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“Time to“/rade... 


Last Yoel, more washers were 
sold to owners of old machines 
than to non-owners. .. millions 
more need replacing . .. make 
1950 a trade-in year 


-_—s 


THE GREATEST LINE-UP OF 


EXCLUSIVE SALES FEATURES 


, ' 
the line that outshines, out build greater sales volume tor you 


slues all others’ Never betore have Yes, you'll have more to sell—and 

' 

you had more reason to concentrate you Il sell more . . with A px x 
{ 1? 


Write for details now ver 


why it wall pay yu t 


wm) ce line the Apex line It . 


} wked with reoore exe 


clinching features ‘ Ss rem «© STEP UP TO APEX IN 50! 
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National Appliance and Radio Picture 


Washington Currents By McGraw-Hill Washington News Bureau 


How to Run a Sales Contest 


Sales contests, when run right, can boost sales in more than one way 


By Arthur Roberts 


Dishwashers Door-to-Door 
In two months G-E Appliances, inc., Los Angeles, learned all the angles of selling dishwashers 
6,000 Demonstrations for $400 By E. C. Edwards 
A small cash outlay paid off $7,700 in immediote sales for Chamberloin's, New Haven, Conn 
A TV Theater Builds Sales 
Public interest in TV is being converted into cold cash by Porter M. Turner, San Diego, Calif 
“Plumbers and Appliance Dealers CAN Work Together” By W. Frank Clucas 
A spokesman for the plumbers sets appliance dealers straight on the facts of plumbing life 
A Freezer a Day By Howard J. Emerson 


Salesmen who own and use home freezers are breaking sales records at Harold Kelly's, Portland, Ore 


Why People Buy Dryers By Tom F. Blackburn 
Rickmeier-Fedler, Sheboygan, Wis, plays up convenience, advertises, gives service—and makes sales 
They Get Result from a Radio Show By Etna M. Kelley 


Homespun humor and a giveaway quiz hold an audience and keep prospects coming to Holden's, 
Barre, Vt 


Demonstration Laundries Doubled Their Sales 


Prospects of Shafter & Duff, Oceanside, Calif, can try three complete, operating home laundries 


The BBB Will Get You 


Before you stray from the straight and narrow business poth, consider the 100 Better Business Bureaus 


Vacuum Cleaner Demonstration Party 


Using the user as hostess for o demonstration party home brings sales for Harold Greist, White Plains, 
N.Y 


Four Ways tc Keep a Profit 


Searching for ways to cut operating costs, Lakewood Appliance Co., Colo., found new sources of profit 
idea Digest 
News 
Electrical Appliance News—New Products 


The Right to Fail 


By Lawrence Wray 
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=3 BIG DEALS FOR 


4 


ALL THIS PROMOTION ATER ror FREE 
DEAL No. | ial = 


rats 
‘yest 


FREE Sea, F 








Simply siga The Westinghouse 
Fan Agreement and place your 
initial order for at least 7 
Westinghouse Fans (illustrated 
below). With this minimum 





stock, you get the entire 
Promotion Package for FREE. 


Ask your distributor for details. 


53%" « 10 
WINDOW BANNER 
in twe blessing coters 


THIS INITIAL ORDER MUST INCLUDE 
THESE FANS...ILLUSTRATED BELOW: 





FOUR, 1K inch 
Livelyatre 


a IOLA? 
ail Livelyeire 


Medel 12142 





ONE 10-inch 
Poweraire 
Medel |}0PA?2 


ONE Debennaire 
Medel 10DA 


LES 
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Westinghouse sonra 
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YOU GET THIS $11.10 PACKAGE FOR ONLY SS¢ 


DEAL No. 2 
33¢ 


Westinghouse Poweraire* 
Window Ventilator (the 10 
PWV) requires no installa- 
tion. Fan snaps in for kitchen 
exhaust. Snaps out to use any- 
where around the house. You 
purchase only 3 of these 10 
PWV Ventilators and get a 
$10.00 display and a $1.10 
literature package for only 33¢. 


Ask your distributor for details. 






LITERATURE 
PACKAGE 






DEAL No. 3S 
FREE 


For early buyers of the de luxe 
Poweraire Fans, Westinghouse 
will give a DuPont Polythene 
Plastic Fan Cover with each 
10PA2, 12PA2 and 16PA2 
purchased. These covers are 
specially designed to fit 
Westinghouse Poweraire Fans 
...an excellent give-away to Ask your distributor TUNE IN: Ted Malone every day Monday through Friday, ABC setwork. 
help you sell fans. Or for retail aoa . 


serale ot 75c 10 $1.00 each WESTINGHOUSE ELECTRIC CORPORATION 


Electric Appliance Division + Springfield 2, Mass. 
PLASTIC FAN COVERS FOR FREE! 


... of course it’s electric! 














(FOR A LIMITED TIME ONLY) 
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0. Smith provides complete 
emonstration tools for the water 


eater you can DEMONSTRATE! 


+ OT hc Paar Dp 


} MINIATURE TANK DEMONSTRATOR. 2 “PERMAGLAS” POCKET SAMPLE 2 CUTAWAY SPUD OPENING. Ke 4 “PERMAGLAS PAPERWEIGHT. 
Shows your customers how An actual piece of a Permagla veals the ingenious design of spe Ideal to build your sales story 
SMITHway construction permits Water Heater tank lets your pros cial neoprene and stainless stee! around and as a “silent sales- 
thorough tank-lining inspection, be pect see and feel both the steel and that eliminates all chance of rust man” to give to architects, build- 
fore inal assembly and welding the glass surface in the tank openings ers, contractors, bankers, etc 


These practical tools will make more sales ! 


A. QO. Smith Water Heater dealers are first Water Heaters Many of your prospects know 


to have dramatic, demonstrable proof of about these tests, too—they have seen them 





tank-lining durahbilitv—the first rea/ sales pictured in advertisements in LIFE, POST, 
sdvantage in water heater merchandising and leading home magazines 


| 


The simple proof-tests pictured here make For complete information about the un- 
sales easier and faster, because your custom excelled profit opportunity A. O. Smith 
ers can see and fully understand the “hid- Water Heaters offer you in today’s competi- 


§ “PERMAGLAS” SALES PRESENTA den’ advantages of A. O. Smith Automatuc tive market, send the coupon... "ow, 
TION. The simplest, castest way & 


give prospect : mpiete wisua 





presentation. More than $0 color 


ful pages. I sles fradning, won 
Can you break the glaw surface 
of this steel (Armaclas 
ware Taw HEAD? e @ 
ly” 


6 MEAD AND MALLET SET. lroves 


that the diamond-tough glass sur 


Clamagla, L)uraclad, ‘Mfuluaubes 


A. ©. SMITH Cerperetion + Atienta 3 + Besten 16 
Chicege 4 . Clayten 5. Me * Philadelphia 3 
Denver 2 + Detroit 2 + Heusten 2 + Leos Angeles 14 ALERT 
New York 17 . Dalles | . Midland 5, Texes DEALERS 
Pittsburgh 19 + San Francisce 4 + San Diege ! DISPLAY 
Seattle | + Tulse 3 
with bo:liag water and ice wate THIS EMBLEM 
international Division: Milwaukee 1 
Licensee « Canada: Johe Inglis Co. Lid 


tace withstands heavy mallet blows 


and (below ) sewere thermal shock 





A.O. SMITH CORP 
Dept. EM.250 
Water Heoter Division 


Kankakee Hines 





Ges or electric models, or new 
electric table-top, in sizes 
for all home needs. 
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Reports of Business from ELECTRICAL MERCHANDISING’s Regional Editors 


weathe work calling people and inviting ingly attractive to the householder, 


! c it t them in for demonstrations, and of and the electrical people have no 
THE EAST ' hia mer< ts wouldn t ac fered car 4 tree gift A Glen Cove answering offer 
) ; an excuse They're retailer calls people in his area, of Phe Chicago rush for television 
By Robert W. Armstrong just hard move,” said one. “Peo fers a prize if they can name dealers sets put a cramp in the discount 
ple aren't sold on then handling certain apphance lines. A dealer. Even the wnions, who fre- 
Turn-Up for Dryers. One of the plumber-dealer sends his appliance quently have discount arrangements 
major appliances to suffer least in salesmen out to “check’’ on com for ther members, were forced to 
! delayed delivery from one to 
two months, on account of the rush 
newspapers to catch atten Nearest 
Rockville Center one dealer 


decline of 1949 sales was pleted plumbing repair jobs. Many take 
off only 3 percet or Nassau County dealers are using full 


thing to the present tele- 
vision craze in Chicago was the rush 
for radio away back about 1928 and 
fered “much more eff 1929 and 1930. Zenith handed out 
or a nnas tree to tele wimnbered priority certificates with 
their television sales However, the 


game dn t lar as to cause 


} 


| page to pooh-pooh indoor 
} 


hasers 


pisces on ', . . oo ) eae ' alers to p their window displays, 
old ) st outlying stores having 

after Christmas. The demand for 

and larger screens goes on, and 


apparently do not care for the 
THE MIDWEST 7 ers even at reduced Prices 
By Tom F. Blackburn new Chicago record in singlk 
television advertising by a single 
r was established by Hudson 
; with an 8-page section in the 
Vell-known t hicago Tribune. It was a 19,840 line 
wou have tt rH . advertisement, for such brands as Ad 
] i ) "I uncon s 
rere 18 1 i Somat aint miral, Hallicrafters, Motorola, Philco 
ctec I rae , wc 7 no : f 
ted d I ' ( Vict “$ rhouse ar , 
> or mi that the Goldblatt R \ ry We sing = wnat ae 
mith 
department 
en " Veteran dealers were coy in prom 
ising vision delivery on a holiday 


without being sure of their capacity 


f ti market mi 
d epee Tied Up? | j to come through, and there was non 
- i p? Trad ri icative 


of that had-taste-in-the-mouth atter 


Tie 


orced tie-in sales I 
i 1 pl . ’ math that happened frequently in the 
and re d players | ' BLACKBURN past 
nsumer press late ir ' ‘ st re 3 ; ; 
vith announcements of an as yunts on televisior ish, leader in the no-money 
n } } 
gation Our guess t | nake it attractive to them, or ctered approach, thought its 


lhe chance of tying up a vast Christmas offering would be a 


imber of partial payment accounts bargain refrigerator and a bargain 


accord ’ i 7 u 

ealer, dealers and t the rumo I t be much 
ne aware of ct let y dealer. asked by vhich must come into the store 

. tenion } if anybody had been ‘ has become particularly ap Kitchen Trends. Some idea of 


the difficulties encountered in getting 


en conventional type wringer washer 


take record players in 
IV vecelwers. said a n the Middle West the clectric out a statistical issue may be g'caned 
he knew the rumpus ng a number of towns is tak by the fact that one kitchen equipment 
od by very nae , uffing around from gas manufacturer declared that the year 
, In Minneapolis an outstand volume was around $85 million 
is selling Another just as solemnly totted up 
to one electric. Even the total cabinet and sink business as 
less than 50 percent moing up to $300 million. Both men 
for electric cooking are veterans, both are authorities 
fact that the utility hief trend in the kitchen business 
wiring dur TRICAL MERCHANDISING was told 
not seen fit to have a complete kitchen 
cause is the i jose pictures one sees in the 
ontractors’ code w magazine The unber-electrical 
t p : war er butors trv Seadleane of ; ' or the. most j lealer row over who installs what 
stallation, ri » continue to be confined to the city 
) organizati shor ! maller centers both men play 
ind softer iring co ll together, and there is no par 
White Sale \ t f umer, © I ls . argument 


Post-Christmas 
t the inston 


‘ te IL, a suburb of ( 


retailers are running ist 
acivertising lesigned to 
public with the advantage 
dependable merchants 
reased mest 1 ‘ point out what they actually 
Free Wiring Campaign Basis. ‘J h« f reliable service 
t or en tie 


pokes y buy 3 st price 


rectly 


t ck 


paigt 
| mote 


Lacp departme 


eancr 

other 
advertising tandport 

n elec salesme \r } panded ar ng advertis suburbanit that one would normally expect 
vokers als ampl lve i pro who are beyond reach of ga One of the difficulties of manufac 


ed fror Maspeth merch Vhere gas goes by the door, t rers of electric } 


electric a tel lirectory ! eT house heating deal is overwhelm Continued on 
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MORE POWER 


PER POUND 


Than any other ti mixer 


rd 


s mashes 
PF” whips 


aie toed. 
creams 


7 Guaranteed by ) 
( food Howsehee ovine 
© os one — 


beats 


Nationally 


: STAYS 
advertised RETAIL PRICE 14 


Thousands of homemakers 
have found that NO OTHER 
MIXER IS SO HANDY, AND 
SO POWERFUL, AND 
SO EASY TO USE 
FOR EVERY FOOD 

MIXING JOB. 


in large space 
in Fe 


Electric housewares by OSTER 

are featured every month in National 
Ads in LIFE, SATURDAY EVENING POST, 
GOOD HOUSEKEEPING, ESQUIRE, 
Vile) 7 lie) tele) 7 1. ii@ 


(sis STIM-U-LAX 
sumioe 

The Only Message tn- 

strument of ite Kind in 
the Woertd ‘ 

ER Swpende 


$9430 
Oss Gigfel 


The Only Meir Or yer with 
Jet Design 


The Liquefier-Blender 
with off the important 


feetures. Agito / Mot a 


$1493 
iT PAYS TO FEATURE ALL OSTER APPLIANCES! 


1950 is Oster's Twenty-Fifth Anniversary 
L so0ee OSTER MANUFACTURING COMPANY - RACINE, WISCONSIN } 
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ONTINUED FROM PAGE 5 





44 
Sagging Fair Trade Laws 
to t Dealers Get Help 


THE SOUTH 


ao 8. Windhom 


WINDHAM 


ELECTRICAL MERCHANDISING 





CAE) gx 
* = \ » = 
a =) ~ . \4 ° ~ a 
a Ue ‘i : ‘ae 
VJ / \, 
} 


\ 


\ 


your customers can SEE 





| ARVIN Uusible Value TELEVISION 





. a 
Model 4080T 
Weighs only 35 Ibs! 
Same model in beau- 


New 8/2 ‘Table Model | sei:samff ou... 
with BIG SET Features. S 4 ig mag ” 
wc STDQSO | deluxe 12% 


Perfect “Second § Tax—$ 


« No-Glare Black Tube for better contrast + Simplified tuning; | able Model 
only two visible groups of controls + Service-free electro-mag 

netic circuit + Straight AC operation for longer tube life - Hor 
izontal automatic frequency control locks picture in even with Big screen quality $ 50" 
high interference levels + Delayed automatic gain control « Beau- television at a 

tiful cabinet in lacquer mahogany finish + Set designed to com- 

ply with Underwriters’ standards + Today’s top 8!," TV value! 





truly low price 
Federal Excise Tax~—$1.47 
with Built-in Versi-Tenna and phonograph jock 


This is the super-powered de luxe Arvin 


— - ee TV that performs rings around others 
Radio & Television Division even in fringe areas! Easy to tune as a 


- a , ‘ radio. 92 sq. in. of clear, undistorted 
N O B > | I I - S PA R K S picture. Expertly engineered, beautifully 
eS ae ok ae H styled, and loaded with fast-selling per- 
IN DU STR I ES, INC, . formance features! Table to match at 
small extra cost 
Columbus, Indiana *Slightly higher in Zone 2 
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_ Merchandising “Scoop” of 
p Will Skyrocket Your Spring 


ee ee, el ee ee ee el el ed ee 


You've got to see it to appreciate the sales power of this sensa- 
tional merchandising “scoop”. . . created especially to skyrocket 
your sales during National Electric Housewares Week .. . and 
throughout the Spring and Summer. 


You'll rave about its gay colors . . . its irresistable eye appeal. 
You'll agree that here's another smashing Universal sales maker 

designed especially for your store by Peter Hunt whose fresh 
new ideas have swept the country like wildfire 


It's a complete appliance department in itself that will do 
wonders when you feature it in National Electric Housewares 
Week selling and for months to come. Yes—feature this ex- 
clusive Universal Merchandiser prominently in your store and 
watch it keep your cash register hot! 


See your Universal Distributor today for details of 
this sensational merchandiser and its plus profit plan! 


PETER HUNT - Nationally famous creator of 
new furniture design and author of the sensa 
tional Peter Hunt's Workbook 


$270 5 


= ont 
re ee 


i Se Oe 
ee: _=gh UNIVERSAL * 


ry, swe cartane coun 


y and someon cae 
ond you Bnd Univer J cameras, cane 6 oF 


perter wore? overyonere 
” 
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NEW Pete-Hunt CUPBOARD 


Electric Housewares Week 
and Summer Sales! 


UNIVERSAL 
eo ee e¢ e 


Make this beautiful Electric 
Housewares Department the center 
of sales activity in your store. 


It's a complete walk-around display designed by : i aS 
the famous Peter Hunt in the modern motif of inspired, on ee ett 
Heveeweres Week — 
April 14-22 — for extre 
volume and extre profit! 


carefree living! 


Over 5 feet high . . . completely self-supporting! 


Beautifully lithographed in 8 Peter Hunt colors! 


Sturdily built, it holds a complete assortment 
of Universal Electric Housewares. 


Specially designed with interchangeable cards to 
tie in with Spring and Summer Sales Events! 


Stops shoppers instantly . . . sells appliances on 
sight right off the display! 


It’s the finest working merchandiser ever 
developed for volume sales of 
Electric Housewares! 


ay 

» ae 

pene 

; 6 ere ere 

ee OS et | alte ; 
cpt t he a 


‘ te 
Se ee ee o{beoe [855% 


7 / - SA / 
4 /LZ f//YV your store with 


the sensational Peter Hunt 





Cupboard Merchandiser de 


signed especially for Universal! 








, 


J 


}- QUALITY AND VALUE 


SINCE 1842  nisnnincrbaniversary Pose | 
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Building Boom Helps 


a relatively 


4 


atraia 


Reports From Other Areas 


« 


THE FAR WEST 
By Clotilde G. Taylor 


sell UP with 


FIBERGLAS* INSULATION 


UR HIGHER quality appliances demands ex 


} features — like Fiberglas Insulation, one of 


the important plusses in modern appliances 


Mere’s an advantage that millions of housewives read 
about in such magazines as Life and Good Housekeeping 
And many more see dramati lemonstrations in stores 
and schools showing the greater values they get from 
Fiberglas [Insulation 


Se cash in on this promotion. Sell up — and up your profits 


with Fiberglas Insulation. For FREE demonstration and 
merchandising materials, write to Owens-Corning Fiber- 
glas Corporation, Dept. 104-B, Toledo 1, Ohio 


FIBERGLAS 


APPLIANCE INSULATION 110,000, with a tremendous i 


a 


, with 


FIBERGLAS IS IN YOUR LIFE—FOR GOOD! 


" 
x 


No Follow-Up Risks Trouble 


x 


purchaser who 
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— 
AN INVITATION TO : 
wTOASTMASTER" DEALER 








Give your salespeople this 


WLS [RHUMMG CUUkKOE 


and see how much better 


LLL / 


HERE'S WHAT YOU'VE been waiting for! “How to Sell ‘Toastmaster’ Toasters” 
is a complete, highly condensed study in retail salesmanship. It plainly sells 
your salespeople how to do a standout selling job. It's packed with pictures to 
make it interesting and to show them how to do it. It's a refresher for experi- 
enced salespeople and a stimulant for new ones. 

AND HERE'S SOMETHING you'll especially like. “How to Sell "Toastmaster’ 
Toasters” isn't theory—it's practice, Written from inside the retail store by mer- 
chandising experts who have rubbed elbows with customers—who know at first 
hand the technique of sound selling. Your salespeople will be quick to recog- 
nize this “floor level” approach. This booklet talks their language; it gives them 
tips that are usable. So they'll read it thoroughly and apply its principles to their 
profit—and yours 

THEN, TOO, “How to Sell ‘Toastmaster’ Toasters” arms your salespeople with 
all the ammunition they need—not only to sell ‘“Toastmaster'’* Toasters-—but 


, other item you carry. Consider these ABC's 
A FEW HIGH SPOTS FROM THE fe ; 
A « APPROACH —Sell Self on Sight. 
TABLE OF CONTENTS: e ASCERTAIN—Customer’s Desires—Listen 
What Makes People Buy? B « BE A SHOWMAN! Demonstrate Skillfully 
Showing ts Selllag e BE A MIND READER! Anticipate Customer's Questions. 
» BE CONFIDENT! Overcome Hesitation and Objections. 


C «+ CLOSE THE SALE! Know the Signs for Closing. 
e CLINCH A COMEBACK! Let Customers Leave with Urge to Return, 


How to Treat the 
Question of Price. 


‘ $ . 
Handling Difficult Customers. IF YOU WOULD LIKE really comprehensive sales training for your staff, we will 
Preventing Walk-Outs. supply Meeting Guides to assist you in conducting your own sales meetings. 
These, too, are free, are not overly time consuming, and will insure your sales- 
people getting the most from the Sales Training Manual. For full details check 
the coupon. 


10 AST MASTER Aatontic Pop-Lip Toaster 


Aer wseren” i « regivtered trademark of MeClraw Elewtric Company. makers of 
Toastmaster Toarters 





Toastmaster” Blectric Water Heaters. aad other “Toastmaster” Products. 


Copr 19050, Tosetwaeres Paoovers Diviston, Metiraw Electric Company, Rigi. Iilinew 


jp this 


/ . : Com 
Coupon, | Dept €-20 ,opucts DIVISION * mcGrow Flectric | 


pony, Bigin, 


P 
TOASTMASTER hout charge 


¢ wit 

-—= Please send ™ ‘Toastm ils 
J aia of “How t Sell Please send me deta 
co 


F ho 
{ d like to 
fi ye your full Sa 


1d sales meeting? Program 
les Training 


salespeople. 
tT I have 

Name.-* 

Firm.--** 

Address 


city 


My Distributor’s Name.+*** 
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WASHINGTON CURRENTS 


By Washington News Bureau, McGraw-Hill Publishing Co. 





POWER USE ZOOMS ON FARMS 


The Rural Electrification Administration——which subsidizes 











expansion of electric power to rural areas—-has ce ebrated the 
delivery of REA-financed power to its three onth custome! 

But to get an idea of how fast farmers are being brought into 
¢ market for power and electric equipment, take a ook at this 


It took REA seven years to reach its f ! istomers; 5! 








ears to reach the seeond million; bu , nths to rea 

third million 
Back in 1935, only 11 percent of the ' farms were 

rifled Now, about 80 pereent ‘ wwe he 








HOW MUCH HOMEBUILDING? 
Home 





building since the war has been a strong prop unde 


























present prosperity it ereates a remendous demand not 

niy tor ich raw materials as lumber, gia eement—but als« 
for appliance furniture, televisior re he whole gamut 
equipment and supples needed to Keep uses running 

Homebuilding the last couple years has been running around 
100,000 units a yvear-—a terrifie rate. But Leon Kevyserling, New 
Den member of the President duo of economic advisors, 
says that if prosperity is to be continued er the next 10 vear 
home building will have to grow to about double this figure 





or about two million new units per vear by 1959 











Tt target, set DY sO prominent an economist 80 close to the 





nat 


ruet 








if suci 





to happen 








ast amount of private nousing construction fais tt 
ster e? Is the Truman administration going to propose 
hat pub using make up the difference? 


BUSINESS CREDIT WON’T TIGHTEN 


Mone ind eredit won't get tighte 


Ltn, ae rding to the Federal Reserve Board, whose ob 


7 | 
Gg vi j me keep tab n the ups and downs of U. 8S. credit 
— And ss things slide off lerably dur th 
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HOW TO CLINCH SALES 











inte ing slide considera luring © eariy 
mrt of 1950, total money supply and eredit is expected to 
Rem mber an clectrie ipphanc cw only 18 good is the re ' ‘ ° 1 1950 as a whole the Board predicts na review 
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‘ re ind bank reserve requirement 
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TIMERS 


The low-cost plus 
that clinches the sale 
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AMANA FREEZER DISTRIBUTORS AGREE: =~ 
THIS 1950 MERCHANDISING PROGRAM —< 


— 


wiih i linea IS IT! 


the exciting new additions and the promotional ammunition ready to sell 








the entire line, one enthusiastic phrase 





was heard at the Chicago meeting: “This is it!’ 
Dealers: Be sure to ask your distributor 
about this program . . . you, and your customers too, will say: “HIS IS ITI’ 


THIS IS IT! 





SALES-CLINCHING, DEALER'S 
SELLING PORTFOLIO! 











his ingemous, onimoted monval shows, tells 
ond sells prospects! Step-by-step it shows the 
customer which freezer suits hu needs—how 
to get best results from o freezer—a dramatic 
closeup of the Amona line—the cenutry old 
tradition of Amana workmanship — how to 
sove and how much HIS family con seve 
t's another Amono sales help thot’s going 
to help double the dealer's sales in 1950! 











HOW TO MAKE DOUBTFUL PROSPECTS RAVE? 
SHOW THEM HOW MUCH THEY CAN SAVE. 

















“FAMILY LINE” 
WILL DOUBLE YOUR PROSPECTS 
FYale, 


Better than a two-hour sales talk!’ Amona’s 
wall-size freezer chart graphically shows cus 
tomers the size they need (at a glance 





hows the amount of money thet con be 


aved per family member each month by cor 


IANA FREEZER 
saints sain toe tee ke Oe MODEL 238 GNA PROMOTIONS 
foods in quantity for freezing 25 Cubic ft 

a4 WILL DOUBLE YOUR SALES 





shelf plates and 











SELLING AIDS THAT MAKE FREEZER well By IN 1950! 


PROSPECTS SAY "THIS 1S IT! " of contact freezing 














AMANA FREEZER 
Coupled with its tremen MODEL 200$ MODEL 18 
dously liberal advertising AMANA “WALLIN"’ 18 Cubie ft. 

REFRIGERATOR-FREEZER 

allowance to dealers : Capacity 
A h lanned it Freezer Capacity, 25 cu 4 freezer shelf 
mameipethcg < quel, ; Eft. of freezing surface lates suppl 
greatest national adver Refrigerator ity, a Ss r | 
tising campaign ever! 2 109 cu. ft. of storage contact freezing 
Besides newspaper mots space 






offered to all deolers 





there ore hoard-hitt ng 
mailing pieces, giveaways 


ncluding @ pocket-size 





AMANA, IOWA 


food-savings chart). it's a 





wropped up program! 
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MODEL FRO 
Capacity 
9.1 cubic ft 





_ 


ei 
—. 
AMANA FREEZER 
MODEL 60 
6 Cubic ft. 
Capacity 


all side walls are 
contact freezing 


AMANA REFRIGERATION, INC. 
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UNION WINS RULING ON 
PICKETING TRUCKS AT STORES 


Taft-Hartley 


HANKSCRAFT 


CTA ON WANIHTD 


~ 
TRIETHYLENE GLYCOL 


“secondary 


picket 


This ao. baby tops 


the latest Saturday Evening 
Post announcements of the 
Hankscraft GlycolAire Va 
porizer. Popularly priced 
and perfected for homes and 


icK Company 
Kups, ever 
pressuring 
to 1 , 
op doing 


eompany 


offices, the GlycolAire re 
duces bacteria and viruses in 
the air we breathe. Its va- 
pors are odorless, harmless 
to human beings and pets 
Nothing to take internally 

no after-effects! Sell the 
GlycolAire for satisfied re 
fp at customers 


Model 1125—$9.95 





HOW TO GET CAPITAL FOR 
mawuscaart SMALL BUSINESS 
TRIETHYLENE 
GLYCOL 
For 
ouggest the ex 


WATCH FOR AD 
IN FEB. 4TH 


. = 4 
> 


S$ = 
“a 


Post 


Mode! 1129 $1.95 per at 


( ) \ 
it wa | 
war ; e » \ v 


BOTTLE STERILIZER VAPOR -MASTER 866 SERVICE SET 
Scerslizes 6 boules and apples Delivers e steady Gow of health Cooks and serves delicious eggs 
ful steam for six hours. Shuts off ribs at che table. Includes automa 
uc electric egg cooker, 4 cotored 
eae Cups, poaching dish and seruing 
Mode! 1083 $8.95 
Model 87 4 (egg cooker only) $5.98 


BOTTLE WARMER 

end VAPORIZER 
Warms milk w cor sn live steam as doctors recom 
pererure, then shuts ute . < . ‘ 
Soashnati, Reahed nead hes of automatically automatically when water is 
aitachmeans Cord, nipple jar and boule cray 


twory Baish 


gone. Quick, safe relief from 
imluded colds tray 


Model 672 $6.95 Model 1082A $9.95 








Model 1015A $1.95 


HANKSCRAFT COMPANY > Reedsburg, Wisconsin 


WE'RE JUST LOOKING-—WHO IS HE? 
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1950 is the 
PHILCO YEAR 
in TELEVISION! 





HE announcements made by Philco at the turn of the year 

have been hailed by dealers everywhere as conclusive evidence 
that Philco, the industry leader for 19 straight years, is ready 
to assume its full role of leadership in television for 1950. Con- 
clusive evidence, too, that the buying public may look to 
Philco . . . as they have over the years . . . for the value leaders 
of the television world! 


At Every Price, 
PHILCO CHALLENGES 


ALL COMPARISON 


for Performance and Quality 


Leadership in value is only one part of the 1950 Philco story in 
television. Leadership in performance, picture quality and 
dependability is an even greater and more important part. New 
circuit developments and a sensational new High Sensitivity 
Tuner give these new Philco models, at their lower prices, better 
performance than ever before . . . yes, performance that challenges 


all comparison at every price! And in addition, a rigid system of 


quality control that will reflect itself in lower service costs and 
satisfied customers for every Philco dealer. 


The cue for television dealers everywhere in these new Philco 
announcements is that Philco is the line to concentrate on in 
1950 . . . the line that simplifies your investment and gives you 
the biggest opportunity for television profits. Sensational values 

. unmatched performance . . . unsurpassed quality .. . un- 
equalled consumer demand . . . yes, 1950 is the Philco year 
in television! 


PHILCO for ’50... 
QUALITY FIRST! 
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Now Ready from Philco... 
Another TV Bombshell ! 


16 Inch 
“No Glare” 
Console 
Ensemble 


% Mahogany 
Veneer Cabinet 


% New Styling 
and Luxury 


One of a series of 
new 16 inch tele- 
Vision sets just 
announced by 
Phileo. Big, 145 

. nm picture, 
“No Glare’ Op- 
tical System, 
and Electronic 
Built-In Aerial. 
Also, two new 
console models 


1632 and 1633. 


29985" 


Plus Tax and 
Warranty 


12% Inch Television Combination 


Philco 1476W. Sensational value with 124% inch 
picture and Philco 3-Speed Automatic Record ( hanger 
plays all records, all sizes, all speeds automatically, 


and with a single tone arm. 
FM-AM radio. Electronic $ 95° 
Built-In Aerial. Walnut 
veneer cabinet. Also, 1476-M 


in exquisite Mahogany Pius Ten aind Warren 


* Prices alightly higher in South and West 














NO STAIN... 
NO STRAIN 


with 
ALCOA 
Aluminum Masts 


and 


‘Elements 


Aleou 


never 


Masts of Aleoa Ahuminum. Strong but light 
thes 


Elements .( 
snd 
treak 


Aluminum go 


up quick 
break our back homting 
rol New 


thes re corros 


easy stam lowees with cred cost weight wont 


\clapet thle to the most ingentous ce them up to th plating or coating 


sly formed with wear off resistant all 


tandard equipment to 
roacle of Alea 


call tarclarel vo the 


blement \luminum are the way through 


ontact You can et tubo for both masts and 


punch ele 
cobvene BT trobater 


irmdumsters . ( 


tribeator listed below for ments locally from sour Aleoa Aluminum 


listea! below 


earest dh 


om Ale 


\lummun | 


For best results, always fasten aluminum with aluminum fasteners 


BUY ALCOA ALUMINUM TUBING LOCALLY 


Atwats Georgu 
. @ lel Bete & Supply 


from these 
distributors 


Dallas, | exas 

© Metal Goods Corporation 
Detrovt 
© Stee 


Pittsburgh Pennsylvania 
© Witams & Company inc 
Michigan 

Sates Corporatios 


Baltumere Maryland 
© Whitehead Metal Prodect 


Portiand Oregon 

© Pacific Metal Company 
Houston | exas 
Boston Cambraige, Massachesett © Metal Goods Corporate 


@ Whitehead Weta Prodects Co 


Rochester New York 


. © Brace Mueties Huntiey inc 
Kansas City North, Masee 


Beltele New Tork 

Beatioy (ni 
© Whitehead Metal Product 
Chartette Werth Careima 
© Légcoms Stee! Company 
Chaage |imen 
© Central Steel & Wwe Company 
© Steet Sates Corporation 
Cmcmnati Oho 
© Wiens 6 Company ix 
Clevetand Oho 
© Witems 6 Company ix 


Cotmmmeus Oe 
© Witems & Company |e 


© Metal Goods Corporation 

os Angeles, Califernu 

© Ducommen Metals and Supply Co 
© Pacific Metals Company (td 
Miterd. Cons 

© fdgcomd Steel of New Lagiand inc 
Newark, New lersey 

© Whitehead Metal Products Co inc 
Wow Oriesns. | cetsaes 

© Metal Goods Corporation 

New York, New Tork 

© Whitehead Metal Products Ce inc 
Prdadeiphta Penesyivanu 

© tégcoms Steel Company 

@ Whitehead Wetsi Products Ce jac 


San francisce Califerna 


© Pacific Metals Company (t 


Seattle, Washington 
© Pacific Metal Company 


St Lows, Masseur 
© Metal Goods Corporation 


Syracuse, New York 
© Brace Mueiie: Huatiey jac 


© Whitehead Meta! Products C 


Ohne 
© Witems & Company inc 


Tutsa Otighoma 
@ Metal Goods Corporation 


ALUMINUM COMPANY OF AMERICA 


19588 Gulf Building 


Pittsburgh 19, Penne 
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SENS ATIONAL NEW LINE! 


DESIGNED! 
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Admiral 


pUAL TEMP 
RATORS 


REFRIGE 
AT NO INCREASE IN PRICES 


To dehsting 


There are others that are new, 


but none so truly modern! 





$4499 


> | 


$39995 





14 Cubic Foot Admiral Deluxe Is World's Most Spacious Home Re- 
frigerator! Big enough to hold 1! bushels of food, but it won't crowd 
the kitchen, because the cabinet is only 5% feet high and 2% feet 
wide! Large, widely spaced shelves provide over 23 square feet of 
storage apace. Freezer holds up to 72 Ibs. of frozen food. Roomy 
freezer drawer, with Handi-Tray, provides additional low-temperature 
storage, holds 21 additional pounds of food or ice cubes. Two storage 
drawers. It's Deluxe in every detail! Model 1470 $33995 


Sensationally priced 








Sensational Price Leader! 7 Cubic Foot Admiral Master! 

It's the only refrigerator on the market that combines a full-width 

freezer and full-length cold at such a low price! New, streamlined 

full-length Therma-Door. 13 different temperature settings. Widely 

spaced shelves. Room for 27 Iba. of frozen foods in the freezer chest 
plus 12 more pounds in the freezer drawer. Gleaming porcelain 

interior with rounded corners for easy cleaning. “Penny Pincher"’ 


power unit, covered by 5-Year Protection Plan 318995 


Model 750. Sensationally priced 





New Exclusive Admiral Features 


@ Freezer drawer — extra food or ice storage space 


More SPACE per dollar . . . more FEATURES per dollar than any other make! 


@ Handi-Tray of clear plastic, fits in freezer drawer, makes it easy 
to remove or store food all at once 

Look at all these beautiful new Admiral re Now there's a size to suit every family : 

a @ Therma-Door can't warp or buckle. Gives most perfect seal ever 
frigerators! Compare them, feature for fea a price to suit every purse. In appliances as oatiueal 

ture, dollar for dollar with competitive makes in television, you can count on Admiral for © Rates desp stevege deewens, big enews to held baie venues 


and you'll agree the Admiral line is first in '50! amazing extra values up and down the line even melons 





Admiral Detuxe~— 7 mir aster—Model 1160. Admiral Det , Admiral Master—Model 960. Total Admiral Deluxe—Model 760. Tota! 
Total capacity: 11.1 cube. MA : x } | ef capacity: 9.1 cubic feet. Shelf area capacity: 7 cubic feet. Shelf area 
Shelf area: 20.1 et. Pr 17.4 square feet. Frozen food ca 13.9 square feet. Frozen food ca 
- in . : pacity: 37 lbs. in Freezer Chest, pacity: 27 Ibe. in Freezer Chest, 

: . in Freezer Drawer plus 12 Ibs. in Freezer Drawer. De 

luxe trim and fittings throughout 

$2299 Sensational y $91495 








ctric RANGE 
agent pager controls! 
wit 9 


High-S 
surface 





New Admiral Electric Range —Deluxe Model T-3 


In Every Respect, the Finest Range in the World! | 
P _ afeart Admiral Electric Range— Deluxe Model 1-2 

Flex-O-Heat trola. Exclusive, simplified 

t is Interva I 

ee “Pop-uy init for Deepwe 


534995 R s : ser and Dep ; eee 
soantions " $28995 


\ : 


Admiral Blectric Range Medel! 204 ! Admiral Electric Range— Medel 360 Admiral Electric Range — Deluxe Mode! T!-2 Admiral Electric Range— Deluxe Mode! 1-1 
sive for ema hothes art apa ' ~ ~ eed t trole lar P 
» 5 


$1499 pce “Goes Seca en 


Stinnally priced. *249°> 


Prices subject fo change without notice 





Announcing a NEW 
RAPIDAYTON Jet Pump LINE 


Deep or Shallow Well Pump—Several Sizes Shallow Well Pump—Several Sizes 


Deep Well Pump—Several Sizes 


Bigger Range of Sizes! 
Better Design! More Saleability ! 


Here's a line of jet pumps that enables you to give any cus- 
tomer just what he needs, It's new, it’s modern and it’s eye 
catching! Includes horizontal and vertical type jet pumps as 
well as horizontal and vertical tanks 





(Lonsists ot one basic design A simple conversion feature 
adipts all models for either shallow or deep well service as 
necded, 

Also includes a tank mounted “Package System” for both 
shallow and cee P wells 


mp llers in entire line are one piece of perfec tly balanced 
bronze casting, and can be removed easily from pump case 
This design gives higher capacities, by converting the velocity 
head, created by the rotating impeller, into usable pressure. 
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PPYITTTITITITITITITITITITITITT Tiflis 
Some good dealer franchises are still THE DAYTON PUMP & MANUFACTURING COMPANY 


open. Dont lose a minute in getting 500 WEBSTER STREET, DAYTON, OHIO 


complete details on this exciting and 
profit-making new line, 


Fill out coupon 
and mail it TODAY! 


Yes, | want complete information and prices on the new RAPIDAYTON 
Line of Jet Pumps. 


erTATE 
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Here’s why we say: 


G-E Irons will lead — 


Roll out the red carpet for the new General Electric | 





rereeeroeeyarestan tn wil/ao7 


iron Line ... the line with the easy-to-sell features ... 
designed right ... priced right... the line that 
will continue to outsell all competition!! 















We Predict this new G-F Lron wi 
become America fastest -s« ny $ 
Iron! Note « t t Fabric Di 
n p Ww } 
ari : nee Incl. Fed. 


excise tax 
Restyled! Budget Model! bu 
nad ety ned 


=" $995 


tn Double buttor 
incl. Fed 


excise tax 


Te Round Out the Line: Handsome G-E Trave 
ncehes hig) 
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tye ner 


Visualizer Fabric Dial, and the fa 


mous “‘light that says whe 


The Old Favorite — just as popular 
as ever’ This iron has ai/ the G-F $ 
features — streamlined, lightweight 
Incl. Fed. 


excise tax 


again in 1950! 


, 





New and Improved General Ele« 

tric Combination Steam and Dry 
Iron! See these new features: Port 

hole in front for easy filling! Neu 
convenient control for changing 
from steam to dry ironing and back 
igain! The trend is toward steam 
irons Genera! Electric Steam 
Irons’ Order Now! 


4 out of 5 women say they prefer 
General Electric Irons to any other make!! 


ENOUGH SAID! You don’t have to be sold on 


General Electric Irons any 
jority of American women! 


We think you will agree 


rience—that the way to sell the most irons is to 


more than do the ma 


from your past expe 


concentrate on the trons most 
Don’t delay another minute! 
Order 
your distributor now! General Electric Company, 
Bridgeport 2, Conn. 


You can put your confidence in— 
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women want. 


America’s fastest-selling Irons through 


*Kegistered Irade-mark 
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incl. Fed. 
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MORE AGGRESSIVE PLANS FOR 1950 





WITH MORE NEW PRODUCTS 


MORE New Products... MORE New Features...MORE New Promotion Than Ever Before 








COMPLETE FOOD-FIXER (Model 4200) 


includes Electric Grinder af no extra cost. 
Complete Grinder, Juicer, Mixer —$39.95* Guaranteed. 


Yes sir! It will pay you in greater profit color harmony truly, the most beautiful 
opportunities, increased turnover, and cus- mixer ever designed. Remember, Dor- 
tomer satisfaction to feature the DORMEYER MEYER is the first to introduce grinding, 
Food-Fixer! Tell your customers, “You dial juicing, and mixing attachments, all in one 
it, Dormeyer does it! with 10 recipe- complete LOW PRICE UNIT! 


tested speeds. Women love its rich kitchea- 


COMPLETE MEAL-MAKER (Model 5000) 


includes Electric Grinder at no extra cost. 
Complete Grinder, Juicer, Mixer —$31.95* Guaranteed. 


Leading the field” with another DORMEYER be used anywhere in the kitchen. AC or DC 
sensation! The Meal-Maker hits the market No turn-table change necessary with 
as a sure seller! Multispeed control insures “Clik-Mix” arm. Meal-Maker offers more 

H better grinding, juicing, mixing results attractiveness, convenience; modern tear- 
Light-weight and portable mixing head can drop streamlining a help to easy cleaning! 








THE BUDGETEER (Model 4900) 


Low Cost. Big Mixer performance. $19.95! Guaranteed. 


And now, the newest DoRMEYER The off” motor (no triggers) multiplies useful- 
Budgeteer"! Assure yourself more mass ness; light-weight with balanced portabil- 
market sales with this latest w-cost, high ity for greater kitchen use; modern tear- 


ality DORMEYVER! Loaded with perform drop streamlining! Order today and hypo 


ance: 3-speed horizontal mixer; new “lift your sales with “The Budgeteer”! 


PORTABLE FOOD MIXER (Model 4900-D) 
Makes Every Pot and Pan a Mixing Bowl! $14.95! Guaranteed. 


TERRIFIC DEMAND ITEM! Easy to use and recipe-tested speeds; super-powered 110- 

store. Popular - Priced natural for small 120 volt AC-DC motor; two beaters 

homes, apartments. Al! purpose, full-pow- New “DORMEY” assures fast turnover and 
j ered, low-priced mpletely capable. Not greater profit for you 

1 gadget DORMEY Portable offers 3 . und W add a W dd 50 


: 


punch FASTEST MOVING PROMOTION PLANS EVER TO HIT THE INDUSTRY 


URDAY EVENING POST are your selling partners. Big 
“ DORMEYER ais, reaching more than 400,000,000 
ws eaders, will make t easier for you to close more sales 
“] \ guicker! 
‘ Promotional schedules planned around Mother's Day 
June Bride Promot s. Sales impact built from one top 
buying seas« : ther! 





DORMEYER CORPORATION, 4300 North Kilpatrick Avenue, Chicago 41, Illinois 


DORMEYER is promoted on major radio and television 
shows to millions of customers on “Queen for a Day,” 
Ladies Be Seated,” and other national favorites! A socko 
prestige and sales builder for your DOKMEYERS! 
DORMEYER’S powerful merchandising plans will build ex- 
tra sales for you! DORMEYER consumer mail tie-ins and 
merchandising folders will beat a steady sales tattoo 
throughout 1950 


The BUY-WORD in Appliances 


Canada —Fox Agencies Limited, Port Credit, Ontario 
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Model 60P1 Model 36°! 


” Jormmade Model 24C1 
ME Ah 


a veLociTY DEEP PENETRATION . BETTER CIRCULATION 


. HIG 
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FLUORESCENT LAMPS, FIXTURES 
WIRING DEVICES, SIGN TUBING 
LIGHT BULBS; PHOTOLAMPS 
RADIO TUBES; CATHODE RAY TUBES 
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FLUORESCENT AT ITS FINEST! 


Scart cashing in today on Sylvania’s All Star” Residential Fix 
ture Promotion. Sylvania’s attractive display board shows this 
hand-picked assortment of our most popular, fast-selling fluo 
rescent fixtures to their greatest advantage. Mounted on this 


i’ by 5 display board, they'll sell faster than ever before! 


The board is shipped to you complete with all the fixtures 
mounted and wired. Just unpack it and set it up in any con 
venient spot on floor or wall, Plug it in the lamps will light 
up and so will your customers’ eyes. Fluorescent at its finest 


neans good profits for you! 


ELECTRONIC DEVICES 





COMPLETE PACKAGE OF LIGHT 
FOR EVERY HOME USE! 


The Sylvania “All Star’ Cast includes fixtures for every room 


in the house, Each lamp is smartly styled . and extremely 


useful 


GOOD HOUSEKEEPING SEAL OF 
APPR OVA L! The high quality of every Sylvania Fluo- 


rescent Fixture is backed by the famous Good Housekeeping 
Seal of Approval 


T SYIVANIA 
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Sylvania Electric Products Inc. 
Advertising Dept. .-2202 
500 Fifth Avenue, New York 18, N.Y 


Gentlemen: Please have my Sylvania Fluorescent Lighting Distributor 
send me full details about the Residential Fixture Promotion. 


NAME 
COMPANY 
ADDRESS __ 
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It’s 
fifty-fifty! ~ 


A 
09.4 







You get the most results when it's a fifty-fifty proposition 
—as any retailer who handles Post-advertised 
merchandise well knows. For The Saturday Evening 

Post measures a perfect fifty-fifty — half its readers 

are women, half are men! They're prosperous pairs, 
too. More than 70 per cent, for example, own their own 
homes. Between them they are producing a lot of 


business for stores that feature Post-advertised goods. 


— where there’s a woman for every man! 
y 
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The BEST 
and the BIGGEST 


use 


COMMERCIAL 


Of the many millions of home appliances sold 

‘fon time’ all over America, more are financed 
the Commercial Credit Plan than through 
other national financing company. 


The leaders use Commercial Credit service 
because it has more advantages for both 


buyer and seller than typical financing 


arrangements. 


Many of today’s leading distributors and dealers 
attribute a large part of their success over the 
years to the cooperative spirit and friendly 
help of the Commercial Credit people who 
serve them locally. 


jo a A oe 


Commercial Credit service will help you, too, 
to increase your volume and profit in time- 
payment sales. 





Ask your Commercial Credit representative 
to give you the full details. 


Helps Dealers Make 


Wire SALES * Wlore PROFITS 


Wore 
SATISFIED CUSTOMERS 


COMMERCIAL CREDIT CORPORATION 


A Subsidiary of 
Commercial Credit Company Baltimore, « Capital and Surplus Over $100,000,000 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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Ge cotest WOMLD 9 


eaturing the automatic Electronic Servant— 
amazing services — no increase in prices! 


* Nearing the million mark, General Electric 
Clock-Radios reach an all-time high in popular- 
ity. Now, with more features per dollar than any 
other radio made, G-E Clock-Radios with the 
new automatic Electronic Servant are headed for 
sensational new sales records. What other radio 
wakes you to music, lulls you to sleep, turns ap- 
pliances on and off (coffee-makers and a dozen 


other electric appliances), tells time even in the 


dark, is an accurate G-E electric clock, a fine- 
toned radio and an electronic reminder? Here's 
radio’s hottest item that knows no season! What 
a natural for red-hot promotion—and it's ready 
for you now! If you want to share in this success, 
don't lose a minute in getting the whole story 
from your G-E radio distributor, or write to 
General Electric Company, Receiver Division 


Electronics Park, Syracuse, New York. 


€2) COCK RADIOS 


a 
a” 


Model 506—Ali 7 sensational services of the 
new G-E Clock-Radio in a smartly styled ivory 


$36.95" 


Model 505— World's most useful radio ina rich 
rosewood plastic cabinet. Performs all seven amaz- 
$34.95" 


ing services. Note the same low price plastic cabinet 


Model $08 — Performs all 7 amazing services 
This new, deluxe G-E Clock-Radio comes in a 


$39.95" 


bleached mahogany plastic cabinet 





*Proces singhtly higher West ond South 


Model 501—G-E “Woke-up-to-music” Clock 
Radio. If you doze off, it buzzes until you do get 


Model 500—Soame General Electric “Wake-up- 
to-music” Clock-Radio as Model 501, left, but in a 
handsome rosewood plastic cabinet. G-E price 


$29.95" 


whyect to change eihovut notice 
vp. G-E electric clock has luminous hands. Lovely 


$31.95" 


ivory plastic cabinet leader —tremendous value 
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MOST USEFUL RADIO 


TURNS 
APPLIANCES 
ON AND OFF! 

















FINE-TONED 
TABLE 
RADIO! 


TELLS TIME 
ny EVEN IN 
a) ELECTRONIC 


THE DARK! 
REMINDER! 








ACCURATE G-E 
ECTRIC 
OCcK! 





STUNNING NEW PLASTIC CABINET IN BRILLIANT BURGUNDY! 


All 7 features of the world’s most useful radio power specker, built-in antenna, superheterodyne 
all the beauty, the sales-appeo! of a cabinet in circuit. G-E Electric Clock has luminous hands and 
stunning burgundy plastic. Radio has G-E Dyna- dial markings. Model 507. $35.95* 


You CUP Va F evra CON tilence mn — 


GENERAL @@ ELECTRIC 
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Handy Freez-Basket — 
holds proper amount 
for quick freezing. 


Convenient Storage 
Compartment — for 
packaging materials. 


Sturdy Welded-Stee! 
Construction — 
Certified Insulation — 
Boaked-On Enamel Finish 


Hermetically-Sealed Temperature Control 
Compressor — Knob— Warning Light 
5-year warranty. — below. 





Pressure Lock Catch— 
easy, positive action 
seals in cold. 


Self-Balancing Safety 
Lid—finger-tip 
opening and closing, 
stays in position. 


Adjustable Wire 
Dividers—simplify 
systematic arrangement. 


Exclusive Center Plate 
Coil—for freezing 
efficiency —minimizes 
condensation. 


Recessed Base —for 
toe room—perforated 
for ventilation. 





> ) Freez! Exelusive mew Center Plate Coil and 14 other 
r + major features make Harder-Freez an unusually fine 

*| , ‘ 7 value — a strong competitive item, Made by Tyler— 

Ae \ NT eens experienced in food refrigeration. Territories still open. 


30 cy. ft. Upright 12 wv. &. Upright 18 cv. tt. Upright 












; 


— ) ~ | 
\ ea See 
FZ cu. ft. Chest ¥B cv. ft. Ches: 


Distributors — Dealers — 
write or wire TODAY! 


TYLER FIXTURE CORP. 
HARDER-Freez Div., Niles, Mich. 
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Your assurance of 
superior fractional 


horsepower performance 


PACKARD 
MOTORS 


You can count on Packard fractional 
horsepower motors to provide top per- 
formance and dependable service. They 
will build customer good will . . . increase 
the value and trade acceptance of your 


produc ts. 


That is why more and more manufac- 
turers of motor driven appliances and 
equipment are turning to Packard motors. 
They recognize Packard's outstanding 
performance record . . . a reputation for 
uniform quality manufacture—the result 
of 33 years devoted to the production of 


fractional horsepower motors. 


lake advantage now of Packard's more 
than three de« ades ol motor building 
experience. Specify Packard fractional 
horsepower motors for your products. 
They are your assurance of lasting satis- 


faction and superior performance! 


CAACIEA CCE 


GENERA! | Packard Electric Division, General Motors Corporation, Warren, Ohic 
+ 


DEPENDABLE APPLIANCE MOTORS FOR THIRTY-THREE YEARS 
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Sales Sensation of the Year... 
New Zenit 


h “Black” Tube Television 


the Amazing i 
Super-Sensitive 


‘i Has q Built-In Aniévad” 
icturemagnet”— Plus the New 


Circuit —Gig 
nt-Picture § 
and Many Othe, Zenith “First.” creen 


T 
Never before have there been such amazing television 


\ 


Kan 
Hig WC 


beanile aerial 


$969 


New Zenith “Adams” 


improvements available to you as in these new Zeniths! 


Zenith 


gives you pictures with great depth and detail 


1 value in televi 
Tube 


inprecedente 


Hlack television s 


ssn) eritertair 


ment. With new Glare 


- photographic realism 


Sensational Zenith Glare-Ban 


greatent picture 


improvement 


nant Circle Sereen and 
Plus Zenith 's 
! ene Due P 


savional new 
One-Kaoob 


ontrol Switch. I 


et 
exclusive 


} 


<ture ¢ handsome cab 


gany veneers 


ZENITH TELEVISION ~— 


New Zenith ‘‘Lincoln” 


(ua 
New 


Tut 


at ite ft 
e a 


ev 


Hiack 


“ n b atly nproved 


lighted 
stant ¢ Criant 


amd = =Z« 


nih s 
Picturemag 
Simplihed One 
mcic Tuning and 
» Picture Con 
t An 


exquisite con 


‘ 


S eoy ve $96Q95" 


Zenith has the great values 


~_ wae RADIO 
end TELEVISION 


ZENITH RADIO CORPORATION 
6001 W. Dickens Avenue, Chicoge 39, Illinois 


P.cturemagnet 
Automatic Tunu 


Ha . 
Black” Tube (Blaxide) greatly increases picture clarity — 
And 


many primary areas, Zenith exclusive built-in 


K eliminates objectionable blur and glare now in 


to 
Picture 


magnet’ eliminates need for a separate aerial inside or out 


Yes, of course Zenith has a Built-in Antenna— 


PLUS These Sales-Proven Zenith Features 


* One-Knob Automatic Tuning 


tw » b tate p ure 


op tor 


Gated" Automatic Gain Control — /« 


t igainst “picture flutter 


* Genuine Armstrong FM Sound FM « 


the 


toned, static-free, even im worst storms 


* Giant Circle Screen with Picture Control 


slar or rectangular pictures at the flick 





ZENITH TELEVISION 


New Zenith “Van Buren” 
FM-AM Radio-Phonograph Combina 
s Glare Ba Black” Tube and “Big 
Has Zenith’s new built-is 
> ex sive Duo-Picture 
e-Koob A 
h 


stomatic Tur 
Zenith's 

nous Long-Distance 
+ ora Ik 


wi new 


AM 
e Arm and 
s all records sizes. all speeds 
lexquisitely co 

en Ao «a 


shogaay arb 489° r 
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STAND-OUT VALUES “ss 


A COMPLETE PRICE RANGE 
FRESH, EYE-CATCHING BEAUTY 
FASTER, GENTLER WASHING 
MECHANICAL EXCELLENCE 
A LIFETIME GUARANTEE 





The big eye-filling, sales-building 
Duchess is made by the world’s 





largest manufacturer concentrating 
production and sales on wringer 
type washers only. This special- 

ization brings greater manufac- 
turing efficiency plus the 


economies of big production pe 
volume. That's why the Duchess & TA 
is a better value on any direct "es 


comparison. That's why your . A 10 Ib washing 


machine for 


Duchess discounts are better, too. 


NONE BIGGER ~ — °99 5° 


NONE BETTER x . with full merk-up 
AT ANY PRICE _— 





"WASHERS | ren | 
APPLIANCE MANUFACTURING CO. 
ALLIANCE, OHIO 


Date the Duchess jor Good Times in '50 


MODEL MODEL 


129% $995 
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Win with | 


Tego EXCITING LIGHT BULB 
CONTEST FOR YOUR CUSTOMERS 







Youll SELL MORE BULBS! 
YOULL MAKE MORE MONEY / 
YOULL WIN MORE TRAFFIC / 


— if you tie in with this 


a i | 





V 
n 
@ & 
I 
1 
Meet Mics Wink. Millions of Americans : 
will see her picture when Westinghouse @ . 
launches its huge advertising program ‘ 
April 15, Contestants buy 3 bulbs and CONTEST : 
complete a jingle. Writers of best 477 
ps os OF comatically win prizes and get April 1 to May 31 
chance to name Mise Wink for bonus Again Westinghouse rings the bell with a new consumer | 
prites. contest that promises to gi ir Westinghouse light- ' 
' bulb sales anothe wate att 
It is called ” “WHO IS MISS WINK?” contest, 
| and it spe one of America’s most pe pc celeb- 
rities! Yes, here's a contest “" at again will cause people 
} to look for and insist on the Westin Shin muse bran ‘d. Official 
Westinghouse ers show that in the recent Westing 


house contest, dealers from all parts o ie country 
gained sales increases up to 100%. 

SO,ACT NOW!LCUT YOURSELF IN! TF YOU'RI 
NOT NOW CARRYING THE WESTINGHOLS! 
LINE, MAIL COUPON TODAY! 


you CAN BE SURE...iF ITS 
— 


Westi nghouse 
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Westinghouse 


CASH CONTEST FOR 
LIGHT BULB DEALERS 


$3500. CASH 


You Can Win As Much As $1000 
133 PRIZES—ALL CASH 


Get Staidd Mow! 


Westinghouse is going all-out again to make the “Miss Wink” contest pro- 
motion extra profitable for dealers. Besides the contest for your customers, 


there's a special cash contest for you . . . for dealers only. It's casy, too. 
Here's how to enter 





1. Set up “Miss Wink” display material 
in your store and windows. Place bulbs 
and entry blanks in high-traffic locations, 
such as check-out equnter. Lse other 
means to publicize the contest, such as 
newspaper ada, special exhibits, cards, 
track advertising, etc. Have your sales- 
people tell customers about the contest. 
Make your displays clever and forceful 


2. Write a statement on a plain piece of 
paper in 100 words or less on the subject 

“How the Miss Wink Contest Helped 
Our Store Sell More Westinghouse Light 
tulbs.”” Be specific; give figures showing 
sales increase. Describe all the ways you 
promoted contest. Include your name 
and the name and address of store. Mail 
entry to: Westinghouse Miss Wink Dealer 
Contest, Box 1080, New York 46, N.Y 

Eatries must be postmarked not later than 


midnight, June 15, 1950, to be eligible 


3. Submit at least one photograph show - 
ing the contest display at your store Ke 


sure to place your name and the name 
and address of your store on the back of 
all photographs submitted. All photo- 
graphs submitted become the property of 
the Westinghouse Electric Corporation. 


4. Prizes will be awarded on the basis of 
originality, interest, concreteness, and 
comprehensiveness. In case of ties, dupli- 
cate prizes awarded. All entrica become 
the property of the Westinghouse Elec- 
trie Corporation and none can be re- 
turned ft ntries will be judged by A board 
of impartial contest experts, rHE 
REUBEN H. DONNELLEY CORPO. 
KATION. Decision of the judges is final. 


5. This contest is open to all Westing- 


house lamp dealers and their employes. 


LAMP DIVISION 











WESTINGHOUSE ELECTRIC CORPORATION 
BLOOMFIELD, NEW JERSEY 


| am not now handling Westinghouse light bulbs, but | would like to 
know all about how | con cash in on the WHO IS MISS WINK contest. 
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see why this unique machine can do 


more for you! 


This is more than a cash register. True, it gives 





you the protection and information that can 
be had only from a modern cash register. But it 
also gives you the convenience and economy of a 
built-in adding mechanism that can be used at any 


time without disturbing your cash register records. 








Have its advantages demonstrated to you TODAY! 





NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 


And it records Charge Sales, Received on Accounts, 
and Paid Outs. 
Ask your local National representative to show 
you how this National “‘200”’ will fit your business 
. will give you the detailed, accurate records you 


need .. . will cut your record-keeping costs. 


Here’s an easier way 
to keep better records ! 


Stops Mistakes — Saves Time — 
Figures in indication panel show 
price of each item and totol 
Machine automatically adds 
te preventing mistokes 
} customer 
ervice. Re rds amounts from 
1g to $999.99. Gives protective 

pervisior ver all prices 


irgqed ind nt of all 


Sales automatically grouped — 
] ' t keys aufomaticatly 
ec ste saie ? is mony os 
je 

porime o > employees 
other 


kly 


All records under lock and key — 


Five ed by 


f 


( Descriptive keys — These keys 


f Extra large cash drawer — Seven 





CASH REGISTERS + ADDING MACHINES 
ACCOUNTING MACHINES 
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You ae youll be ahead 


of the game...with the 


Leader Line for ’50 


LAU NA-18-W 


NEW 1950 “Niteair’ Window Fan... 
priced to sell profitably at 39.951 A power 
ful window exheust fan for any room. Has 
adjustable white plastic side expanders, 
fits windows up to 38° wide. Close mesh rear 
gvard ... 1/15. P. motor, variable speed 
switch, Frost green boked enamel finish 

22” squore, 7% deep wt, 25 tbs. 


LAU NA-24 
and 30-W 


NEW 1950 “WNiteair’ Window Fans, 24 and 
30 in, sizes, with choice of hi-speed or 2 
speed motors. Compact, quiet, efficient . 

powerful enough to cool many rooms. White 
rubber cushioned feet. Adjustable steel 
ponels for installation in windows up to 40° 
wide. Close- mesh guard for |100% safety. 


LAU “FILTER-BREEZ" 


New 1950 “WNiteair’ Filter-Breez ... @ 
revolutionary unit for spot-cooling. No in- 
stallation problem. Draws in cool air and 
filters it, Hos 1” thick air filter (98% effi. 
cient in removing pollen). Rests on window 
sill, can be positioned on top, bottom or 
either end, Air can be moved in any direc- 
tion, Variable speed control. low-priced, 


Lau helps you see your jobber or 


sell more write teday for full details 


Your COMPLETE Soles Portfolio... 


to help moke this your biggest Fon THE LAU BLOWER COMPANY 
Selling Season in history! Ads, radio 
television, disploys, direct-mail, post 
ers, cor cords, publicity, demonstration 


techniques all included. Ask your Dayton 7, Ohie 


jobber cbout it! You will like itl 


Get this sales portfolio FREE 
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It’s a nationwide BEST SELLER 


because it cooks 


LVERVIHING 
best! 


Le we 
ye Guaranteed by 
Good Houscksoping 


Nie - 
« — 
A err 4 


COOKS COMPLETE MEALS 
all at one time! 


sacneetiite versatile N € S CoO 


Model 126 Roaster with time clock and cabinet accessories 


N one extremely Compact unit—sur- far easier. ( ompletely automatic time 


prisingly low priced—this beautiful control accessory provides extra lei 
Nesco Model 126 Roaster gives your sure. And finally, ““Nescomatic Cook 
customers a// the advantages of fully ing’ is truly economical! 
automatic electric cooking! Its clean These time-saving, work-saving fea 


fast, all-around heat brings out the tures, plus quality Construction and 


flavorsome best in just about any kind the world-famous Nesco name, make 
of tood. Mrs. Homemaker can enjoy Model 126 a “‘best seller You can 
Nescomatic Cooking” every day sell i with or without cabinet. Are 

No tumes, no dirty, greasy walls, no you getting your share of the profits 
excess moisture Meat shrinkage is this advanced Nesco Roaster is 


less. Kitchens stay cool. Cleaning 1s creating? 


NATIONAL ENAMELING AND STAMPING COMPANY 


Executive Offices: 270 North 12th Street, Milwaukee 1, Wisconsin 


ffices Merchandise Mart . fth Avenve New York - fier 8 


Merchandise M 


Cooks vegetOl = 
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TELEVISION DEALERS! RIDE THE 
ALLIANCE TENNA-ROTOR 





Direction 
Indicator 
Control 
Model Now 
Available! 


" Eye-Compelling 
TV Demonstrations 


Sell! eee 6,000,000 Viewers 
Around 50 TV Stations ... 


SEE TENNA-ROTOR IN ACTION! 


Here's why it pays to stock Alliance Tenna-Rotor ! 






















DEALERS! ® Every week your customers see the Alliance TV films! 


JOBBERS! @ Alliance Tenna-Rotor is the only TV antenna rotator backed 
by national television advertising! 


. Climb on the , 
gravy train now! @ Proved in the field by thousands of users! 
Write for the Alli- @ Laboratory tested to operate in rain, snow or icy weather! 


ance Merchandiser 
—"Fastest Profit 
Maker in Television Special Alliance 4 conductor cable with" ZIP"’ 

Today”. feature makes for faster, easier installations! 


@ Guaranteed for one year! 


Underwriters Tenna-Rotor eliminates antenna service 


Laboratories complaints and expensive call-backs! 
Approved 


Alliance Manufacturing Company : Alliance, Ohio 


Export Department: 401 Broadway, New York, N. Y., U. S. A. 
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ALL THESE 
EXCLUSIVE 
FEATURES! 


\ 


95 


— 








an. 





i 


} SPEED PHONO 












a 


@ Here's the greatest merchandising opportunity in the 
television field! Complete family entertainment at the price of SLIGHTLY HIGHER 
iis ae , WEST AND SOUTH 

television alone! And it's being featured in Stewart-Warner's powerful 


advertising campaign NOW! Act today! 





25 YEARS LEADERSHIP IN RADIO AND TELEVISION 
TT TT ES 








| Senator, / 


EXCLUSIVE 


Channel-Eye Tuning 





1 Click — ond amazing lighted eye instantly EXCLUSIVE 


Oe Lae a aeeaiies Uni-Panel Control 


searching in the “dark” for TV stations! 


imagine! Everything centered on one 
easy-to-use panel! TV, AM-FM Radio ond 
3 Speed Phono! Quick, automatic, accurate! 














EXCLUSIVE 


Dyna-Power Chassis 


Added power assures clearer, brighter, 
sharper pictures from unheard-of distances! 
EXCLUSIVE 27 whes plus 3 rectifiers 


Miracle Turret Tuner 


Provides reception of proposed U.H.F, 
channels by quick adjustment! 
No converter is needed! 


EXCLUSIVE 


Picture Quality 


Compore Stewart-Warner picture quality 


see the amazing difference! The brighter, 
sharper picture that defies comparison with ZB Cw 


any other set-— at ony price! 


Built-in Aerial STE W V RT- WA Ri ER 


Compactly located inside Mahogany 


Cabinet. Cannot be seen from exterior, e * / 
Eliminates costly installation. (Fi e 


Stewart-Warner Electric Division of Stewart-Warner Corporation, 1826 Diversey Parkway, Chicago 14, Illinois 





America’s Most Outstanding 


Truck Values 
—with more power than ever! 


Here are the models to make motor-truck history. 
These new Chevrolet P-L trucks are advance-designed 
for the heaviest loads, the roughest roads, the lowest 
cost per trip. 


rhey are far ahead in popularity, performance, payload, 
price—and they are the most powerful trucks Chev- 
rolet has ever built. There is a P-L truck for every 
trucking job and every one is a real leader on the job. 


Chevrolet Motor Division, General Motors Corporation 
Detroit 2, Michigan 


Leading with all these PLus Features: 


« TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load-Master and 
the Improved 92-h.p. Thrift-Master—to give you greater power per gallon, 
lower cost perload + THE NEW POWER-JET CARBURETOR: smoother, quicker 
acceleration response «+ DIAPHRAGM SPRING CLUTCH for easy action 
engagement + SYNCHRO-MESH TRANSMISSIONS for fast, smooth shifting 
« HYPOID REAR AXLES—5 times more durable than spiral bevel type «+ 
DOUBLE-ARTICULATED BRAKES—for complete driver control + WIDE-BASE 
WHEELS for increased tire mileage + ADVANCE-DESIGN STYLING with the 
"Cab that Breathes"” + BALL-TYPE STEERING for easier handling « UNIT- 
DESIGN BODIES—precision built. 














CHEVROLET 
P-L" 
ADVANCE-DESIGN TRUCKS 
Popularity Leaders occ 


truck registration figures for 1949 show Chevrolet 
trucks preferred over the next two makes com- 
bined — proof of the owner satisfaction they earn 
through the years. 


* * 
Pi éherdewhes Leaders 


The new Chevrolet Pel trucks give you high 
pulling power over a wide range of usable road 
speeds—and on the straightaway, high acceler- 
ation to cut down total trip time. 


. * 
Payload Leaders The rugged 


construction and all-around economy of Chevrolet 
P-L trucks cut operating and repair costs—let 
you deliver the goods with real reductions in cost 
per ton per mile. 


* a 
Price eaders The Chevrolet truck 


line is the very lowest-priced line in the field-—saves 
on initial cost. What's more P+L trucks give owners 
dollar and cents savings in maintenance and oper- 
ation. 
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“The Preway line of electric ranges is the most inten- 
sive sales package that has ever been presented to the 
~ appliance market. That's a very strong statement, but 


a well-considered one . . . for from back rail controls 
to recessed toe base, these porcelain enameled ranges 
are keyed to features that create sales. Preway offers 
you top quality construction, like Tuttle & Kift burn- 
ers, automatic oven controls, etc., that are identical or 
better than that of others — yet only Prentiss Wabers 
knows how to produce ranges like these at prices that 
America wants. 

This short but complete line of three low bracket 
models is ready now — ready to help you punch your 
competition groggy at your usual per cent of profit. 
Better have a look at the full story. Wire or write 
today. 


PRENTISS WABERS PRODUCTS CO. 


9250 SECOND STREET, N., WISCONSIN RAPIDS, WIS. 
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47.2% 






They are pre-sold 





of the women customers 


are readers of LADIES' HOME | @ | IR N ay | 


in your store 


on products advertised in the magazine they believe in! 


From March 1949 to Feb. 1950 your brand headliners were: 








AOMIFAL OVAL.TEMP REFRIGERATORS 
ARVIN AUTOMATIC ELECTRIC IRON 4 
ARVIN LECTRIC.COOK 
ARVIN AL OMATIC TOASTER AND 
ELECTRICAL APPLIANCES 
ARVIN (RONING TABLES 
ARVIN PORTABLE ELECTR! wEATEiRS 
RANGES 
& ORY 1RON AN 
THIC HEATING PAO 
TRIC RANGE 
CRos.tv e.t Rm WATER HEATC RS 


POSLEY FREEZER 
DAVIS [RONING . 
aKTER Twin TUS 


EASY SPINORIER 


CLECTRE STEEM ROOM HUMIDIFIER 
e.ecree ree APORIZER 
FRIGIDAIRE AUTOMATIC WASHERS 
*PRIGIOSl RE ELECTRIC RANGE 

FP RIGIDAIRE REFRIGERATORS 





mer 





»& EPRICE RATORS 


RET MIGERATO 











ht TRIPLE WHIP MIXER 

s1BGON C RANGES AND 

mere 

GI@SOn REFRIGERATOR 
HOME FREEZER AND ELECTRIC RANGE 
SI BSON'S FEF RIGERATORS 

VLOERT FOOO FIKER 

VILOERT WHIFL BEATER 

HAMILTON @EACH FOOD MIKER 

with MIXRGUIDE 

HAMILTON BEACH MIXER AND MIKETTE 
HAROWICK GAS RANGE 

MAPPER CENTER SIMMER BURNERS 

MOOVER CLEANERS 

” tP 1 RON 

HOTPOINT ELECTRIC RANGES 
NTERNATIONAL HARVESTER 
RPEFRIGERATOR & FREEZERS 
NTERSTATE COMPACT VAC M CLEANER 
JOHNSON S WAKES AND WAK ELECTR 
POLISHER 

KITCHENAID MIXER - MENAIC 
c.ectm ree ‘ 
KITCHENAIOS 

K.M HOME ELECTRICAL APPLIANCES 
AM LIGUIDIZER A KM PRODUCTS 
a.m POF PF TOASTER ANC 

ELECTRICAL APPLIANCES 


L & 4 AUTOMATIC 
LtwvT 


ELECTRIC RANGE 
VACUUM CLEANER 

MAGIC CHEF 
MAYTAG WASHERS 

MET...TOP [RONING TABLE 

MIFRO ALUMINUM UTENSILS 
MIFRO-.MATIC ELECTRIC PERCOLATOR 
MIFRO-MATIC PRESSURE COOKER 
MONITOR AERATOR WASHER 
MOTOROLA TABLE RADIO 


GAS RANGES 


NESCO ELECTRIC ROASTER 
NESCO ELECTRIC ROASTER AND 
TENSILS AND CONTAINERS 

NORGE GAS RANGE 
NORGE REFRIGERATOR 
NUTONE DOOR CHIMES 


KITCHEN 


PHILCO REFRIGERATOR 
PRESTELINE ELECT RK 


PREST OOKERS 


RANGES 


©.J10 [RONING 
PRODUCTS 
VACUUM CLEANER 


TABLES AND LADDERS 





VAL 


SEW-GEM 

SEWING 
SUNBEAM 
SUNBEAM 
SUNBEAM 


ROTARY ELECTRIC 
MACHINE 
COFFEEMASTER 
1RONMASTER 
MIXMASTER 


TAPPAN GAS RANGES 
TELECHRON ELECTR 
THERAPLATE 
TOASTMASTER HOSPITALITY SET 
TOASTMASTER POP-UP TOASTER 
TOASTWELL ELECTRIC TOASTER 
TRACY CUSTOMIZED KITCHENS 


CLOCKS 


UNIVERSAL BEAM-O-LITE IRON 
UNIVERSAL COFFEEMATIC 
UNIVERSAL ELECTRIC BLANKET 


UNIVERSAL MIXER & JUICER AND 
UNIVERSAL PRODUCTS 

UNIVERSAL WASHERS 

WEST BEND ALUMINUM GIFTS FOR 
THE HOME 

WESTINGHOUSE HOME APPLIANCES 

WESTINGHOUSE LIGHT BULBS 

WESTINGHOUSE ROASTER OVEN 

WHIRLPOOL AUTOMATIC WASHER 

WHITE SEWING MACHINE 


YOUNGSTOWN KITCHENS 


ZENITH 
ZENITH 


RADIO-PHONOGRAPH 

RADIO-PHONOGRAPH & TELEVISION 

ZENITH RADIOS 

ZENITH TV RADIO-PHONOGRAPHS 
TELEVISION CONSOLES AND RADIOS 

tin 


Buy-Lines by Nancy Sesser 


Are you ready for this profitable Store Traffic? 
STOCK - PROMOTE - DISPLAY - ADVERTISE these brands! 
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Eleclin 


feanged- 


TUE TOP SALES FEATURES . / 


Mie. You Know What Cooks... 
a af. sf re \ iy You Know What Sells... 
woi/,/ | \\\\ 





Onl LI ESON é5= 


GIVE you Sy 





































HOT WALL OVENS 
With ConSeated 

Oven Units! 

beth Speed Oven ond 


f 





| 
| 






! 
; 
f 





E 
i 
















UPS-A-DAISY 


U 


UP it's @ giant surtece unit. 
DOWN it's « 2100-wott 
deepwell—cooks o full 
meal. What o convenience! 


Through a woman's eyes, GIBSON’S GOT 
EVERYTHING. Not just a few wanted 


features, but ALL of them. Look at ranges 






HER way and you'll see why Gibson means 





quick volume. The big season is at hand! 
Get in touch now with your Gibson Distrib- 
utor or directly, make top profit with Gibson! 
and -Oll the Other Features Women Want CL at Less Cost. More Profit/ 
GIBSON REFRIGERATOR COMPANY Greenville, Michigan 

DO IT THE EASY WAY... SELL GIBSON! 













—— . Model A-3 e - Model E 
Models to Fit - a Suggested Suggested Lowest: priced 
Every Kitchen, Every Purse, Retail Retoit Pushbutton 
Every Family's Need 5154" 5179% Range 


Suggested Copy riaht 1040 


Reroit. $97Q95 
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RCA Zi CTOR announces... 


Recordings of the World’s Greatest Music 
and Artists at = Phonograph Speeds! 





RC. 4 POL IC ¥ 


1 7T ' Ke ivallable ? pub : 
RCA ‘ tor irpassed f the abor 
WORLD GREATEST ARTISTS ind deve 
AND MUSI ecorded for a ecord comparabie 


33° 












RECORDINGS of qQualitie 
the fine ARTISTS ; the finest RCA \V t 
MUSI 
3. T k i and 
‘ ‘ fine ‘ ai 
REPRODUCTION 
4. I . e t the the 





gineers at work the R¢ 
T} 4 entif research 

pment the reated the in- 
45 syste Th gh fur- 


Tata 


President 
Radice Corporation of America 











45-RPM RECORDS 333 


The “45 here tay and destined ¢ To 


-RPM 








lead ali her typ 






We ‘ { ie t record t issical 


and popular selections mn the 45-rpr record 












The “45 eets the demands of music a 


love who want the tune and song or 

























the finest artists, reproduced with the highest rreat hestr 





on. i eR - 
8 i - 


Poy ind Arth 
So great ha een the Ame in public { I 








acceptance of RCA Victor's new 45-rpm sys che 











































It is a smashing triumph in recorded music! 











available 






PIONEER 


48 


AND WORLD 
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erve tho 


fidelity inder Koussevitzky and 


tra under Robert Shaw, the S 


RECORDS 


lovers who wish to 


© music 


lassical selections on long-play- 
‘CA Victor will introduce on or 
1; new and improved, unbreak- 


ng record (3344-rpm) made 
exclusive RCA Victor process- 
hich insures high quality and 


our musical library suit- 

g records will feature such 
i as the Boston Symphony 
Munch, the Boston 
ir Fiedler, the NBC Symphony 
, RCA Victor Chorale and Or- 
an Francisco 





tem—the greatest advance in 50 years of Symphony Orchestra under Pierre Monteux, 
" | +f 4 } } ix rche 
secorded musico—that toda ~ P Leopold Stokowski and his Orchestra, Igor 
’ ' i ) tet ding cordi 
after its introducti this revolutionary ad 5 he omggee \ . ‘ M ne a. aing 
! banese, Marian Anderso 
vance has set a new standard of j al en- - ; : om, 
Ju I er Alexander Brailowsky, Mischa 
joyment in the pt eld Elma Bilee Farrel! Heifetz, Viadimir 
Never in the history of the re i justry Horowitz, Jose It irbi Allan Jones, William 
, meee d , . ter Kapell, Dorothy Kirsten, Fritz Kreisler, Wanda 
as ¢ ° develo en ‘ eu ast . 
— SS . : ‘ Landowska, Ma Lanza, Jeanette MacDon- 
time nt we ' 4 
in so short a e! In rece — ‘ ' ild, Dorothy Maynor, James Melton, Yehudi 
“45" record ured to a rate f re tha Menul Robert Mert Nathan Milstein, 
20,000,000 a year, and the new r« i ye! Paganini Quartet, Jan Peerce, William Prim- 
were being {1 at the rate of 65,000 a nth rose, Artur Rubinstein, Set Svanholm, Gladys 
Swarthout, Ferruccio Tagliav Blanche 
i} y P ‘ with ¢ . 4 > , 
— + were unable nee} ' - Thebom, Leonard Warren and Whittemore 
public demand for these new re ra an and I we 
players We are w expanding iT inu- 
facturing faciliti« to meet this growing de A ew re rdings are made, from time to 
mand time, the N e available as appropriate ad- 
These figures tell a story of tstanding dit < ng-playing repertoire 
success for the unn atched tor > ality, « Orde are now being booked for delivery 
venience and economy of the “45 


early Spring 


VICTROLA* 
78-RPM paataapragte __ The RCA Viet 





PHONOGRAPHS 


I — line of Victrola pho- 








grapt F radio-television combinations 

In the intere f {} es st I les instrument th it play all three speeds 
equipped for playing such re } la ‘ 4 and 334,-rpn All of these 3-speed 
as there is a demand for t I A Victor tr ent ¢ ar lependent “45” 
will supply a complete cat R ‘ ‘ : ave rder that the fullest a 
78-ron ecord Ever new ele qwill be va r f 45 juality 7 simplicity can 


ICTOR @£ .. 


DIVISION OF RADIO CORPORATION OF AMERICA 


L 


EADER 





IN RECORDED 


FEBRUARY, 








The RCA “45” Gives You 


—— TONE QUALITY 


has the finest tone quality 





“quality sone of the re 
the musi 
distortion 





1olses There is a full 








range f ear and rillian 
MUSIC YOU WANT 
WHEN YOU WANT IT 

One of the fundamentals of musical enjoyment 
is selectivety ymplete freedom of choice is what 
you hear And ha what 1 get in RCA 
Victor's 4s You 4 ‘ 1 play T 








Musi It 
simpler t re at z a it save 
enere time and money 

The 45 has the wides r sible range f 
musica select pular assica folk 
sica ned whatever the must lover wants 
The present 4 atalog imbe more haz 
2,000 selectior and is growing ‘ 


Moreover, RCA Victor is producing srores of 


old f 





favorites f he mver v 8-rpr 

catalog on the ew 455 
WORLD'S FASTEST RECORD CHANGER 

The 45 record player tal the fastest 
end simpiest automati hanger ever developed 
Operating within the central spindle post, 
changer handles up to ten records with a time 
lapse f niy e nd between each ne 
It is silent, and it t damage your re 
Moreove here ee hange, for the 
player uses ef us RCA Victor Sile 
Bapphire ermane I k-ur 

Operat ft he 4 player is simplicity 
itself Just ack t e is on the ile 
and, wit! e ct fa u can 
more than fifty ites of is without touch- 
ing the player again 
CONVENIENCE AND ECONOMY 

Because they are the first record and record 
player ever designed to go with each other, the 


elements of the RCA V r “45 Victrola syster 





compact 

The 45 mac of nor e 
viny! plact a 6%. ir e 
diamete Ar f ame size aking 
t ease a e rag Eact 
record has «a é . 5 

mes as e 

The smaline a . 4 
ene ew « ‘ my ix 
the at 4 er 1 rd 








TM 
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Start the WMEW Year Right with Signal 


aby —s Here’s news about new things from Signal . 
good news for you because it's good news for 
your customers! Exciting new products they want 

Me ee 


N EW SE Electrically Reversible 12” and 16° 


Window Fans 


WR.-122 Reversible Window fan—This wonderful, all-purpose fen is the fastest 
selling unit you'll ever heve customers calling fer, A fick of the owtich brings in fresh 
cooling ai trom the outside — er, turning switch te exhoust diately clears 
the room of smoke or unsevery eders. Switch, one-speed each direction, mounted on 
ponel. Fon hes 12° bledes, ivery baked enamel finish. Delivers 800 C_F.M. induction, 
4 pole, non-redie interfering capacitor type reversible motor hes porous, bronze com- 
position oilless type bearings 

WR-162 Reversible Window Fan — Signal’s heavy-duty dual-purpose unit. Two speeds 
each direction—switch mounted on ponel. Copaciter type reversible motor. 16° six 
blode fon delivers 1500 C.F.M 

W-101 Windew fan—Definitely @ soles leader! Telescopic pone! assures snug MH 
in eny stenderd windew Meter is induction type, non-redio interfering, 50-60 cycle, 


110-120 volts. l-speed switch in cord; 10° biede; delivers 550 C.F.M. tvery, beked 
enamel finish 





W-121 Window Ffan—Ffer greater air in motion, your customers will wont Signals 
12° model which delivers 800 C.F.M. Powered by induction 4 pole, non-redie interfering 
moter, 50-60 cycle, 110-120 volts. Bearings ore porous, bronze composition, cilliess 
type, self-aligning with weel-pocked oil reservoirs. Baked enamel ivery finish. 
W-201 Windew Fan—Te round ovt this customer-approved line of Window Fens, 
Signal offers the power-pecked W-20! with the 20° blade which delivers 2200 C.7.M. 
This 3-speed breeze maker is ideal for night cooling — eliminates ity 


installations requiring wiring, carpenter work, etc. Seme beautiful finish ond Signal. 
quality mechanical features 





Desk Fans . i ia ee 
Deat od Right: 


Eye-appealing beauty has genuine 
customer appeol. 


Built Right! 


Sell ‘em and forget 'em—no costly 
repair problems. 


Driced Right! 


Model 1049 Desk Fon—Signol’s 10° Model 1249 Desk Fan—Signal’s 12 Model 1649 Desk Fan—Signal’s 16 Quick turn-over at a handsome margin 

single-speed oscillating fan. A wnit oscillating fan. Popular priced three-speed oscillating fen. The lest 

that obviously gives the customer more opelescent Windsor Green finish with word in quiet, desk fan performance 

for his money. Good looking, light bright polished guard psy aang om oye 0g moat 

ee lecated in base. Finish is beautiful 

A “leoder™ Nom opalescent Windsor Green with bright 
polished guard 


a eggs AIL THIS COUPON TODAY! Im 


.and Year ‘Round Profits with the | Siena! Hecwic Mig. Ce. 


Dept. A-11 
Cash Register Ringing Signal Line! Menominee, Michigan 


} Yes, I'd tke to know more about the Signal Line! Send yeur new, fully illus. 
For a New Year of new profits, e resolved to seu Ges 
get full details on the complete Signo! line. . . 








of profit. 


SIGNAL ELECTRIC MANUFACTURING CO. 
DEPT. A-11, MENOMINEE, MICHIGAN 








+ DeskFons + PedestalFans + Kitchen Vent Fons + Exhaust Fans 
Drilis «+ Grinders + Drill Stands + FloorFans + Avutomatic Shutters 
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CR On etter 0 


S90 mene een 2 een 





NO OUTSIDE ANTENNA 
New BILT-IN-TENNA eliminates 
rooftop antenna in good signal 
areas. No adjysfment necessary. fn 
weaker signal areas, outside 
antenna cen be ottached. 



















Motorola's brand new 1950 TV is the 
hottest line in the industry! Dozens BRAND NEW 1950 
of extra-value features plus those 
listed at right make it the most 
wanted, fastest-moving television 


line yet developed. Motorola blan- 


kets the entire market with 844” to CE era? - Fulty 
} mCTURE 
larger-than-life-size 1942” screens = 
original cabinet designs in both 
roah Beran c= Seam 
. |. ire S , = + - 
period and modern Furniture Styling aaciaa) Se = 


~ 


prices to fit every man’s budget 
INCREASED PASS BAND 

The pass bond has been increased 
to 3.7 megocycles for improved 


7 > picture definition and sharpness 


Contact your distributor now! 
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NEW RF AMPLIFIER TUBE 
New Radio Frequency Amplifier 

Tube inhibits picture fading— 

assures better “fringe area” 

aperetos. NEW DIODE DETECTOR TUBE 
Circuits have been stobilized ot 


cok efficiency by o new Diode 
Selbsde Mari : NEW RF STAGE— 


NEW SENSITIVITY 

Increased sensitivity is now pro 
vided with @ new improved RF 
stage and o newly developed 
Converter Circuit 


\ = / 


a 













* 





NEW TUBE MOUNTING 
Picture tube is cushioned by addi 
tional rubber supports to reduce 





NEW “FLYWHEEL” A.F.C. shock and minimize breokage. 
SYNCHRONIZATION 
A new Automatic Frequency Con 

ONLY 2 SIMPLE CONTROLS trol circvit Operates like a flywheel 

Just two controls—turn set oo— — holds picture steady through 

select your station—thot's all! noise and signal strength changes. 


CONTACT YOUR MOTOROLA DISTRIBUTOR NOW! + MOTOROLA INC. + 4545 Augusta Bivd., Chicago 51, Illinois 
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e Throughout the year, Lyon 
advertising will appear in BETTER 
Homes & GARDENS, AMERICAN HomE, 
House BEeauTiFruL, House & GARDEN 

-~a combined audience of more than 
20 million people. 

This advertising makes it easier 
for Lyon dealers to sell. It actually 
seeks out prospects—gets names of 
people who are interested in building 
or remodeling right now. Then follow- 
up literature tells them why it will pay 
them to go direct to the Lyon dealer. 

Let us give you up-to-date 
information about the Lyon Kitchen 
Cabinet dealership—and our direct- 
to-dealer price plan—shipments from 
strategically located warehouses. 








A PARTIAL 


She os METAL PRODUCTS, INCORPORATED 
General Offices: 221 Monroe Avenue, Aurora, Illinois 

LYON Foctories: YORK, PA., AURORA, ILL., CHICAGO HEIGHTS, ILL. 

propucts Warehouses, Branches and Dealers in Principal Cities 





) VS 
FOR YOU THROQUGHO 


- = > & » 


s 


~ + 


i” ) aa ff 
._ sweneacie” Feehan See. 
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“MAKING SALES” IS NOT ENOUGH... 


Keep your profits up 
with 


=) FLORENCE 
=". Lfeetric Ranges 


2 a 


a r 
Y } 
| ee 


MODEL 164 


Feature the line that gives you 


a satisfactory margin—plus features 
that make customers buy 


¢ THESE DAYS your operating costs are higher —so you need the 

higher profit Florence offers —the bigger pay-off on every sale. 

MODEL 164 Important, too, you need the selling advantages Florence gives 
you the Florence reputation for quality Florence beauty 
Florence accessories with their trade-up opportunities the 


more-for-the-money features that clinch sales on your floor, In 





addition, count on the trafhic-building power of Florence national 
and local co-op advertising ... a complete, ‘round-the-calendat 


program to bring prospects in so you can sell them. 


MODEL 134 
wit? t ) 


acce 








MODEL 113 


hy ? 
MODEL 134 pn) 9 maw 
SPACE SAVERS! 


LOOK! YOU CAN OFFER WIDE VARIETY Just added to the 


line , Model 114 with 


WITH A Low INVENTORY three top heating units and thrift 


cooker Model 115 with four top heat 


lu <q J * ee : » ing units. Real values your Customers will appreciate 








ry taste to trade up to greatly 
increase sales volume . with an 
amazingly low inventory. Put these 








Florence advantages to work for you. 


GAS RANGES + LP-GAS RANGES + ELECTRIC RANGES + OIL RANGES 


DUAL-OVEN Combination RANGES + OIL HEATERS * GAS HEATERS 
RANGES AND HEATERS 


TOVE COMPANY General Sates Offices and Plant: Gardner, Mass. Mid Western Plant: Kankakee, Ii! 
rm Plant: Lewssburg, Tenn. Other Sales Offices: One Park Avenue, N.Y. 1452A Merchandise Mart, Chicago st 


Sout 2 ASG er eprrep tye.» eer 

ss bY tere. ee Mt a 

419 Western Merchandise Mart, San Francisco, Cal.; 53 Alabama Street, S.W., Atlanta; 301 No. Market Street, Dallas & sia ace ll cll di ee aa s il 
. — aT 
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PUTS THE MOTOR ON 
BACK TO HOLD MO*~ Foop— 
TO SAVE )wOF™ sPACE—TO 
GIVE YOU wO®*TO SELL 

ON EVERY SCORE! 


The brilliant new Coolerator for "50 is an entirely new 
kind of refrigerator. Only 28" wide—less than 58" high 
taking only 5.1 sq. ft. of floor space— yet it provides a full 
9% cu. ft. of aafe low cold refrigeration 

















MORE 
CAPACITY IN 
LESS SPACE 


Coolerator’s ‘years ahead’ design not only provides the 


maximum in capacity with Space-Thrifty compactness, 


SQUARE FEET a it also assures the utmost in usable area. The 
9%§ cu. ft. models provide a full 20 sq. ft. of shelf area 
OF SHELF AREA 


MORE 


INTERIOR 
FLEXIBILITY 





Coolerator’s spacious interior is a marvel of engineered 
convenience. Magic Select-O-Shelves are instantly 
adaptable—ad justable—to meet ever changing storage needs 
The Sliding Snack Basket keeps small articles snugly 
packed — always visible—right at your finger tips. Full- 
width Crisp-O-Lator provides loads of moist cold storage 


Freezer’’ Cold with temperature 'way below freezing in 
MO R t the 40 lb. Freezer-Chest to keep ice cream frozen firm 
to store frozen foods safely ind to freeze lots of ice cubes 
in a jiffy. Quick Chilling ¢ Just Below Freezing” in 
KINDS OF the adjustable Chill-R-Ator to chill beverages, salads, 
FREEZING COLD desserta—or to store extra ice cubes 


You'll Sell w0™= Make 


Now-a 7-Heat PuSH-A-BUTTON 
__-wp——. AUTOMATIC ELECTRIC RANGE 


=~ = GWy52792 


The feature every homemaker wants in her new 
| electric range at a price that's right for modest 
budgets. That's the combination which makes 
the deluxe, Automatic Coolerator Regal the 
“hottest” model in the industry. New finger- 
tip surface cooking flexibility plus a score of 
other novel features make the Coolerator Regala 
pleasureto demonstrate—anda Natural’ to sell. 
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Ok’ With Coolerator 































A leader in the deluxe QU EEN—9 2 3 cu. ft. of 

fe Four other great Coolerators range 
in size from 7 to 9% cu. ft. and offer exactly 
the right combination of features pacity and 
price to give you a real competitive advantage 






in every segment of your market 





Every consumer survey indicates a con- 
stantly growing demand for big capacity 
Space-Saver Refrigerators. Coolerator 
v4 meets the requirement exactly. Coolerator 
gives you the finest “Leader” and the best 
natural “Step-Up” in the industry. These 

years ahead” Coolerators are backed with 
a hard-hitting national advertising program 


= 





Tt 


a 2 gs 


and local promotions geared for volume 
sales. And Coolerator’s generous margins 
assure you a legitimate profit on every sale 
—— 
* 


THE COOLERATOR COMPANY 


Duluth 1, Minnesota 


Chicago Offices—11-107 Merchandise Mart 
© 
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f all contests studied recently salesmen exceeded their quotas. 


W TO RUN A SALES CONTEST 


Run right, sales contests can introduce new lines, build sales in slow 


seasons, stimulate lagging products, or close out old models with- 


SALES CONTESTS increase volume an average of 22 


percent In 20 percent 





out markdowns—and they increase sales an average of 22 percent 


BY ARTHUR ROBERTS 


e experienced with such pro hard to sustain it. Too short a contest 
1 that better results are doesn't give the men a chance to get 
the goals are specific, started. This is particularly hard on 
oO are low starters but 
nereasing the average good finishers. In the 


fir 


ntroducing a new line or a the men wh 


ippliance field, 
low sea i mtest should run no longer than 
ng lines six weeks, no less than four weeks. 
close out me dealers ran contests lasting up 
efore new three months and stated that it was 


luced » keep interest high 


p RA " If properly planned, contests with- 
PUR OSE. t te rpose of DU T ON. Too long mite it a specified length may get results. 


terest ntinued on next page ) 
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PURPOSE 


EVERY SALES CONTEST showld hove one primory objective — sch os clomng TOP PRIZES should be substantial enough fo encourage contestonts to 
owt old models at the regular price prior to the introduction of a new lime make all-out efforts to win. Whee in doubt, give cosh; al! salesmen like if 


QUOTAS 





QUOTAS should be figured individually for each salesman. Don't ash men 


SCORING PLANS wat be for, umple ond eo 
with little eaperience and poor areas fo do as much as veterans with rich areas 


bill iateres?, cowse arguments and biffernes 


DRAMATIZATION DURATION 


WISE MANAGEMENTS teow thet dromotirctror TOO LONG oa contest! gets tiresome. Sclesmen con't maintain a peok of 


y 
of dey-todey soles wort ond apportion enthusiasm indefinitely heir interest flags and is difficult to revifoine 
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Z it a A ‘ will 
xt ff to a contest a ng 
it the losers may be disgruntled 
ey win nothing after making an ef 
rt, offer tl low men consolation 
r in general, this plan has 





nd wanting. If the awards are 
tantial, the winners get peeved; if 
inconsequential, the low men 
het 

them. YQ 


tas must 





ppreciate 





not too high, otherwise 








" exceeded in 20 percent of the 


reported. In one case, the dealer 


exe eded t 


AWARDS. Usually big prizes sug 
short 


two 


ses 


ve quota by SO percent 


small prizes, 


Salesmen will not 


gest long contests; 
nes work 
months at contest speed to earn a Tew 
iollars more, Tap prizes should be sub 
contestants 


Runners 


enough to induce 





to exert themselves to win 














gh, 
tect Codiaw & ¢ hard un should h hance to win some 
e contestants, finding it too hard ¢t ip snouk ave a chance « vin ne 
ake the goal, will give » trying thing. Cash, travel and merchandise 
TT} factors governi wwotas Vary re wood awards. Cash is best. Sales 
much that » one n offer specif en work harder whet ffered cash 
gu t low tting up ti awards 
i I HX irig 1OtaS 18 a Matte 
wale et y the selling DRAMATIZATION. wu 
fg t t etheiency at oats the pill to miject shov 
) vity, t type of product " test. The sale 
t awa the mtest cost tott humdrum of sales work and 
and t ig nt Cn irve ! re like 1 Methods t 
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HERE’S HOW to pion a sales contest on poper beforehand to estimate profit possi- 


bilities and record costs after the contest 


when planning subsequent contests 


They will help you run them successfully 


Keep these records os reference sheets 
Con- 


tests run without records cannot be managed efficiently any more thon a business 
books 


without 


1950 








contestant the name of a horse, which 
a blackboard laid out 
in the racing chart. Each 


sale chalked up brought the contestant 


was chalked on 


form of a 


Winners were 
Bermuda. Bulletins 
with the trip 
were posted on a bulletin board, post 
cards showing Bermuda 
mailed the contestants 
bromide, “Wish you were here,” 
ten on them 

Unless interest is maintained in this 


nearer to the finish line 


offered a trip to 
and literature dealing 
scenes were 
with the old 
writ 


way, a contest will lag if it runs over 


1 week. Many contests start with a 
bang and end with a pop because the 
management does not use showman 
hip. Books, sports, the movies and 
timely topics are sources of dramatic 
material. When interest lags, needle 


the contest with more showmanship ot 
when a 


W ise 


dramatic ma 


terminate it. Interest wane 
contest is not properly planned 


inagemenits plan thetr 


terial beforehand and hold some of it 


n reserve in case interest lags 
The topnotchers will usually keep 
the pace because they sniff the prize 


need the 
All the men should exert them 


money The stragglers 
needle 
elves or results will be below par. If 
the pace lags, a special prize for high 
man of the week is a good revitalize 
Seasonal themes put 
a contest and help 


it. During the baseball sea 


interest m 





m, many contests are tied in with 


haseball themes 


Everything dealing 
with a contest should reflect the theme 


Don't Run Too Many 


Salesmen lose interest when a 


nanagement runs too many contest 


Do not 
If too many contests are run, the 
“milked” 
them 


run more than two or three a 


year 
ulesmen feel they are being 
Besides, it 


particularly true if the 


for business 
This i 


lealer uses the 


wears 
lown 
| contest as a substitute 
Don't let 


en do all the promotional work, Use 


wv advertising your sales 


lirect-mail and newspaper advertising 


to help them sell. When they see that 


you are cooperating, they will work 
harder and get better results. One 
lealer re ported 45 percent better re 


its when he advertised during a con 


test than when he 


tion and did not 
Do not tell the 


ran a similar promo 
ulvertise 


men beforehand that 


t re is to be a contest or they may 

ld off closing live prospects in ordet 
to get a big volume during the contest 
period. Give them ample time to un 
lerstand the rule however, and see 


that there is no letdown after the con 
test. To minimize this hazard, manage 
rents end contests with sales meeting 


w dinners where awards are given 
with speeches extolling the benefits de 
rived from maintaining the pace set 


It doesn’t pay to be paternalistic these 


days, yet, there is a tendency for sales 


men to let down after a contest and 


this should be minimized 
achieved if a 


Jest results will be 


dealer develops beforehand a_ well 
worked-out plan to maintain interest 


End 
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DISHWASHERS 
DUOK-to-DUOR 


Dealers for G-E Appliances, Inc., Los Angeles, 


not only moved 80 percent of their portable 
dishwasher stocks in two months, but also 
gained invaluable first-hand knowledge of 
how to keep and pay commission salesmen, 
how to approach prospects, and how to tell 
a convincing dishwasher sales story Thee Plesmnenleag to 0 1s tase teste nen covets inte 


heads-together coordination of G-E Appliances’ S. B. Maher (left), manager; w. S$ 


McCall, portable dishwasher sales manager; and G. A. Lloyd, general soles manager 


Dealer Stimulation 


Get Into the Kitchen 


FEBRUARY AERCHANDISING 








e e 
The Training wos conducted by McCall (left), who not only tought The Approach, aimed at getting the dishwasher into the kitchen, 
approximately 90 prospective salesmen how to demonstrate and sell, but also kindled proved ticklish port of selling operation. Salesman George Hersh (left) and Bob 


enthusiasm among dealers and helped solesmen in the field with tough prospects Swanson, assistont G-E sales monoger, get a customer on the porch, offer demonstration. 


7 
; 
: 
: 
§ 
' 
: 
: 


Help from an Expert 





The Success of the campcign was evident from the figures: 80 percent of dealers’ stocks moved into customers’ homes 
in first two months. Hersh and Swanson sold this prospect on a 10-day free trial, made call backs on third and seventh doys. First 


demonstration, however, was most important, because it proved—or failed to prove—thot dishwater would really save labor 
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Learn How to Do A Day's Work in |'* Hours — 
/ 





TO 08 HELD AT THE FOLLOWING THEATERS | 
ra a anon 

| WHALLEY | WESTMLLE | WHITREY 
| ee br | 


a9 eens 


“a va 
BROUGHT CROWDS LIKE THIS... 
HOUSEWIVES lined up outside the thres let, Reet Meena 


how f ed « h theote ver é women { 


ADS LIKE THIS... 


COOPERATION by utility, the 


6,000 DEMONSTRATIONS FOR $400 


For its $400, Chamberlain's of New Haven also got three pages of advertising, 75 radio 
spots, 10,000 handbills, 500 window cards, $2,500 in appliance prizes, a movie trailer 
seen by 100,000 prospects, nine cooking schools—and $7,700 in immediate sales 


By E. C. EDWARDS 


Appliance Manager 


Chomberlau's, New Maven, Conn 


quis ! 
. st T 
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- 


... TO SEE THESE DEMONSTRATIONS 


THREE CRACK DEMONSTRATORS ‘ poin Alic < (above) worked 


hwashing » it WY , E ax lemonstrator resided for 


on split-second schedules t show housewives how to do a full day's washing, drying 
ne omplete circuit of three theaters Different demonstrators at each 
for second and even third performances Paying audiences applauded demonstrations 





- 


ROUNDS OF APPLAUSE nm | J results of MARGARET SQUIRES, home service director for Elec 


emor ston Mary Lone. Sperry ! 3arne Y ronic Sale New Haven distributors, performed at « 


¢ riurne > Jerry 
nomist. wk od durir r noha y ferry 


LOCAL STARS of radio and television gove their time 
aii to show, plugged it on programs. Toby Baker, WEL! 
nstrating lronrite ironers and Black performer, helps a little boy choose prize winners 
ushers and dryers Ringmaster E. C. Edwards (right) holds prize 


_ perte 
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6,000 Demonstrations for $400 Continued Procedure 


insert wash and socp in automet« 
wosher, thea 





Prepore meal and turn on automatic 
range, ther 


Put loundry in dryer, then 


Put dishes in dishwasher and turn on 
then 


Toke clothes from dryer and iron 


4. At point in demonstration where we hove 


0 to 15 minutes lag, radio and television 
tolent entertain 


Aword door prizes 


4' 3 Priceless Minutes 


Swop Ads for Appliances 


Immediate Profit 


2g eavreeer 


Safeguards 


ae 


o-wesgerar 


Big Plan, Small Cost 


CHAMBERLAIN’S APPLIANCE 
FAIR & COOKING SCHOOL ' Backstage Mechanics 
Housework Can Be Easy 
Learn How To Do A Day's Work 
In 1'3 Howrs 


Extra Prizes 


Wash dishes 
Exploin that 
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Or" ae ay ee” 





1500 TV PROSPECTS WERE GAINED BY PORTER M. TURNER, SAN DIEGO, WITHIN TWO WEEKS AFTER HE OPENED A SMALL VIEWING ROOM, PROVING THAT . 


ee ee eee LLoyd 


Theater Builds Sales 


M 


Double Purpose Promotion 


Home Demonstrations 


Big Crowd Puller , ‘ , ‘ is wy ' FeceptIOn Gurmng ox 
t at no cost. me . ‘ ¢ ‘ vanid 
Good Market for Big Sets 


R hard ths 4 ment : wilt crowt! 


in Diego County 


ar WHEN TV THEATER is in operation 


prospects We ett trictly jlone Even 
rJjustments t receiver are made trom 
End contr utside entrance 
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“Plumbers and Appliance Dealers 


CAN Work Together...” 


CERTAIN plumber I know, on a trip to a big city, found himself able to 
A make certain advantageous purchases in the wholesale markets, and when 
he got home he advertised his merchandise in the daily paper 

The first thing the next morning he made a sale, for cash. But around noon 
the customer wheeled an unembalmed corpse into his store, and told him to 
go to work 

Por what this plumber had bought was a line of 

Of course, the plumber was up against it. He liked the sale—it 
merchandise with a generous mark-up. But he wasn't equipped to handle the 
sefvice end 

He quickly seized his phone and 
Gagket,” he said, “and | want you to handle the embalming job 

PRut replied the undertaker the isket is part t ir. 
We embalm rpses only tor our 


r@ider There's for us in embalming only. G 


caskets 
was nice clean 


indertaker I've sold a 


called up the local 


customers. It's just one part 
od-bye« 


Whet is a Plumber? 


' 


} 
1 
'e 
ie 
% 
» 
* 
a 
ot 


erereaeee 


Says this spokesman for the plumbers — if 
retailers will recognize the plumbers’ facts of 
life—that they, too, make their profits on 
sales, that they resent 


attacks on plumbing codes, accusations of 


not installations, 


restraint of trade, evasion of the law and 


irresponsible installation estimates 


By W. FRANK CLUCAS 


Executive Secretary, National Assn. of Master Plumbers 


Few Repair Men 


The Electrical Problem 


Plumbers Too Are Retailers 
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OWNER Harold Kelley believes in selling Success with COOPERATION with distributors gives Kelley's edge ess enterprising competitors Above 
freezer based on well-trained, sales-minded salesmer manager Ward, right, discusses promotion of C-6 Deepfreeze with distributor Stubbs’ soles 
te vertisir i promotion progran Phillips, left, and Stubt yeneral manager Farris (behind Word 


monager 


former sales 
GR 


Food freezer sales records are being broken by Harold Kelley's Appliance 
Center, Portland, Ore., because the emphasis is on sales training, prospect 
building and selling by salesmen who own and use home freezers 
By HOWARD J. EMERSON the freezer 
) it t nm the trainme 
g | W he vere being con 
ali Salesmen Who Can Sell aren Wee : : by many 
| j er who kne t the pent-up cle 
é i i ri tive ret nded Northwe t 
t Locat t Ha 1 Kell ere getting the 
) } t nd pr le rami ind sa experience that 
‘ ‘ kee} ir t the toy { the pile 
} ula Ke ale uning and sal 
$35, ‘ le te ‘ vere put into use by 
and a ne of the most capable and best known 
¥, t ip ance merchandisers in the North 
K t, Har lis Ward, who was sales 
t Ril p t tr r for Kelley imtil late in °49 
1 eturned to lormer work 
i e wholesaling 
t ) SoU) ofa W ted that the salesmen at 
K t p i end a wv train classe upplied 
tute $30) thiy the distributor made them study 
al everything that was put out on frozen 
‘ hove quota f ind the use of me freezer 
" a flat ht percent At a time when customer tood wit! 
esult appro check ind alesmen at Harold Kel 
t n to the (Continued on next page) 
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rte te 








PROMOTIONS PRODUCE PROSPECTS 


IN GROUPS, Portland's freezer prospects hear the story of better and cheaper 
living th igh home freezer ownership ot a theatre demonstration sponsored 


the nt distributor md a local locker plant 





HARD WORKING Kelley 


Deeptreeze cate ement xt to } rk 
bx i 7 x ‘ esrmner he proce ng ar yse thery 


USERS WHO KNOW... BUY Se 


PROSPECT 
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IN THE STREETS, hundreds 
thot Harold Kelley's 


ty * Rk 


prettiest blooms 


A FREEZER A DAY (Continued 


Know Their Sales Story 


; \ 
lose a vecause he the g 
{ ect’s respect 
Some Ways to Sell 
, = _— 
f ed f 4 


ELECTR 


ICAL 





suct 


f bus-stop benches are used t 
the largest appliance store in Portland 


the a 


Sell in the Home 
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travelers 
provide 








freezers, the salesman can drive them Willamette rivers. He takes advantage 
dawn—direct. To enable the salesman of the heavy motor traffic by using a 
to « t we have arranged their full glass front on the store and by 


brilliantly until 





uty the flour has the evening free ate 








te follow-up. When he has an evenmg 
the e, he has the mext day t Big Ad Budget 
Se peep. prospects outsic More than $35,000 is invested in 
We feel that at passes te advertising and promotion each year. 
net r Brst 7 prospect Newspaper advertising is large, dra- 
4 segue pain v-up is time enough Jor matic and regular, to compete with 
, two things to happer time tor such giant local acivertisers as the 
aud. t to} eee Meier-Frank department store. Radio 
ene a. advertising is confined to spot an- 


nouncements, but these are plac ed with 
Sell the User the three largest local stations to keep 
the bulk 








A te we that has worked constant reminders belore 
r Kelley’s has been selling of the regional listening audience. 
ong with retrigerators, Be However, copy 1s ne transcribed—it 
the present-day tendency of iS Of iginal for each spot. This gives 
want the largest capacity Kelley's freedom to key the copy to 





the time of the week, to special local 
and store events, promotions, various 
appliances, seasonal demands, specials, 
etc. 

The northern Oregonian who doesn’t 
read the newspapers, listen to the radio, 
still knows 


their 





t thei 


space will permit, the Kelley 
' 


etrigerator th money of 
salesmen 
that the 
box, but 
oO cu. it 


suggestion 


a lO cn, ft 


model, plus a 


yiten make this 
t 


ake , not 


Phey show the prospect 


w drive down Sandy Blvd., 


hown or 


about Harold Kelley’s Appliance Cen- 


difference in cost, as 





payments, 18 very 























on the monthly | 
vet the family not only all the ter, Strategically located billboards dot 
refrigerator space it needs but has a the area displaying freezer messages 
chance to start right away enjoying the veriodix And then, there are the 
t wings and the better living that can hundreds of bus stop benches on which 
be had from a home freezer. This sales 1 Harold Kelley advertisement is 
ta been succe ful part larly iinted with illustrations in color, 
‘ prospect iy, “Yes, we're tet 
, » freezer. but first we have t Promoting Freezers 
e a new refrigerator.” Kelley's hia pplementing its general program 
I 1 that the con hon eal 1 new ue radio, billboard and bus 
ble t way t me not only top advertisir Kelley us been 
‘ tly larger tial profit wt it active in promotior \e ned specific- 
. that a Tew nths toa illy to get freezer prospects. More than 
ear the ustomer will be back to 10 local women attended a freezer and 
t et uli freezer 1 larger frozen foods demonstration in a theatre 
t dd anothe ! ll freezes guests of H rold Kelley, the local 
t, there 1 a uw val . iH tpoint distributor, and a locker 
that last sentence. The Kelle int. Kelley ilesmen mailed 4,000 
te 1 1 oT and tations to the people on their ens 
t é t tree t nd | ect lists, received a 20 
the family need t response, Each salesman was 
t vw the lust utter ent at the theatre entrance to greet 
t m wart t attention . ests. Another promotion has been 
c mall freezer is advised t 1 conjunction with the Deepfreeze 
another ull freezer. The reason distributor, Stubbs Electric. Using 
t ullow the family to have one Stubbs’ home economist, Miss Leila 
enient to the kitchen, or in it, for Knight (now with Los Angeles Dec p 
nih ly use, while the other is stored out freeze distributor Sherman-Svenson) 
the to handle bulk storage Kelley kept a twice-weekly home 
es ought infrequently freezer use and packaging demonstra 
tion on its sales floor throughout last 
Some Prospects to Sell winter and spring. These programs 
] e location f Harold Kelley's vere promoted successfully through 
te { nce store, on N. E. Sandy Blvd newspaper advertising and spot ra lio 
ie : leentewes ond di Leones announcements and through the per 
is 1 advantag and disadvantage rete ; a . @ 
and the et ellj is designed to onal invitations given by the sales 
c eT ate } lo it ym is if . 
"f cet eT o1 an 
Ried. ial trices tee ani Use the User 
rf ew tralf eve wit W le } extet ve udvert ny 
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WHY PEOPLE BUY DRYERS 


The Reasons Range... 


from a man’s dislike for clothes racks to a woman's love of weather freedom 


Rie 


i Pras 


{ at 
Veal ee 


yall ' 
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peaast' 
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+ 
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+ a7 
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a" 
oe 
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+ ag | 
anal —S f : 

Bais pe > ‘ = “4 wi ip om : , 
: a veg mrt ae - > 

: ai © 

on hd 
; SOME 60 PERCENT OF SALES stort wit! t t MANY LEADS | u 
a Whatever the reasons of dryer buyers, Rick- 


meier-Fedler’'s in Sheboygan, Wis., get a 
buying decision because they are dryer spe- 


cialists, advertise steadily and give service 


By TOM F. BLACKBURN 


~ Doctor's Formula 
Store Thinking 
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owe want ewer 








DRYER SPECIALISTS | Y r-? ma ’ } 1 re » a special washer-dryer } room right in the front of the store 


rd the 


lan th 
ckmeier-Fe 


dier formula fitted 


public thinking about dryer 


and it ha iw 
iind 
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They Get Resul 
From a Radio Show 


The Fred R. Holden Co., Barre, Vt., keeps cus- 


tomers coming with a daily radio program incor- 







porating homespun humor, anecdotes about 






customers and salesmen, and a giveaway quiz 






based on the day's commercial 






FIVE MORNINGS A WEEK onnouncer Bob Bannon reads commercial scripts, pre- 


Mrs. Holden, which plug firm product nm homely nformal style, 


j 





By ETNA M. KELLEY 


t with twist on giveowoy 


’ rthé t t ) 


Call for the Prize 





Whet Makes it Different 





Shoot for the Dollar 
W he a | 






RECONDITIONED APPLIANCES oct disy pace outside front of H 


N way empts to personalize 





f in commer 


=. > - 
N FRED g 


: 









WINNERS OF RADIO QUIZ must come to store 


; ' ‘ ‘ ‘ ‘ ‘ 


PROMOTIONS at Holder 3re =yeor-round 


jelivery 4 ICV ng 





eRe 


—— win Wouk 
MAYTAG “oor 


dot pENS 


MAYTA 


va — 


Ait A5- 
eo . 
Y 


Spot Mr. Holden 


‘ e, and 
to 
Jerney 1 Hockett 
od washer 





DEMONSTRATIONS ore usually given to radio quiz winners and some become 


stomer but store gets most imcrease 
te * rod show ond it 
i i 
for the 
‘ 
' 1) 
' 
i i 
I 
} ] 
vered 
t i 


' . ‘ 
‘ 
i K at t 
1 r the one iH ler 
‘ ‘ w for $994 75 Ml 
H t ght they were a 
t irric 1 wr who h 
d oan apartment They 





caretully it the big Frigid re and 


t girl said, ‘I didn’t think it would 
e nice—that big vegetable drawer 
vegetables—we love fre lads 


1 all that chrome trim! I think 





business from interest oroused by 


mmMercoas 


Then they started to plan how 


vould buy é iuled out 
ketbook and laid it $11.24 

Here y half < ihen siv 
t t t ‘ 1 to 

t y mad ip t $22.48 down 

t | t t y OW 

\ ‘ ‘ as the 


they weren't a newly married 


wuuple—they were a brother and a 
te ' rough school and working 
“ mi they were vuying their 
ther 1 reltrigerator tor Mother's 
Day. I'll bet no person in the world 


was any happier than their mother 
when that new Frigidaire came home, 
Phat was a greater present than jewels 
to a queen.” 

Here's another with a strong local 
flavor 

Perley Haskett of Haskett’s Sport- 
ing Goods Store in Barre told the 

(Continued on page 179) 


JUNKED APPLIANCES strewn over bock yord oreo of store indicates volume of 
trade-in business The company poys truckage fee for all trade-in oppliances 


delivered to the store 





Three Laundries . . . Three Demonstrations 





THE TOWEL i« « 
eye Tr ; 


why demonst 


LAUNDRY 1: A jounc 


- Demonstration Laundries | "= 
Doubled Their Sales 


Three complete, operating home laundries help 





prospects make a choice—and a buying decision 
—at Shaffer & Duff, Oceanside, Calif. 


iN 


wot 


TUL 


LAUNDRY 3: Ar. 


SCLC OOOO Cnnn. Citi. BLU UP UD on} 





= pea artes rea een naiiete 
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THE BOD WILL GET YOU... 


... If you don't watch out 


Business may be hard to get, but appliance dealers who are tempted from the straight and 
narrow business path are fair game for the 100 Better Business Bureaus which work to protect 


legitimate dealers from sharp operators, swindlers and even the dealers’ own customers 


brand small 

enabled an 

he prospects by a 

laimed that “at 

! Investiga 
certam atta 

he rest of 

tor a tan 

vould « t buyer an add 

advertised 

s advertising 

‘ t Retailer 

Home Appliance was challenged 

Bette Business Bureau, which 

ing figures. When the 

were not presented, the BBB 


idvertising media to delete 

he controversy died wher 

lower pr t irgest Retailer of Home 
susiness | pplian ended on the auction 
that | | h viding line between what 


legitimate puffery” and 
ils “bragging wit! 

is sometimes hard to 
but in most cases it can be done 


the BBB looks at the claim I 
light of the effect on t public 
's | hains used 

"and “alway 
concern } ad J 


good product 


| 
rested to 


Outright Forgery . i : _ ie ee ae 9 ga 7 


i 1s th pir 
(Guide for Retail Ad 
I} imMposs 
r complete 
ill prices 
Underselling 


d 


are top 
ng pract ce 7 I have 
ceri thie , fi ug ted or outlin d to them by 


BBB atter national supplier ecently, deal 
advertising er were requested t top the cam 

o sell hig ‘ ugn wu hich a nationally-known 
ethod listed without including 
enti was temporarily sold the mandatory charge for a year's serv 
It can be the ou f th vertised model ; som n ‘ After discussion it was agreed 
up this spring i: } yperation of the model was pur that the service charge be added to the 
San Francisco when a large furniture 0 poor that the prospect could washer price to create a price that 


hed to the higher-priced model (Continued on page 96) 


neern used four-inch 


ELECTRICAL MERCHANDISING—FEBRUARY, 1950 








Vacuum Cleaner Demonstration Party 


Dealer Harold Greist, Jr., of White Plains, N. Y., uses the user as hostess for a demon- 


stration in her own home, encourages attendance with free scatter pins for guests 


U 








3 USING HOSTESS Fe n cleane sreist invit sests to test werf 4 PROOF OF POWER of 


5 MIDWAY trot , 7 CLADORATE f 
























You are being watched by Mr and i J. 





’ JOHN WOOD AUTOMATIC ELECTRIC WATER HEATERS 


| 











. 





ee 














PAGE 


sae, Ee 






= Sucecesiul «¢ 





Decorator’ s } magazine? " 


Certainly wh { TT 
lor farmers? Right! Because the SI ibscembers are the largest 
ind finest market tk orators. home furnishin equipment 
electncal appliance table settings and food rh the orld todavé 
More of t qualit rhanrke im th me maga vw. than existe 
in the whole coun ore-Wars 

SUCCH Pull I ARMI hha iwa Dect ‘ ¢ ! ‘ ntent 
inal circulation ! entrated on the or nr t) t tarryes 


n the Midwest, the rreultural Heart 
ind cliumate flarmet with th 


n land and equipment © productior 


lhe SI ibsceriber ha sway had an im 


national farm a rae And with ten vea 
V tit ul 5 ' } FARM fan i 
living standard Ask the ectrical anciies - 
SF farmer lo tl rh ng! 


No other medium /ias the SF farm mark Ger 


media merely meet its tringe. can't deliver advertisin 

top arn fan ( ire nn ibstitute for S Cc) I FARM 
or for the intere xceptance and confidence SF gives to 
ulvertisin ilter forty vears of eflective er < n helpin 


make farming t todav! Get the { 


’ ‘ Ml The it} i 
from any SF othice Des Moine New York, Chicago. Detroit 
l 


Cleveland, Atlanta, San Francis Angeles 


SUCCESSFUL {2 FARMING 
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picture buys tt refrigerator card 


WHEN THE COUPLE in the 
will be made out giving full 


Aldrich has 


those of 


Jetaiis of the rhe where owner 


ments to moatcn 


it had opened up 








LAKEWOOD APPLIANCE CO. is 


set up on 


locateld a few miles west of Denver in a suburbon community 


organization which offers service facilities and trade-in arrange 


is Denver competitors The company hos tripled in size during the last 


4 WAYS TO KEEP A PROFIT 


Lakewood Appliance Co., Colo., established a trade-in system, found 
a market for “junked” refrigerators, eliminated salesman turnover 


and expensive cold canvassing to cut its operating costs—and found 


new sources of profit 





HARRY ALDRICH, Lokew wner, work ut cl tied adverti 
; f traded and reconditioned refrigerat The tied 
ystem,”” he says ts less and will sell seven out of ten used By ROBERT A. LATIMER 
" MII " t e wh t appeared there wa trade- only under a system which 
k N | ictual use for the Aldrich said guarantees against loss,” 
F day the ‘ example, during the first year or Under the Aldrich plan, three reg 
‘ HH | é mly 10 percent to 15 percent of ular salesmen of the firm are per 
Iry equipment w refrigerator sales required trade mitted to make trade-in allowances on 
i wanee Now 65 percent of new the sales of new refrigerators. The al 
‘ \ ‘ le iwolve a trade-in lowances, however, are limited to one 
‘ u n almost every other appli half of the maximum profit on the new 
t te Since we already had refrigerator sale. Thus, if total mark 
é t pliance s¢ lepartments es up on a new Phileo, for example, is 
é : ‘ nty of market for used $90, the maximum trade-in allowance 
. e were able to start 5 $45. Naturally, this means that the 
e trade allowance whe trade-in box must be resold at a fig 
to t 1 thus protect our vol ure sufficient to return $45 in order to 
j uintain clear profit on the new refrig 
Tightened Trade-in System — J ule, with such costs as haulage 
t reconditioning, new parts, etc., all fig 
‘ I P lem wa ‘ t ured j By thus limiting the trade 
) t the Colorado dealer studi in allowance to half of the total of the 
the loose ends” pro new-box profit, we stand a far bette: 
lot P be e the arn { breaking even,” Aldrich 
( money on trade-ins when tressed. “For even if the box require 
€ e a M tua ] ng col tently,” extensive repairs and reconditioning 
p t gerat Wa lr Lit We were n ft we are usually able to turn it over at 
449 t ance dit until we took steps to a worth-while enough price and ray 
1 t t t e ce t t ething about it. We andl (Continued on page 168) 
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MAGNIFICENT NEW SHELVADORS— 
ONE FOR EVERY PURSE AND PURPOSE 
CUSTOM MODELS 
cB-11 MB-11 cB-9 


DE LUXE MODELS 
bB-11 0B-9 DB-7 


ECONOMY MODELS 
UB-9 UB-7 


FEBRUARY 19S5S0—ELECTRICAL MERCHANDISING 

































WAIT... 
gorater Business NO W/ 


With the magnificent new Shelvador* Refrigerator you don't have to 





wait for a special time of the year for peak selling. You've got a 
red-hot seller right now! There’s no such thing as an “off season” 
with the 1950 Crosley. We've had to expand our facilities, keep our 
factory continuously running overtime, hire extra employees— and 
still can't begin to keep up with the demand 

Crosley’s progressive new sales policy introducing its 1950 line 
way back in the Fall - characterizes the revolutionary planning that 
helps to keep Crosley Refrigerator sales at a peak all year round 
Every Shelvador sold in these first few months is a special sales help 
in itself - convincing neighbors and friends that their best refrigerator 
buy is a Shelvador 

No wonder the 1950 Shelvador sells so fast-- here are some of the 


tremendous sales features you can offer 





@ Redesigned door spacious, snow-white shelves completely re 
cessed in door give you twice as much “‘front-row’’ space 

@ Giant double freezer holds up to 70 pounds of frozen foods 

@ Handy ButterSafe separate temperature control keeps butter 
at the consistency desired 

@ Large rearranging shelf exactly what housewives need when oe ee 
loading or rearranging foods 

@ Dew-point crisper keeps ample supply of fruits and vegetables 
at ideal high-humidity temperature 

@ Flexible shelf arrangement permits adjustment of interior space 


to meet individual needs 


CROSLEY HELPS BUILD YOUR PROFITS WITH... 


@ Tremendous promotions like the successful $2,000,000 Giveaway 





Contest most spectacular merchandising event in appliance 

















history! 
@ More than $5,000,000 worth of consumer advertising for Crosley 


products in a single year! 


MAKE 1950 YOUR BIGGEST PROFIT YEAR OF ALL! 


For further details, contact your nearest Crosley distributor today, 
or write 














CROSLEY DIVISION, AVCO MANUFACTURING CORPORATION 
1329 ARLINGTON STREET, CINCINNATI 25, OHIO 





CROSLEY 


Better Products for 


Happier Living /! (0) 
Shelvader® Refrigerators Home and \ 











Farm Freezers .. Bectric Ranges 
Electric Kitchens ...... Steel Cabinets 
Sinks ... Hectric Disposers Electric Water Heoters 
Rodios Rodic Phonographs . Television 
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SHOW IT IN THE WINDOW: w) 


Youwoat 


New Washers for Old— 
At a Profit 





CROWDS JAM the Electric Ser a 


eaway } 1d now 


Dealer Radio Show 
Packs Store 





ANDY SHEARER ° 


ses tive re Tt pus nw 
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“HOW'S IT WORKING?”: Severo! days after Elton Mackin (left) of Norwalk, O USE YOUR STAIRWAY WALLS: |f you hove stairway walls that ore going to 
sells a refrigerator, he goes to the customer's home and asks to see how vegetables waste, toke a tip from Rahr's, Manitowoc, Wis it's the easiest thing in the world 
et gre keeping in storage The new owner is proud to show him what a goc tor a salesman to grab ao brochure on an item of merchandise as he goes up or 
the unit is doing The result e good will and many repeat sales jowr A few strips of wood will do the trick 
t u I eal r h present bra 4 
' ‘ S 
t ng ove nl i i ‘ % 
, Sividual ¢ aie , : 
t ) the Vv lal fh put « ow : 
| Mi ft atu Q wctice 1 
: 
¢ ; i The J : 
j trat 
1 t 1 
ner ca 
’ } , . 
< " : 
() } ¢ - 
£ 
, WW. Ha : 
é 
: 
i 





t DROP A QUARTER in the slot, and ao recorder takes 
‘ ‘ ur order at Hallenbeck and Riley, Albany, N. Y 


Make Sales After Hours: 
Use a Wire Recorder 


er knows that erhead costs go on 


t i store 1 yen or closed; at least one 


Texas Dealer Promotes 
One Appliance a Month 


‘ Know that there is a way to lick this 
pt em. During the hours when the Hallenbeck 
Riley store in Albany, N. Y., is closed, cus 


tomers can stop to shop, and order by recorder. 

t \ microphone ts installed outside the window, 

wit i 25¢ slot for operating a wire recorder 

g inside. During the evening, or on a weekend, it 
take ywn the customer’s name, address and mer- 


chandise order, and automatically turns itself off 
in a few seconds, The next morning, or the Monday 





weekend, the orders are replayed, packaged 
t Phu ¢ , imposed to di 
iva ing ster and k comedians ft 
r themsel ve ef to purchasers 
HOUSEWIFE WITH PROBLEMS wos portrayed by ' as 4 pe tee 
parky’” Quinr fealer ynselor for the El Paso sccorcing %© i Toung, More manager, we 
, aoe 
trie C while J. W. Haynie played the solesmar ‘ r tem cost le than $25 to put into opera 
{ er-distributor meeting t tort ao vocuurr t Ihe recorder has made as many as 25 sales 


Halle nbec 


k 
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299% 





Lowest Price Ever 
| 


for Big 16-Ineh 


Eye-Witness Television 


The CA Verne 7-164 


Here's the amazing RCA Victor set that 


brings bie, lO4anch beve Witness Television 


inte the how -orwe field! 


You ll turn prospects into buvers fas 


when vou pomt up the gant, loach 


wreen: the fine cabinet with chotee of 


lovely finsshes: ROA Vietor bive Witness 


Picture Svochroniver: built-in antenna 
phone pack to plug m ROA Vietor’s 


Vietrola "45" automatic record changer 


aml many more outstandmg features! 


The T-164 proof once agai that 
RCA Vietor will continue to bring vou 
your best-selling television iustruments 


your biggest profit-makers! 






ONLY ROAVICTOR 
HAS THE “COLDEN 
THIRGAT 


CONE YD Mew Vie Teme MARES Pte 








ROW LTOTOR QP 


M. Reg Pot OF DIVISION OF RADIO CORPORATION OF iVMERICA 
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Here's why your profits 
are greater with this 


RCA VICTOR 


Higher qualiy and outstanding selling points of” | 









ALL RCA VI CTOR sstuments heep Twinover high / | 










m Af Cc, r 
/ nay f Ae on Pyar Far S/o } New ShOT fuibe 
UN $10C £VE/ J Lig ' = . g / 
Vf, / Se + “ f | JA < . t 
10 lach Eye-Wilhess Jelerision! | Sares Koom pers: : 
/ * « 
Challenge customers to compare this RCA Show customers how RCA Victor's new i , a 
Victor 16-inch receiver with other sets. At short tube reduces cabinet depth from front Ey @ new hidtrola 45 : 
a low, low $299.95* it's a tremendous ; to back by several inches. Show them how ig best-seller 4 " 
value that can't be topped , special panel hides controls from sight. GEES. Wy "99 4 96 | 
00 0 ON 


levest priee'@ ever for 
@ hictrole phonograph ! 


Here's one of the brand-new Victrola 







ih 


"45" instruments we're turning out 


mM 


just as fast as we can. It's a com- 
pletely automatic phonograph at the 


HD 


lowest price ever! 


Published reports indicate that in- 


KG 4 Vicor 


struments featuring the “45” outsell 
all others 2 to lL. With over 2,000 





th 

i ra) ; 

; Lah /y “S6/ rVICC OC Of) T9C i: musical selections to choose from mee 

P ; p P / ' ( customers make “45” reeord sales K. 

(el CH/AR Ci Al WECHE Ba me > " " h T-164 tt 35% to 90% of total record sales for Ba 

*, Remind customers that with “164 they many dealers! 
Point out to hs an = attrac pe may buy = “4 A Vietor sg . Push the 4SEY.. . push "45" e 
le« ase tehes he cab . o , ‘ “rts ete ‘ a * 
stvled ba ma t ibinet finish of Contract. K experts insta md adyu and "50 will be your biggest record 
their choice. And the extra cost is so mod- set provide standard antenna where nece year ever! 
erate they're easy to sell, sary, guarantee performance for a full year. ; 
— i 


\ PX. PON 4 ' er inl , First in Recorded Music... First in Television 
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Two brilliant NEW low priced 


ELECTRICS by WESTCLOX 








Orb Electric Wall Clock 





vy - 

ant: PI t if ~ + Q5 
any angle Simple design easy to keep clean ’ : SALESMAN H.W. Hart of the Centra! Arizona Light & Power Co. brings a sample floor 
Famous Westclox dependabual Choice of 4 ® lamp to the door of Mrs. S. Davie 


ity of Phoenix 
i hat le A} | 
red, yellow RETAIL 
! ! t ! s te | r 
r “ 
' ti I ‘ 


Arizona Develops 
lts Lighting Market 


[) 


ae ee a 








eee £15 . y « ira ; 
. 
‘ ; f j ' ‘ —e 

Bantam Electric Alarm rity ‘Basis, and all field fered purchase at 95¢ down and nine 
An exceptiona slue on the ¥ priced field -_ . tM t t irat I ghting bill 
On ire bee higt amt a winner in every $29 t t t 1 ss were left 
way M ded plasts ime in bemutil wory . A yw t t ‘ é mated that 
finial Hrown numera ind hand two-tone ° t , tbled dur v 
dial that n sally legible. Alarm indicator w RETAIL N act the |] 
ind luminous P a - . . ee 

i ’ ' 


Yy ° 2 Z t 
Elect Clock ! 
MADE BY THE MAKERS OF BIG BEN (aa 
, ducts of GENERAL TIME Corp rion Freee | 


west 
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ELECTRICAL 


THEY’RE HOT.. re \N 


and you'll make a cool profit with the 
new Dearborn Weather-Maker evapo- 
rative. coolers and the NEW, 1950 
Te ge 


R EADY NOW... Dearborn’s new, profit- 
making line of WEATHER-MAKER evapora- 
.its brand new 1950 SIFON- 
AIRE Window Fan. Ready to bring you the 


biggest sales year in history! Get your orders 


tive coolers ae 


in now for the hottest line of comfort-makers 


on the market... get ready for hot weather 


sales... get your custgmers while they're hot! 


GET THE FACTS ON YOUR OWN HOME TOWN 
MARKET WITH DEARBORN'’S EXCLUSIVE 
MARKET ANALYSIS! 


Your Dearborn salesman can give you powerful selling 
information—vital facts and figures on the market, 
right in your own “back yard.” He can tell you the,.. 


® Dollar sales potential—in your market 
® Total number of wired homes—in your market. 
® Total spendable income—in your market. 


® Amount and kind of advertising Dearborn wil 


pour into your market 


® Necessary amount of local advertising for you 

to run over your own signature in your market. 

and other market data never before available! 

It's an exclusive market analysis careful fact-find- 
ing in your territory prepared by Dearborn especi- 


ally for you... it means money in the bank for you! 





DEARBORN STOVE COMPANY 
Factories: DALLAS « CHICAGO 


General Offices: 1700 WEST COMMERCE ST., DALLAS, TEXAS 


MERCHANDISING—FEBRUARY, 1950 


<a 
YOUR MARKET IS READY .. . and here are the 


Dearborn Weather-Makers for 1950 that 
ore ready for the market! 


THE PACE-SETTING NEW 
DEARBORN-AIRE DEF-228 


Americas most advonced evaporative cooler with its Swing- front 
design—-another exclusive Dearborn feature in moments, motor 
and pads ore accessible for routine core that means longer life 
and top level efficiency Dozens of other features mate it 
America's most outstanding Cooler valve 


THE REVOLUTIONARY, 
1950 SIFON-AIRE 

WINDOW FAN DWF-258 

New design, new finish, new 
efficiency—the 1950 Sifon 

Ave « a distinct departure 

from orthodos fon design 

Brand new ORCHID blade 

most efficient ever designed 

for exhoust fon. Unique de 

sign elim notes oir turbulence at fan's 
center and vortexing ot blode tips. Gives 
smooth, even flow of aw in greoter vol 
ume NEMA. roted 2,500 CFM at 
1.050 8PM 


BIG WEATHER-MAKERS FOR 
BIG COOLING JOBS 
DEARBORN. AIRE DEB.25 
AND DEB.35 


Feature for feoture, the best 
looking, most efficient, trouble 
tree « ers on the mortet New 
Dearborn desigred casement 
window enclosure assembly 
mote asta fon © most ow 
ment = edoes oF smple oF ony 
other tind New feotures, ney 
efcency, se~ economy meen 


new profits for you 


Get your order in early for 
your Dearborn Weather-Makers 
THEY'RE PROFIT-MAKERS FOR YOU! 


PAGE 8&5 





HI-LO IRONING TABLE 


Ic's a natural seller—sales-tested across the country. 


In one Philadelphia store this outstanding, new, better and 


different table quickly outsold other makes 3 to 1. A mid-west 


distributor placed 5 orders totalling 1008 tables in 29 days. It 


meets the big demand for a quality table, adjustable to user's 


height for easiest ironing, sitting or standing. Rigidly built of 


all-steel parts. Four-point support gives steadiness and solidity. 


Extra wide top, long tip. Light weight. Folds to 342 inches 


depth. Offset legs give desk-like knee room for comfortable 


sit-down ironing. 


ONLY $] 295 


SENSATIONAL PRICE SPECIALS = To keep 


S26é chal. / 
PROCTOR NEVER-LIFT IRON 


A sales-making special on the amazing iron 
that lifts itself, with the same fine modern 


features that have made it a leading seller 


fromm Coast 0 Coast « 
Regulorly $14.95.NOW ONLY $1195 


Se CNG rf, / 
PROCTOR CHAMPION IRON 


A new, volume-producing price on this fine 


Proctor Speed iron. Has full even heat, 
double chermostat fabric dial, exclusive 


Rayon Safety Signal. Features your custom- 


ers want. * 
Regularly $12.95..NOW ONLY $995 


FEBRUARY, 


Special / 
PROCTOR STANDARD TOASTER 


No finer toaster value anywhere than this 
beautiful quality toaster with the exclusive 
Proctor “Color Guard” that toasts to every 


taste, 
A yeor ago, it sold for * 
$18.95...NOW ONLY $] 375 


| 
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TIMED FOR BIGGER 
Beautiful 
Colors s “OFF-PEAK” SALES 


BIG NEWS, Mr. Dealer. Proctor’s most sensational pro- 
hs motion. Timed to make “off-peak” sales JUMP instead 
Fits any board of slump ... a “Once in a BLUE MOON” event. 
drum-tight! Look at its range. TWO outstanding NEW PROD.- 
UCTS... natural EXTRA sellers with ironing appli- 
ances. FOUR terrific PRICE SPECIALS on top-quality 
merchandise to “bring ‘em in running.” BACKED by 
big FULL COLOR national advertising (see below). 
PLUS everything you need for local merchandising — 
CUSTOM-FIT PAD AND COVER a special display, colorful window posters, special Hh 
sumer literature and mailers, and other items. 

Make no mistake. This promotion means BIG SALES 
Steel springs keep it tight — no elastics. Cover is heavy quality, ind BIG PROFITS, extra welcome in “off-peak” months. 
double-life, sanforized sail cloth. Comes in three attractive colors— Get your share. See your distributor now for our 2 spe- 
powder blue, sand beige, primrose yellow and “sun-bleach” white. cial assortments designed to earn you EXTRA PROFITS, 

cone $395 and for free merchandising aids. 


A natural additional sale to every ironing appliance customer. 
Fits any board drum-tight for easier ironing. Goes on in a jiffy. 


; the HARD-WORKING ADS TO 
your cash register ringing! SEND YOU CUSTOMERS 


From coast to coast Mrs. Housewife 


~. 
Liki j PROCTOR Custom Toaster and will get the news. She'll see big full- 
Special, PROCTOR MAID Tray Set color ads in American Weekly, reach- 


ing 10,000,000 families. She'll sege 9 
special newspaper ads in many other ~ 
selected cities. And there'll be Proctor i 
5 95° ads in LIFE, McCALL’S, GOOD “| 
HOUSEKEEPING, LADIES’ HOME 
Combined value —$32.45...NOW ONLY 23 JOURNAL —combined circulation of 
fed. Tox Incl. 16,740,591. During your “off-peak” 
season, over 170,000,000 smashing 


You'll amaze your customers with Proctor’s finest $22.50 
toaster in combination with this beautiful 3-piece peasant 
design tray set for little more than the toaster price alone. 


Proctor sales messages — will send the 
customers into your store. 





NEWSHIAKER |N APPLIANCE MERCHANDISING 
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LOW-COST 
HOME COOLING 
IS. HERE! 








RALPH WILDER'S two rules for water systems: 1. Underestimate capacity to avoid dis 
appointment of inadequate equipment 2. Install corefully 







The "How-To Behind 1,500 
Farm Water System Sales 













IT’S THE NEW 
Ralph Wilder's installation 


1950 Hunter Package Attic Fan mice Mase lpagah ee A 


Easily installed 


Quiet and powerful O Aang, ae a nl 
LOOK AT Automatic ceiling shutter ob fort Fa “4 * an 
THESE Certified PFMA air ratings viding in the installa- 


FEATURES 2 sizes—4750 and 6800 CFM : : : : rx : explicit im de 


ideal for low-clearance attics 
Hunter quality construction 


Manufactured by 
HUNTER FAN AND VENTILATING COMPANY 


Exclusive Fan Makers since 1886 
it's the Installation That Counts 
Write, wire or mail coupen for catalog, prices 


and name of nearest Hunter distributor 


: MUNTER FAN AND VENTILATING COMPANY 
« 398 4%. front $t.. Memphis, Tenn 


© aa 





3 HUNTER : 
‘Package Attic Fans: 


ee ee ee 
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DON'T DUCK THE TREND! 


Geatne NEUINA 


POLISHER 


America’s No. 1 Scrubber and Polisher 


Retailing at $ 59°09 


Beginning in March 
THE MOST 
COMPREHENSIVE NATIONAL 
ADVERTISING CAMPAIGN 


IN REGINA’S HISTORY 


Eleven leading 
magazines—more than 


23,000,000 circulation 


DISTRIBUTORS IN ALL TERRITORIES 


re REGINA RPOK N. RAI The REGINA Corporation, Rahway 2, New Jersey 
Please send me name and address of distributor for my territory 


Rr 
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Electric Triple-Whip Mixer! 


LOOK AT THE SALES FEATURES THIS BEAUTY OFFERS... 


ATER SO : O LEAN BUILT-IN LIGHT! 


For faster, more thorough mixing, vour customers get three Shines directly down into bowl Housewives love it. And 
beaters. Uhev're easy to clean rounded corners... it makes as effective a point-of-sale demonstration as you'll 


no center shaft. ever come across 


NEW SPEED SELECTOR! 


“ypucezes and automatically strais a dozen or more Newly ce signed Speed Selector located out front where 
oranges with no clogying. Four-quart and two-quart bowls you can read it, Result: Your customers are always sure 


accompany mixer, of course! of the just-right speed, whatever they're mixing! 


Se 


HT W MORE POWER LOW STORAGE! 


ghs only 316 Ibs when used as a portable. vet assures basy-to-demonstrate “flip over” feature leta mixer be 
s constant power and lots of it—even at low stored under low shelves. Apphance & Merchandise Dept, 


ven when mixing the heaviest batters General Electric ¢ ompany Bridgeport 2, Conn 


You can put your confidence in— 


LS 


GENERAL wo ELECTRIC 
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an a ce tapas 


ARR VL ee IPB. 


Coffee as you like it... f 


“STA-HOT” 


roo¢ PERCOLATOR 


1500 Farm 


a, 
">... 


t ih throughout the 
t y i i y i giving oO 
4 community in exclus 
r come 
\ltl a 
r. W 
\ th 


n appliance! Look at its featur 
ut, effective design in handsome 
cs aluminum: full 8 cup capacit 
| roomy, ebony black handle, plus -- twe 

_ control! 

Turn indicator to “PERC” until coffee ig» 
ee -- then, turn to “WARM” and it f 
coffee hot indefinitely. Another winner — 

- the Dominion line of table appliances! 


Aveilable through reputable distributors 
across the nation , 


—ONTINUED FROM PAGE 88 


Wilder 
n 





Water System Sales 





terri- 
dealer 
ve fran- 
n and 


, the 


Oo 





92 


WAIT—DON'T WE KNOW ANYBODY WHO CAN 
GET US A DISCOUNT ON IT? 
FEBRUARY, 
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advertising. 


tnttn Ube the Cmpenin 
ANA Yo Can T90/ 


GET ATTENTION AND SALES WITH DISPLAYS built around these two exciting articles in the 
February COMPANION! “Where Cooking’s a Joy”—the latest kitchen equipment makes 
a super combination of old-time coziness and modern streamlined efficiency. “Mrs. 
Parker Gets a New Dryer”— All kinds of uses for this great worksaver. Instructions 
on how-to-use, suggestions for how-to-buy. Tie in with these timely COMPANION 
articles and steer customers your way. Display the merchandise advertised in the 
COMPANION (listed at right). 


_(\MPANIE 


THE MAGAZINE OF PERSONAL SERVICE, HOME SERVICE, PUBLIC SERVICE 
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SPE Cl AL! Stores in 34 states feature COMPANION article on electrical kitchen appliances—in displays and in 
oo 


iT PAYS TO FEATURE 
THESE PRODUCTS! 


Air-Way Sanitizor 


Vacuum Cleaner 
Bendix Home Laundry 
Cory Coffee Brewer 
Domestic Sewmachines 
General Electric trons 
Frigidaire Appliances 


General Mills Tru-Heat 


Iron 


General Mills 


PeNVitelslelilamieler tia 


Handyhot Quality 
Appliances 


Maytag Washer & 


lroner 


Mirro-Matic Electric 


Percolator 
NuTone Chimes 


Speed Queen Washers 


& lroners 
Sunbeam lronmaster 
Sunbeam Mixmaster 
Universal Cook-a-matic 


Westinghouse 
PVs) slitelelact 


White Sewing ale laalisl 4 


r 
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Here's One of the Greatest 
Appliance Ads of All Time! 


See it in the March 11th Saturday Evening Post! 
And. ..63,000,000 people will see it, too, during 
March, April and May in these great national 


magazines, shopping places for appliance dollars! 








SATURDAY EVENING POST - McCALL’S - WOMAN’S HOME COMPANION 
GOOD HOUSEKEEPING - BETTER HOMES & GARDENS * AMERICAN HOME 
HOUSE BEAUTIFUL + SUCCESSFUL FARMING 


YOU KNOW SYMBOLS SELL 


ey Put this Adwertising to Work 
...and the clothespin is a great / it 
. for VAL Cash in on your share of ONE OF THE 
symbol, the picture of drudgery GREATEST APPLIANCE SALES PLANS OF ALL TIME! See 
o ™ your Hamilton distributor without delay! Just ask him, 
to the housewife, the picture of "What can | do with a clothespin?” He'll tell you oll 


about the great sales-making clothespin promotion to sell 


profit to alert appliance dealers! —=rrwes 


HAMILTON MANUFACTURING CO., TWO RIVERS, WISCONSIN 
in Caneda the Hamilton Dryer is known as the Field Mamilt Avtomatic Clothes Dryer, and is dish “ Hamilton, 


Ory ributed by Coffield Washer Co Ontario 


CAulomailic CLOTHES DRYER 


Gas and Electric Models 
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ELECTRICAL 


WITH THE EXCLUSIVE 
SUN-E-DAY 
ULTRA-VIOLET LAMP 


MERCHANDISING—FEBRUARY, 


Yesterday's women used washtubs, washboards and 
—_ clothespins! Why is it that so many modern women are 
pinned to the clothespin, living without the convenience of an automatic 
clothes dryer? The clothesline, pins and all, had its place in the 
Dark Ages of household drudgery. Teday’s woman can dry clothes the 
Hamilton way, ready to iron or put away! 
Today’s woman avoids the backyard backache of heavy clothesbaskets. 
She saves hours on washdays.. . steps and efforts, too. She ignores the 
wind and weather. She's got grandma beat a mile with her 


Hamilton Automatic Clothes Dryer! 


If you know someone with a Hamilton Dryer, you know a very 


smart gal! If you want to know more, see your 


Hamilton dealer or utility company 





The World's First Completely Automatic Clothes Dryer 


Hlamiblton. 


TRADE WARE PEG US PAT OFF 


Automatic CLOTHES DRYER 


Ges and Electric Models 








Write to Dept EM-350 for free booklet on clothes drying, home leundry plenning. 
HAMILTON MANUFACTURING COMPANY, TWO RIVERS, WISCONSIN 
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The BBB Will Get You... 


CONTINUED FROM PAGE 
would not decrive the public. Another thers market tor it, there is no 
national manufacturer was involved reason why the dealer, if he so desires 
wher umpaign reached local level yuld not y the old article. In a 
\ large trade-in allowance was to be bonafide il the retailer will offer a 
given on any old w r turned in on fair market pr for the article.’ 
eae fe vd ’ pies : Zs “Get it Wholesale” 








FEATURES 





loday's homemakers want automatic cooking 
Besides the exclusive Tel-U-Set which puts auto 
matic controls within finger-tip reach, Tappan has 


dovens of other wanted conveniences, including 


@ Clock control for completely automatic oven cooking 
® Two electrical outiets—one timed automatically 
® Avtomatic 30-minute timer 





®@ Automatic “Burner-on” signals 
® Automatic “Oven-on” indicator 


@ Automatic oven illumination 





@ Chrome-lined oven with Visualite “see-through” door 
@ Visiguide time and temperature chart 

@ CleanQuick chrome broiler 

@ Organized storage compartments 


@ Crisp-Chest protects dry foods from moisture. 


lappan has a complete dealer-help program of posters 


mat ads, customer tolders and bill enclosures, floor 





displays, salemen’s porttolos. Call your lappan repre 


sentative of write us at the factory 
Youll go farther in SO wilh Tappan 
THE TAPPAN STOVE COMPANY « Mansfield, Ohio 


For 69 years the mokers of fine ranges 
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Whoever said: 


“DEALERS CANT SELL 


VACUUM CLEANERS:.. 
didnt know 


oo TEWYT! 


For the past 2 years, Lewyt sales-gains have made appliance history — selling 
exclusively through appliance dealers like yourself! 












Lewyt is proof that dealers CAN sell cleaners—and sell them in volume! 
Here’s why! 
For the first time, you get: 


@ acomplete Merchandising Program on cleaners that makes sense! 


e@ PLUS a sensational plan for moving Lewyts INSIDE your store 
through increased floor traffic and 10-second demos! 


e PLUS a simple, practical OUTSIDE SELLING PLAN for cashing 
in on LEADs! 

@ PLUS the most productive floor display ever developed —the 
famous Lewyt Market Place! 

@ PLUS the industry’s most aggressive natjonal advertising drive! 

@ PLUS prospect-pulling promotions —Scatter Pins, Cedarized 
Chests, Homemaker’s News! 

@ PLUS a second-to-none co-operative ad plan—newspaper mats, 
television and radio spots, movie films, outdoor posters! 


e@ PLUS a truly revolutionary product that gets your salesmen 
as excited as your customers! 


FASY-TO-SELL LEWYT FEA TURES! That’s why dealers are doing a BiG CLEANER BUSINESS 


with Lewyt, where there was No CLEANER BusINEss before! 


LEWYT 


LEWYT CORPORATION + Vacuum Cleaner Division » Dept. 2, 76 Broadway, Brooklyn 11, New York 
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No dust bag to empty .. . It’s quiet—no roar... 
4-way filtered air... No. 80 Carpet Nozzle... 


New magic “Energizer” . . . No television inter- DO iT 


ference.. ONE MODEL! ONE PRICE! ONE POLICY! b. 
with 











in performance 


WL 


in value 


¢ 


UW. 


in features 


36X36—(16" Tube). Custom-qual- 
ity 18th Century TV console com- 
bination. Superpowered chassis. 
Dynamagic FM/AM Radio. 
“Triple Play” Phonograph. Hand- 
rubbed walnut, mahogany or 
blonde cabinet. In Walnut, 


$499 


12X12—~(12\4" Tube) New low price ( y hrilling new 32X27—(12'4" Tube). New television 32X36—(12\4" Tube 


Admiral 3-way 
table television sensation. In smart elevision mbination. Walnut or mbination sens 


ation in mahogany r'V combination in traditional walnut 
mahogany color cabinet $179.95 y [ ! itonly $299.95 or blonde cabinet. Mahogany, $399.95 or mahogany. Walnut, $379.95 
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© Sensational superpowered chassis .. . 
brings in pictures as clear as the movies 


even in outlying “fringe” areas. 


@ 122", 16" and 19” full-vision tubes 
... new rectangular 4 x 3 “aspect ratio” 
tubes. Wide choice of cabinet styles. 


® Built-in directional Roto-Scope antenna 
...one-knob automatic tuning ... auto- 
matic gain control... balanced contrast 


circuit ...improved sharp focus. 


® Exclusive ‘Triple Play"’ Automatic 
Phonograph . .. one spindle... one tone 


arm ...one needle for all RPM speeds, 
all record sizes. 


® Dynamagic FM/AM Radio... 
compact... powerful. 


22X12—(12'%" Tube). TV Console at a sensa- 
Built 
in Directional Roto-Scope antenna. Sturdy 


modern cabinet 
$199% 


tional price. Pictures clear as the movies 


Mahogany color, 


26X46—(16" Tube) 
bination 


Admiral TV com 
Rectangular tube. Walnut 
or mahogany $299.95 


29X16—(19" Tube) 


In walnut 
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Ultra modern ma 


In walnut, a sensation at 


1950 


hogany or blonde television console 


$495.00 


Admiral 


Presents Two Great Shows 
Every Week on Television 


“Stop the Music,” ABC-TV 
NETWORK, THURSDAYS, 8 PM, EST 
e 


“Lights Out,” NBC-TV STATIONS, 
MONDAYS, 9 PM, RST 


Prices slightly higher in south and west 
subject to change without notice. Tax extra 


39X17—(19" Tube). Superb new TV 
combination in modern mahogany 


or blonde. Mahogany $695.00 


Admiral Corporation, Chicago 47 
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TODAY'S 
BEST BUY IN 
PORTABLE 
IRONERS 





entirely enclosed in 2 


Motor i« 


pounds, easy to carry anywhere 


enamel and chrome 
$49.95 


Canada 


retail, Slig 


Order tram vour Jobber or u 


discounts 





Priced for volume 


hily higher west of Rox« 


Thermostatic heat control, Weighs only 
d m gle 


1” roll 


F imvishe suming white baked 


in the hours 
selling at 


kies and 


DEPEND ON IT! 


IT'S THE BEST 
OF ITS KIND 


The BBB 





Get You... 


Will 





CONTINUED FROM PAGE % 








A 
V 
5 reports tor 
¢ 
"4 
| 
| 
t A ale, or 
‘ ft ° ° 
" | ws tha ( 
1 ore 
F 
' 
1 mat t 
' P ets. | 
i 
r a ~ ul usines in 
’ , 
t ck the BBB 
watch t ri ; that | Coe had an u 
it or i “ the a iv ' t , Des Mo 
i Bette Bu Bure Omaha, I ) und o r ties 
' , 
legit ea 4 eta al bi t c es get 
i € | tect ft t BBB a< tal i 
AlicT i ur « that t ¢ tat eft | 
i 
. ') . 
and t zg " 1 1ina sally en 
the reputation of all iegitimat ira ng When Bob Coe was found, 
' ' " . 
It wi public « va . 
' 
1 ot ca t I r ul va tel 
ve to protect the ’ d la tt 
edu ty 
i \ ew 1m ! ny 
P et end ¢ ' is d is 
at Ar j ho ! 
t i 1 ‘ n 1 <« 
i ‘ t 
‘ 2 ‘ P , 
‘ 
\ : ¢ 
' ¢ 
' 
‘ 
mir 
i 
¢ 
- 
f 
eee. « 
a 


Tripping the Gyp Artists 4: ) ce \ 





SUPPOSE YOU ARE THE 


GOOD FOOD 


NOW THEN._-LET 


TYPE THAT LOVES 
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How to give a woman ideas 


FREE! 


SEND FOR 
BOOKLET: 


| 
t i 


i 4 ws A 
Ua. Cth pitd Yow corgfedence Ott 


GENERAL {> ELECTRIC 
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When you see a customer casting admiring glances 
at the G-E Textolite tops in your store, you know 
your selling job is already half done! For 

housewives respond enthusiastically to this lustrous, 
colorful, surfacing material. It starts them 

thinking how they can use G-E Textolite tops to make 
their own kitchen a room of distinction and charm. 


This is your chance to point out how the 

wide variety of exclusive G-E Textolite patterns 
makes it easy for the housewife to match 

her present kitchen color scheme or to create one 
having just the atmosphere she desires. 


G-E Textolite Plastics Tops are not only easy to sell 
on their beauty... they have convincing sales 

points to help you assure housewives that they're 
getting a top buy in utility as well. For G-E Textolite 
tops are tough and long lasting. They resist heat, 
stains, and scratches .. wear like iron—clean like 
glass. And while you are selling G-E Textolite-opped 
tables, sinks, and cabinets, you have an excellent 
opportunity to sell other kitchen items as well. 


Write for full details on how G-E Textolite tops 
can help you sell more kitchen equipment. 
Address Section 48-12, Chemical Department, 
General Electric Company, Pittsfield, Mass. Or 
send for the free illustrated booklet showing 
G-E Textolite top designs in full color. 


General Electric Company, Section 48-12 
Plastics Division, Chemical Department 
Pittsfield, Massachusetts 


{) Please send me free booklet 
with pattern sheet of G-E Textolite 
Top designs 

Name 

Business 

Address 


City 


103 











\ NEW 1950 LEONARD 
YOUR BIGGEST DOLLAR'S 


Another great 
fulfillment of 
Leonard's pledge 





















5 
: 
: 
| 
ang trancnise 
f . * / 
| | superiority ! 
: ' 
: ' 
s : Here is the visible proo! that Leonard 
5 ' has translated into positive results the 

' 
i ' deep personal responsibility Leonard 
: ’ . 
: feels toward its retailers 
; Here, in Leonard’s 1950 refrigerators, 
i is quality merchandise at a price, yes 
| " 
; Here are brilliant new features, ves 
: Here is beauty, yes 
: Here ts the industry's greatest step-up , 
: story, ves 
j Here is merchandise mindful of your 
; market and pour way of doing business, 

yes 
But here is more: 











Here, in 1950 Leonard refrigerators, 








is the clear reflection of all the many 
extra values of the Leonard franchise 
For just as this historic line of prod 


the Leonard retailer a distinct 


ucts gives 


idvantage, so also does he 


ly from Leonard's strict lim 


mber of its dealerships 





nard’s concentrated advertising 


cooperatior trom Leonard’s vigorous- 
ly competitive prices from Leonard's 
liberal profit margins ... from Leonard's 


priceless reputation for value among four 


Yes, here igain .. . Leonard has 


been “faithfully yours” . has fulfilled 


iv’s HERE: A TOP-QUALITY “8” WITH AN ACROSS- its solemn pledge of product and fran- 
THE-TOP FROZEN FOOD CHEST...FOR ONLY °249°%° —*< sstenstup 


q 





Perfectly timed to catch the tremendous wave of consumer interest in a quality “eight” with an Siasated , 
across-the-top Frozen Food Chest at an “under two-fifty” price! It's Leonard's new 1950 model and five-year protection plan. State 
LRK—a peak-volume beauty that’s already getting the lion's share of compliments by dealers ™ 


ind salesmen from once ¢ 
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REFRIGERATORS bn 
WORTH OF COLD SPACE! 
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Model LTM Super Deluxe (Combina- 
tion). Refrigerator craftsmanship at 


Model LMM Super Deluxe (Hi-Hu- 
mid). Not just extra space for your 
customers in the top-flight bracket, 
but the added appeal of Hi-Humid re- 
frigeration in a brilliant 11" in the 
floor space of a pre-war "6." Net ca- 


Model LFM Super Deluxe with a big 
50-pound across-the-top Frozen Food 
Chest and the new 40-quart Super 
Crisper, plus dozens of other improve 
ments, It's an “11,” it’s cold from top 
to base. Net capacity 10.9 cu. ft 
(NEMA) $339.95.* 


its very best! Combines Hi-Humid 
food keeping in a cold-from-top-to 
base cabinet with an 80-pound sepa 


rately msulated freezer. Net capacity 


A BIG “12” RSs 


In the floor space 
of a pre-war “6”! 


only °299%" 


Imagine the effect of this sales 
story on your customers: Twelve 
cubic feet of cold space in the same 
floor area her pre-war “6” takes 
. in a full-featured Leonard 
Super Deluxe that’s cold from 
top-to-base . . . for $299.95*! 

There’s refrigerator usefulness 
that means something to a custom- 
er! Not just the usefulness of “twice 
the arnount of cold space,” but the 
usefulness also of such wanted fea- 
tures as a 40 quart Super Crisper, 
a 42¥4-pound Frozen Food Chest 
with “ice popper” quick-release 
trays, large sliding meat tray, 18.1 
square feet of beautiful, conve- 
nient, room-making shelving. 

Put this down as a certainty for 
1950: This new “12,” Leonard's 
model LVM Super Deluxe, is going 
to be much, much easier to sell 
than to sell against. It’s a cinch to 
lead Leonard retailers to new highs 
in upper-bracket volume in 1950. 


pacity 10.9 cu. ft, (NEMA) $389.95.* 














Model LRL. A 50-pound, 
across-the-top Frozen Food 
Chest, just as you have in 
Leonard's Super Deluxe 
models! Here's another big 
8 hat adds selling stre neth 
at the most strategic spot in 
your line! Net capacity 7.9 
cu. ft. (NEMA) $279.95,® 


LEONARD 








Model LRE. Extra space, ex- 
tra features, extra values! 
Spectacular price appeal for 
those of your customers look 
ing for a big, quality, com- 
plete farruly-size refrigerator 
Net capacity 8.6 cu. ft 
(NEMA) dominating its price 
class at $229.95.* 


Model LRB. This “7” is a 
natural for the many people 
who are extremely budeet- 
conscious— but who also 
look for ruggedness and bulk, 
in cabinet and features. 25 
pound Freezer, |3-quart 
Crisper. Net capacity 7 cu. ft 
(NEMA) $214.95.* 


we 30 Tags a 
Ca i cond \ come NARS “, 
wes bearded the % 
GOLDEN . 
ANNIVERSARY 
CERTIFICATE 
Be te 


Model LRC. Your entree in- 
to the vast market where kit- 
chen space is at a real pre 
mium. It's a real “6,” has a 
17-pound Freezer, 20-quart 
cabinet-wide Crisper, Leon 
ard’s famous Glacier Sealed 
Unit, Net capacity 6.1 cu. ft 
(NEMA) $199.95." 


A REPUTATION 
FOR VALUE 
FOR 69 YEARS! 
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MEET A BEAUTIFUL NEW MODEL! Nor only 


beoutiful, but also sensationally quiet, efficient and 
economical! An all-year-round asset for anybody s home 
or office. it's one of six new Carrier Room Air Conditioners 
that may be finished » any color, custom-matched to 


sample. Des gned and built by rn who know air con 


ditioning best, it leads the line to make 1950 a whale of 


a profitable year for Carrier dealers. Liberal mark-ups 


and powertul advertising and promotion complete the 
picture. Interested in details? Write Carrier Corporation 


Syracuse, N. Y., the pioneers with world wide experience 


n Air Conditioning, Refr geration and Industrial Heating 


FEBRUARY 1950 


ELECTRICAL 


BBB Will Get You... 


moe ONTINUED FROM PAGE | 00 eee 
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tallments, or ‘« har ge 
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THIS BEAUTIFUL SET’S BEEN REDUCED 
FROM $999 TO $666 


MERCHANDISING 





AUTOMATIC < WASHER (ff 
with yltra-Violet Germicidal Lamp 
to wash clothes ‘telinic clean” 


ltra-Violet Lamp 


Ww HIRLP* YOL's U 
and water 


to help samiuize 
Now, clothes can 


It's a re il sales clincher! 


germicidal 
entire Ww ashing cycle 
Women W! 
ynly available 1 the 


clothes J 


ray> 
be washe d 


Il recognize and want this 
ww HIRLPC Ol 


releases 


during the 





germ free clinic-clean 


health procecung feature ¢ 
all! Only WHIRI pool gives the econom 
i the extra cleanliness of the Seven Rinses And 





y of 


epee 


But that’s ot 
Suds-Miser ans 


only HIRLPO* yL gives } you 


AGII ATOR scientifically 


5 
NEW ALI MINUM A 
: ; \ designed ro create livelet _ , mor vigorous 
water action 0 wash clothes quicker and cleaner 
\ than eve! before. No othet washer can better this 
ae su} “rT cleansing wate! acuon 


id of the spin 


inane 
cow imnewns 


ee Sealed 


rONE that sounds at the cf 
w when the 


“ay drs period ro let you kno 
» ing cycle 4 completed Yes .- W HIRLPO* IL 
<4 onventence plus! 


j 
A “speaks automatically to give ¢ 


cYyclt 


entre W aish- 


if you haven't investigated the WHIR RLPOOL do it now ond 
you'll learn why it’s o “snap” to sell WHIRLPOOL. 
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Kor the 4th year- 


WORLD | 


in Advertising 


BY USING 41,573,095 LINES OF ADVERTISING IN THE 
‘DEMONSTRATE THAT YOU WILL SELL MORE IN 1950 WHEN YOU 


GAIN IN 1949, for the fourth consecutive year, the sales ‘ontinuol LX 1 ! 110 S¢ , Rea 1¢r 
opportunities in the Chicago market attracted to the } eat ee 
ie ‘ 4 4 f f 
Chi ago Tribune the large st volume of adve rising linage 


pl sced m any public stron mm the wi rid I acilitt i" adequate t » produce the se record } re aking issues were 

lo cash in on the sales opportunities here, merchants, manu available as a resule of the Chicago Tribune's expansion pro 
, hich for the ce 35 

facturers the gene ral pu bic and other advertisers in 1949 use | gram a program which tor the pa t years has been virtually 


$1,573,095 lines of advertising in the Tmbune continuous 
On three different occasions in 1949 the use of the Tribuns 
by advertisers resulted in new all trme highs for the siz t the 
newspaper delivered to readers on a regular weekday 
lo print the issue ¢ p ? with more than 184,000 lines of 
ndvertising require he largest single press run in the 
papers LO2-year h f 
s than a month later, on May 5, the April 7 rv 
1 newspaper contaming more than 1% OOO | 


tl r new high in press t 
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|LEADERSHIP 
Limage 


CHICAGO TRIBUNE IN 1949, ADVERTISERS AGAIN 
BUILD YOUR PROMOTION AROUND THE CHICAGO TRIBUNE 


As fast as science and its own staff have bee n able to devise in the multi billion dollar Chi ago market, with world leader- 
them, the Tribune adopts all practical developments in its ship in advertising linage for four consecutive years 
determination to deliver each day a better product than de 
livered the day before 

The improvements thus achieved enable the Tribune to de- 
liver a product, printed in black and white and in full color, 
offering the editorial attractions which make this newspaper 





indispensable to Chicago's largest audience of newspaper 
readers. 


Hundred Ti musands More Cir ulation 


Be ause it prints the news, fe atures and adve rtising th: t readers 
wanft, the Pribut ‘ delivers hundreds ot thousands more total 
circulation than other Chicago newspapers, every day of the 
week 

In Chicago and suburbs, the Tribune supplies greater service 
to readers and advertisers than any other publication It is the 


only Chicago news} Iper which delivers the equiv alent of ma- 











jority coverage of all the families The rout the ne igh borhoods 


ind suburbs of Chicago, the Tribune ts bought, read and bought Topay the Tribune can give advertisers the advertising and 


handising influence they need to capitalize fully their 


is no other newspaper mer 
addition, the Tribune's circulation in the territory ad opportunities to sell their products and services in the great 

1 suburbs gives this newspaper a powerful Chicago market. It can give this help because it has been suc- 

h builds consumer favor and dealer sup- cessful in widening the market for its own product and service. 

port thru -county greater Chicago market No matter what you sell or to whom you sell, you can sell 
What the advertiser gets out of a newspaper depends on what more in 1950 by seeing to it that your schedule in the Chicago 


the editor puts into it. What the editor puts into the Chicago lribune is adequate to your opportunities in the richly reward- 
Tribune makes this newspaper the No. 1 advertising medium ing Chicago market 


Chicago Cribune 


THE WORLD'S GREATEST NEWSPAPEA 


other, 220 £ 42nd & , Mew York City 17, W. E. Bote: Penobscot Bidg., Detrolt 26, Fitzpawich 
on Angeles |). MEMBER, FIRST 3 MARKETS GROUP AND METROPOUTAN SUNDAY NEWS*APERS, INC 
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AGAIN La2 


<(G//7 SETS THE PACE 


WITH THE FIRST AND ONLY REVERSIBLE WINDOW FAN 
FOR SASH AND STEEL CASEMENT WINDOWS 


At last an entirely ew window fan that 
is really twin fans 2 of fan blade 
area — both motors individually controlled 
readily reversible » draw in cooler out 
side night air, or to exhaust hot stuffy inside 
air. So light in weight it is readily portable 
can be easily installed without tools. Best 
of all, the Welch Window Fan is priced to 
make it a really terrific value. GUARANTEED 
FOR FIVE YEARS. 


WITH A NEW AIR CIRCULATOR PRICED FOR MASS SELLING 


Welch unveiled for the first time at the January 
markets, a new air circulator, the AIR FLIGHT 
SPECIAL packed full of features seldom found 
in far more expensive fans and ata price that 
will amaze you! Moulded of plastic with the 
pate nted Air-Flight louver design. 3 speeds with 
switch conveniently located in top of unit. Motor 
has sealed bearings requiring no oiling and _ is 


GUARANTEED FOR A FULL 5 YEARS. 


WITH 2 PROVEN CIRCULATORS THAT OUTSELL ALL OTHERS 


BEFORE YOU SIGN ANY 
FAN CONTRACT THIS YEAR 
BE SURE TO SEE WHAT 
WELCH OFFERS YOU 


Wretcn co. 


Ihe deluxe Air-Flight Circulators Models 
Ll and 12, of course need no introduction 
their outstand ng sales pe rtormance PLUS 
5-YEAR GUARANTEE is positive proof of 
their superiority. Imagine th power that 
rate for vou! Even greatet 

n to make 


ee 
1950 


CINCINNATI 2, OHIO 
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New Designs, Manufacturers, Lines 
Make Bows as '50 Markets Open 


Westinghouse shows a knee-hole range ae ene 
as Universal announces modular model; store and color patterns 


Starrett will 


Dishwashers and Washers 


Murray Line 


1-year 
Refrigerators 
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= eo ee ke be Pe 
one m 
steeee 


_ cegeentia 














dti 


EXECUTIVES OF the Murray Corp. of America gather oround one of the firm's new 
electric ranges. President 6B. C. Gould demonstrates removal of a unit to H. C 
Berestord, home appliance division soles manager, C. H. Menge, vice-president in 


charge of soles, ond T. W. Hardy, vice-president in charge of the home appliance 
division 
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its NEW! Its TERRIFIC! 


140% GREATER RANGE OF PICTURE TONES 


LaF 


ORDINARY TELEVISION 


Bleck-Doylight TV next to ordi- 
nory TV. Your customers con sit 
further awey from G-E Bleck. 
Daylight TV, yet they'll see # even 
better! At the some distance it 
appears closer, more alive! They'll 
see TV as the comere sees it. There's 
no annoying giore or reflection. 


G-E BLACK-DAYLIGHT TELEVISION 


A SIMPLE DEMONSTRATION SHOWS THE ASTONISHING DIFFERENCE — 
CLINCHES SALES! 


AMAZING, ENTIRELY NEW G-E BLACK. 


Now you can sell 


your customers the fal/ black-to-white 


IV which offers 


range of picture tones 'V which is 


not only finer by actual test but so much 
finer that a dramatic yet simple side-by 


side comparison proves it beyond all 


doubt. Here is a TV picture so inc redibly 
advanced that it puts new wallop in the 
old phrase: sells on sight! Your G-E dis 


tributor will gladly that THE 


prov e 


MODEL 1273 — Big 124" picture tube table 
mode! Beavtfi binet veneered im genuine 
mahogany with inland trim $229.95" sdypusts 
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MODEL 12C107 


DAYLIGHT TELEVISION OFFERS YOU 
ALL THIS SALES DYNAMITE: 


1. Amazing black-daylight picture, tests 
show 140% greater range of picture tones 
than ordinary television 

2. Hand-rubbed, polished cabinets veneered 
in matched, genuine mahogany 

3. Deepest blacks for finest contrast—great 


er picture detail 


12\4" tube console. Genuine MODEL 10T6 


G-E pric 


mahogony veneered cabmet on swivel casters rosewood plastic cabmet 


$279.95" nch picture tube 


FEBRUARY, 


4. Daylight brightness for greater eye com- 
fort of lighted room viewing 

5. No annoying glare or reflection 

6. Automatic Sound . . . just tune picture... 
sound is right every time 

7. Built-in antenna, wide-angle screen, sim- 
plified controls 

8.G-E developed Alnico 5 speakers, ac- 
claimed for superb tone 


*Plus tax, installation. Prices slightly higher West and South 


smbpect 16 change without notice 


MODEL 12€109 —12'4" picture tube. Genuine 


hand 


$179.95° twive 


rubbed mohogany veneered cabinet on 
asters. Smartly styled doors. $299.95" 
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You CUR fuel your conf dence vin 


GENERAL @@) ELEC 
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MARS. AMERICA shores the stage with Clark Chamber VACUUM CLEANER pitch is furnished by Ear! Jocob: TRICK SPOUT over 
a ecretary-manaaer of the Burecu of Radio & P n for Lewyt distributor € Y & Browr ects to booth of 


| Appliancs prize winner electe Almost 17° ttended the show th 


San Diego Dealers Stage 12th Annual Home Show 





LETTING PROSPECTS 


SPACE-MINDED WESTERNERS 10) ‘ feel of CROSLEY'S ty th n’’ ror goes throug! SHOW PLANNERS 


v ~ 
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SWINGS A BIG DEAL YOUR WAY! 


it’s new...sensational...unique! You can’t miss! 


1 


COFFEE MAKER H 


Guaranteed Sales—We make this unheard-of offer because we know 
it will work. You simply cannot lose money on it! Just follow the 
selling principles Silex has tested and proved successful. 


Balanced Assortment meets every customer need Specially 
selected best-selling, fair-traded items in this Silex Deal give you a 
‘ omplete Coffee Maker Department No chance to lose sales because 
you're “out of stock.” 


Full Case Discount—40% —F ven though you are buying only one, two 
or three of an item, you get them in the Special Deal at the full case 


discount—400 —the maximum retailer margin. 


Self-selling Display FREE —It's a Beauty! Smartly designed in maroon 
and light blue. Sturdy construction. Set up on counter or table it 
attracts and sells customers 


Many stores do upwards of $20,000 annvally on Silex Coffee- 
makers. How? By following the simple principles of DISPLAY— 
DEMONSTRATE—CARRY GOOD ASSORTMENT of MODELS and SIZES. 
This Guarenteed Sales Deal will help you get your share of Silex 
business. Af no risk and with extra special profit! Order TODAY! 


THE SILEX COMPANY + HARTFORD 2, 


ELECTRICAL MERCHANDISING—FEBRUARY, 1950 


SILEX 


DQUARTERS 


what you get! 


2 Silex Electric Coffeemakers 


7 Silex Kitchen Range 
Coffeemakers 


(giving you complete 
ine representation) 


2 Silex Coffee Warmers with 
candle refills 


3 Silex Electric Stoves 


Total list... .*63%" 
Dealer's cost. .*37*** | 
Dealer's profit *2577 ; 


ee 





“We tripled our lronri 


Ray Myers, Retail Manager of Morehouse & Wells, Decatur, Illinois, 
tells how his firm jumped Ironrite sales from 38 in 1948 to 120 in 1949 


with the lronrite sales plans you, too, can use to make more money! 


eergyuats right,” says Ray Myers. “We tripled our 


lronrite sales in six months. 


“The year before we were coasting along at about 
three a month. Then that slump hit last spring and 
We looked 


an industry leader with 


we said, ‘Isn't there anything people buy? 
around and chose lronrite 
a low 


saturation and no trade-ins, price cutting or 


discounts. It was a potential gold mine! 


All out for all the line 


“We went all out. We took on a full-time demon- 


strator and three outside salesmen. We banged the 
whole line in window and department displays, local 


ads promotions and shows 


“We had every salesman qualify for the 
Ironrite S-X Club by learning to iron a 
shirt on the lronrite so any man could 


demonstrate any model on the floor. 


“We built a prospect list... made as many as 114 
demonstrations in one ten-day period. We didn't miss 
a single bet in the lronrite sales plans. Our sales shot 
up and now we're hitting at the rate of 120 Ironrites a 
year and still going strong. Best yet, with no trade-ins, 


what we make is ours .. . and we're making it fast.” 


x~ * & & * 


How can you get in on this lronrite picture? 
Right this way, please, for a few words 
with lronrite’s General Sales Manager. 


= Sy 


ta r - a) 
2 
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F ee US *Gi 
P REGULAR demonstrations on the floor are a 
big feature with Morehouse & Wells in their 
ke lanes : continuous drive for those lronrite profits. Note 
, 





the lronrite background display, as well! lronrite’s 
new sales plan book (‘see coupon, right) gives 
plenty of real tips for building more lronrite sales 
in your store, too, 


<The... 
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sales in six 


“Believe me, that Morchouse and Wells experience 
is straight from the books,” says Hal Biddle, Lronrite 
General Sales Manager. “But this aggressive outfit 
is only one of hundreds and hundreds of dealers who 
know that the Ironrite facts add up to some of the 


sweetest profits in the store. For example 


amr 


E 


we 


There are factory men, field men, expert home 


service advisors, toc 


hand 
display and merchandising helps, even an lronrite 


like its 


all ready to lend a he Iping 
lronrite dealers have hard-hitting sales aids, 
movie. Best yet, Lronrite has the features 


two open ends-—that spark sales on sight. 


lronrile xo 


/ 


—_, 


LINE 


“The saturation of the avtomatic ironer market 
to date is about 10°), The big, rich, wide-open 90°, 
is still ahead . . . and the trend to lronrite has 
started with a bang. Ironrite had 45°; of the industry's 
total sales in its price class in 1949 alone! What other 


major appliance can match this record? 


own 
There are no trade-ins or deals to cat up your 


profits The more you tie in, the more you make. 
So why wait? Get outside demonstrators started 
Train salesmen to operate the lronrite, Build dis- 
plays that feature the line, including chairs and 


lamps. Run ads. Get in shows. Lronrite really pays! 


> 


v 


Cl 


Model 80. Open-model 
lronrite, All the famous 


lronrite selling features 


months! 


Xx 


#99 


“Lronrite’s 1950 ad campaign has full pages in 
McCall's, Better Homes & Gardens, Successful 
Farming, Household, Sunset magazines. Plas TV 
playlets featuring Lronrite demonstrations! [t's an 
all-out program to cinch Lronrite leadership (the 


coupon below helps make you a leader, too ! 


"Get your free copy of the all-new dealer book 
‘Plans That Sell lronrites at a Profit.’ It's crammed 
with the best sales plans of our twenty-eight years’ 
experience in selling Ironrites. It works for big 
Ask your distributor. Or send me 


Do it today.” 


stores and «mall 


the coupon below 


— 
' 


t 


— 


>| 
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Model 85 . Fast-<elling, 
closed-top lronrite 
White finish 


Model 88. Smart Iron 
rite Cabinetic that sells 


enamel as fine furniture 


/ iJ 
ON \ \ THE / 
SS x“ Hal Biddle, General Sales Manager 
Daa} IRONRITE INC. Mt. Clemens, Michigan 
a 


I want “in” on those Lronrite sales! Rush me 


free copies of “Plans 
Sell lronmrites at a Profit.” 


NAME 


IRONRITE INC, 


FIRM NAMPE 


Exclusive manufacturers of ironers since 1921 STREET & NUMBER 


sr * =P 

+ Guarenteed by © 

beood Hovsebee ping 
“t, 


MT. CLEMENS, MICHIGAN ‘Se coransee cry 
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new Arvin toaster——o chrome-finished beauty, ready to brighten any breakfast table. 
And inside the tooster, long-life Nichrome heating elements—scientifically designed 
for even toasting. It's a combination that builds business. 


Tell about the silent, automatic toosting——which permits you simply to “set and 
forget'’; the full range control for brownness; the cool, plastic handles; the exclusive 
Arvin Sto-Warm Shelf (included at no extra cost); and the dependable Nichrome 
heating elements—which spell trouble-free service yeor in and year out. 





Yes, above all, tell Mrs. Homemaker that the Arvin toaster is ‘‘heat-powered™ with 
Nichrome—the world-famous high heat and corrosion-resistant alloy that is the 
very halimark of quality .. . and the choice of Arvin for many years. You'll find that 
saying ‘“heat-powered with Nichrome’’ acts like magic to win consumer acceptance. 


That's the tip off! So check the appliances you handle, ond if their manufacturers 
are not already using Nichrome, ask them to do so—-for Nichrome gives you a plus 
value that's unexcelled at the point of sale 


Nichrome is manufactured only by 





*\ : : 
. \ Driver-Harris Company 
ia HARRISON, NEW JERSEY 


Manvetactured and sold in Canede by 
The 8. GREENING WIRE COMPANY, LTD.. Hamilton, Onterio, Canode 


Tm. Reg 
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Here's @ signal for sates! inside o handsome, colorful display carton you And the” 
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FRANK WATTS 






Establish Awards 
As Salute to Watts 


| 





RCA To Produce Records 
In All Three Speeds 


RCA tor will begin 1 






Theodore E. Fajen, NESCO, 
Dies in Milwaukee at 5] 
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Smash Hit at the Housewares Show! 


. « « backed by the BIGGEST Spring Advertising Campaign 


in HAMILTON BEACH sistory? 


2 "ue * 
Ted . 
tnt 
4,033,000 


copies per issue 
; TRNAL 
mans Da* 


> 


110,000 
copies per issue 


3,469,000 


copies per issve copies per itsve 


HAMILTON BEACH ... Now with 
Pyrex Ware bowls! 


DISPLAY HAMILTON BEACH—and ir 
el That's because more and more 
that, of all food 
S$ easiest to use. In 


women are icarning 
iT xers mi me 
ts sit flortiess ease of handling 

swer to their needs 
help them 


Display em see 


and they tt buy 


$34.90 Denver 
and Wee.) IWICE EXTRACTOR, $4.25 
$4.35 Denver 
ond West) 


$3425 RETAIL 


ncludes two Pyrex bow!ls and extra single beoter 
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ro eter Homes 
eB | 7 


3,281,000 
copies per itive 


Tell the “DEEP-CLEAN” Story! 


DEEP-CLEAN clearest, 
most convincing selling idea to 
hit the tank-cleaner market in 
years. It's easy to 


is the 


demonstrate. It 

makes sense. Use 

it and you'll se// 

the Hamilton 

Beach “Deep-Clean”™ — the 
cleaner with more exclusive 
features than any other in 
its price class 


$7250 


RETAIL 


includes eleven cleaning 
tools ond carrying case. 


1950 


Lavine 


a. 


242,000 
copies per issue 


ies 43 aN 


copies per issue copies per issue copies per issue 


The New HAMILTON BEACH 
Quick-Dry ELECTRIC HAIR DRYER 


A GREAT NEW ITEM for the huge 
home-permanent market! On the 
record, Hamilton Beach is the 
choice of professionals. All-metal 
—no plastic. Light, easy to handle, 
yet durable. Two switches—“On 
Off" and “Hot-Cold.” AC-Dt 

Handsome light ivory enamel. Gift 
package doubles a8 attractive 
counter display 


$1490 


RETAIL $15.45 Denver and West.) 
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| THINK 1950 
WILL BE A 
BOOM YEAR 
FOR SALES! 






































| THINK 1950 
WILL BE A 
GLOOM YEAR 
FOR SALES! 




















WE DON’T 


SO WE’RE NOT TAKING ANY CHANCES! 


Some economists predict 1950 will be a record year 
for home appliance sales. Other economists are not 


so enthusiastic about prospects 


We don't know which ones are right — but we're 


taking no chances! 


And so—for the very first time—we're putting 
an impressive year-round advertising campaign be 
hind the beautiful new General Electric Combina 
tion Sandwich Grill and Waffle Lron. 


You'll see sales-loaded ads on this new appliance in 


Life ... Better Homes & Gardens .. . Bride's Maga- 
zine ... Modern Bride .. . House and Garden. . 
and House Beautiful. 


So no matter which way 1950 goes— you can count 


on a boom year for Combination Sandwich Grill 
and Waffle Lron sales. What sales-appeal this new 
beauty has! Appliance & Merchandise Dept., Gen- 
eral Electric Co., Bridgeport 2, Conn 
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Waffle grids are 60% larger! It toasts delicious sandwiches makes 
four when large waffle grids are inserted 
all right at the table 
ers almost a square foot of cooking surface 


Also available in Automatic model at $19.95. On the Automatic, a 
turn of the Temperature Selector quickly gives the desired heat. And 
a “‘tell-you-when” light signals the instant 
reached. All at a low, low price. 


uscious watties at one time 


even fries bacon and eggs Gives your custom 


~orrect ternperature 1s 


You can put your confidence in— 


GENERAL @ ELECTRIC 
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DELUXE FLOOR CIRCULATOR 


he outstanding style leader in fast-selling 
floor ieulator Completely new in design 

typical Air King quality for unequalled effi 
cen model in beautiful Sunset Tan 


finial . $39 95 incl. tax 
ECONOMY FLOOR CIRCULATOR 


Sella on because never before a quality 
floor circulator at this amazingly low price 
Makes the most budget-conscious prospect a 
prot tele ‘ tomer \ must for every 
dealer nodel only. $24.95 incl, tax 


i Is: 
ir King Mode 
“" putt iW KITCHEN FAN 


More Naw 1950 
CHEN FAN 


AN 

mTAl CEILING F KIT 

MORTON, HEATER FAN BUILT IN CEILING 

ass r mplete Air King line 8 no" 
wet 


tor 
r 
ter than-ev* 
reall a your fan needs 


source 


your 
practi ally 





ALi AMERICA 
FOOTBALL TEAM 


A GREAT BIG 
PLUS FOR YOU! 


We're teaming Air King’s outstanding quality and 
style with a powerful national advertising campaign 

to do profitable things for you. 12,570,195 copies 
of America’s best selling magazines, a widespread 
barrage of page-dominating trade ads, and timely 
newspaper ads by the country’s leading stores will 
do a super-selling job for you throughout the coming 
wason. Take advantage of these multi-million sales 
messages! Stock, display and promote Berns Air 
King Fans' Make this the ‘“‘hottest’’ summer you've 
ever known! 


NEW! More Attractive Than Ever 
ORIGINAL REVERSIBLE WINDOW VENTILATOR 





The exclusive Air King Window Ventilator that created 
a sales sensation is still first! FIRST IN STYLE 

1950 model with improved, strearmlined design. FIRS 
IN EFFICIENCY . maximum air delivery in any 
position. FIRST IN SAFETY 


out of reach. It's easier to operate, just the flick of a 


fan blade 1s always 


finger changes it from an exhaust to an intake fan and 
back again. Way out in front in value at 2 new low prices 
everyone can afford! In 10°, 12", 16", and 20° models 


SOLD ONLY THROUGH LEADING ELECTRICAL WHOLESALERS 


Ask your wholesaler or write direct 


Xx 
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Mokes First Retail Sale 
{ t thre nactivity 
ugnt William 
rte ‘ r ly executive sales 
i Hot | und a 
an it ele cal field, 
As te as an appl 
‘ rt Poughkeepsi 
\ : 
i at J M 
I r \ in i 
fanha i ul Sup ( ‘ 
Kansas City Ele 
S ly i W este 
| ‘ | the atter 
G e Hughe devel 
t tri range Mr 
at t wrew 
H a Me 
\ Hug firs H nt 
and kl nerged ir 18 
M t caste di t 
2 { ilesmen 
} 
Mr 
‘ , \\ tI 
. . 
\ 


New Trade-in Directory 
Covers Over 2300 Models 


ELECTRICAL MERCHAND 
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“| like what NORGE is doing for me 
in 1950" 


“The most beautiful refrigerator in the industry 

. Norge’s exclusive new electric oven lighter 
on the gas range . . . the sensational low-price, 
fully automatic Norge electric range . . . the 
handsome new easy-to-use home freezer . . . and 
the complete Norge home laundry line are some 


of the reasons why I say, ‘I like what Norge is 
doing for me.’ 


“I like Norge’s new plan for sending people 
into my store asking for demonstrations, too. 
Concentration right at the retail level. That's 
just what we need—can't miss! It will really ring 
the bell on my cash register. Believe me, I'm 
riding with Norge in '50.” 


FOR, AAR A Own, EP CRERTR UECHS 
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REFRIGERATORS - ELECTRIC RANGES - HOME FREEZERS - STANDARD WASHERS 
AUTOMATIC WASHERS - WATER HEATERS - GAS RANGES - HOME HEATERS 
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INTRODUCING THE NEW- 


The Sensational New 
| 


MODEL S-250 

























EVERYTHING YOU GET 
IN A TANK CLEANER FOR =| 
ABOVE-THE-FLOOR CLEANING! {| 


The new Eureka Automatic can do everything the 
conventional tank cleaner does. New, exclusive 

metal convertor eliminates need for detaching belt to 
use cleaning tools (no more broken fingernails). 
Tools snap into cleaner in front...the cleaner 

follows you as you clean drapes, furniture, walls, 
upholstery, everything above the floor. 


THE MOST EFFICIENT CLEANER _ 
FOR RUGS AND CARPETS! 


ever before have you seen such quick, thorough 
cleaning of rugs and carpets. Once over and you'll 
remove more embedded dirt and dust than many times 
over with the conventional suction type cleaners. 


A POWER-DRIVEN 
FLOOR POLISHER 
FOR BARE FLOORS! 


No need to pay $50.00 for a 
separate floor polisher. The new 
Eureka S-250 with its 
power-driven floor polisher brush 
does a beautiful professional job 
on bare floors and linoleums. Use 
a good paste wax—let it dry fast. 


A Complete 
Cleaner Department 


Taree New fureke Cleeners, that’s all you need 
end you're in business! Low cost inventory —het 
merchandise quick sates — big profits. 


Popular: Priced 

powerty: all shee! 
end envedion! vot 
of clean my tools 


NEW MODEL "700" 
AIROMATIC TANK 
Super pe wered 
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“SB it Hl Wonper CLEANER 





MET 


IN ADS! 


The story of the amazing new “3 in 1" Wonder 
Cleaner is plain magic. Featured in big 
newspaper ads it produces “hot” store and 
telephone prospects in a hurry. Your 
gustomers are definitely interested. 


IN DEMONSTRATION! 


Your store customers will stop, look and 
listen to your demonstration of this sensational 
new “3 in 1” Wonder Cleaner. Best of 

all they like it and buy in a hurry. 


IN SALES! 


Never have you seen anything like this new 
Eureka Automatic S-250. Demonstrated 

as a “Tank” cleaner, demonstrated as a 

Rug Cleaner, demonstrated as a Power-Driven 
Floor Polisher excites imagination and 

gets action—Sales Action. 





BIG ADS LIKE THIS PRODUCED 
PHENOMENAL SALES IN... 


CHICAGO PHILADELPHIA 
DETROIT WASHINGTON 
MINNEAPOLIS CINCINNATI 


MILWAUKEE INDIANAPOLIS 











IF you want this 
Profit Making Sales 
Action—Get the 
New Eureka Story from 
your nearest Eureka 
branch or distributor... 


EVERY TIME YOU RUN 
THIS AD IT’S LIKE MONEY 
IN THE BANK. IT WORKS- 
IT’LL RING YOUR PHONE 
OFF THE WALL! 


Eureka Williams Corporation - Bloomington, Ill. 
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This Map is Your Guide to 


ONE SOURCE {er ALL 


WASHING MACHINE PARTS 


THIS CENTRALIZED SOURCE WILL 
INCREASE YOUR SERVICE PROFITS 


No need to waste time shopping around to a dozen 
places to buy service parts for washing machines. 
Why wait for one part from one place. another part 
from another place and so on until you have a 
dissatisfied customer. 

Now, that old-fashioned method of parts supply 
is ended. Now, you can obtain any service part 
for any washing machine from one single 
source-—that's the authorized member of the 
Appliance Parts Jobbers Association right in 
your city or very close to you. Look for his 
name listed below and see him when you 
need service parts. 


Washing machine dealers who want efficient service 


FIND 


Your location on this 
map. Then find the 
name on the list below 

of the Association mem 
ber nearest you. Use him 
c ngle source 
departments welcome this modern centralized source Gs your one mgs © 
for parts. It not only enables them to serve customers for supplying parts for 
better but increases service profits through much time 
saving. Ask your nearest jobber to put you on the 
mailing list tor Service Fax 


APPLIANCE PARTS JOBBERS ASSOCIATION, INC. 


A National Organization—Executive Offices Detroit, Mich. 


ASSOCIATION MEMBERS 


Master Clectric Shep Selt Leake Minnesota Applence Perts Co 
ton Minn 
mm Wavher Parts ( Abron Meoretey's Washer Parts, Buftale 
od Ulectric Applen Port Peersol Appliance Corp levelan 
feiphia, Po Delles, Texes 
American Clectrix other ¢ € D J Phelen Sons New 
Otic Newerk N J 
sien Parts C 


washing machines you 


service 


Appliance Ports ( Indcanepol Ine Prec 
Appliqnce Parts & Service v « Pritchard Electric 
Werk and Spohtene Wash R and S. Ports Ce 
Arcond + Mertferd Cena Redic tlectric § 
oper Wesker Parts, inc. Siews City, te jelpmia Pa 
Detroit Agpplience Perts Co. Detroit, M Retrigeration Equipm 
’ Appliance Parts, Waterbury, Conn Me Wichite, Kan 
ach's Wesker Parts ¢ § 
Me i ‘ 
§ Housekeeping Shop, Boston, Mow Roberts Engin 
sopher Applian ¢ Minneapolis, Minn Mass 
vo! 
Shand 


Grand Rapids Retrigerat ueply 
Retrige 


retron Supply 


t nc. Youngstown, OW 
shaston Applenc« Im< Memph 


Weshing Mechine Ports & 5 


Wark Parts PR ladeiphie 
'® Cre “net Ua 

Maer Cone Applian 

wl Mey ¢ 

Midwest Appliar 


Indiana Town Expected to Replace 
Garbageman With Disposal Units 


Low bid of $75 per unit (installed) 
wins contract for G-E distributor 


} 
il 


The Moral. A 


le 
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The Problem 


Wiring Group to Meet 
In St. Louis Feb. 16-17 


The Solution 





Scheduled Meetings 


FOURTH ANNUAL FLORIDA 
ELECTRIC EXPOSITION 
Tampo Electric Co, Tampa, Fle 


Jon. 31-Feb. 11 County Holl 
March 1.3 


CHARLESTON ELECTRIC 
EXPOSITION 


Electric Leaque of Charleston 


1950 WESTERN WINTER 
MARKET 
Western Merchandise Mart 
San Francisco 
February 6-10 


NATIONAL RURAL ELECTRIFI- 
CATION ASSN 

Annual Convention 

Hotel Stevens Chicago i 

March 6-9 





MIDWEST ELECTRICAL 
EXPOSITION 
Nebraska-lowa Electrical Council 
City Auditorium, Omaha 
March 7-11 


ST. LOUIS HOME SHOW 
Kiel Auditorium 
February 11.19 


6TH ANNUAL ADEQUATE 
WIRING CONFERENCE 
Stotler Hotel, St Louis 
February 16-17 


EXPOSITION OF ELECTRICAL 
PROGRESS 
Kansas City Electric Assn 
Municipal Auditorium, Kansas City 
Morch 8-12 
MICHIGAN RETAIL HOWE 
ASSN NATIONAL ELECTRICAL MFRS 
Convention and Show ASSN 
Grond Rapids Edgewater Beach Hotel, Ch cago, lil 
Februery 21.23 March 13.16 











FEBRUARY 1950—ELECTRICAL MERCHANDISING 





DUPONT ANNOUNCES A 
MEW DULUX FINISH FOR 
- REFRIGERATOR INTERIORS 





Amazing development of Du Pont research 
proves itself in exhaustive laboratory tests and 
in thousands of refrigerators now in home use 


Here's big news for home appliance dealers 
evervwhere! An amazing new development 
DULUX Food Compartment 


is now being used on refrigerator 


in finishes 
Enamel 

interiors. Soon you will be able to sell 
your customers a refrigerator with a liner 
finish that offers extraordinary beauty, 
and long life. Soon you'll be 
able to pack new punch into your sales 
demonstrations with the DULUX Food 


Compartment Enamel story! 


JOB-TESTED AS WELL AS PRE-TESTED 


Du Pont paint chemists in collaboration 


durability 


with refrigeration engineers spent months 
formulating, improving and thoroughly 
checking this sensational new liner finish 
DULUX Food Compartment Enamel had 
to meet the most exacting standards . 

or else. And it passed every conceivable 
laboratory test with flying colors. What's 
more, it has been field-tested in thousands 
of new refrigerators to prove its all-round 


superiority in actual home use! 





“DULUX’ FOOD COMPARTMENT ENAMEL HAS 
ALL THESE FEATURES TO HELP YOU 
MAKE MORE SALES! 


1. DULUX STAYS BRIGHT! Food products 
ordinarily stored in refrigerators will not 
permanently stain this DULUX liner fin- 
ish. Even acids in citrus fruit will not dull 
its beauty! 


2. DULUX STAYS WHITE! A clean, sparkling 
white, this DULUX liner finish doesn’t 
turn yellow with age. Moreover, it can be 
washed as often as your customers feel 
is necessary to keep it sanitary. 


3. DULUX RESISTS CHIPPING! A DULUX 
liner finish is so flexible that the metal to 
which it adheres can be badly dented by a 
heavy blow ... without injury to the finish 
itself. And it keeps this remarkable flexi- 
bility and adhesion for years! 


4. DULUX IS GREASE-RESISTANT! Butter, 
lard, vegetable shortenings, salad oils and 
other foods containing grease will not dam- 


age this DULUX liner finish. 
grease-resistant! 


It's truly 


5. DULUX SPURNS WEAR! Milk bottles, 
dishes and pans glide over a DULUX 
liner without harming the finish. DULUX 
has an exclusive “glider action”’ built into 
its film. Rough treatment that would grad- 
ually wear away other types of liners sim- 
ply slides over DULUX! 


WHAT THIS NEW DULUX LINER FINISH MEANS 


It means a better sales story for you... 
a better product for your customer. Fa- 
mous a8 America’s leading home appliance 
finish, Du Pont DULUX Enamel has been 
used on over 20,000,000 refrigerator ex- 
teriors. Now, with the addition of new 
DULUX Food Compartment Enamel, you 
can give your customers DULUX beauty, 
DULUX durability, and DULUX long 
life inside as well as out. You'll be sell- 
ing a finishes combination that can’t be 
beat! 


| FAMOUS “‘DULUX” ON THE OUTSIDE! 
| NEW “DULUX” ON THE INSIDE! 


air DULUX 


NOW YOU GET TWICE THE SALES PUNCH 


USE THESE SEALS TO CLOSE YOUR DEALS 
““DULUX” is America’s leading 
home appliance finish 


Refrigerator Finishes 
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Greatest KITCHEN 


The miracle of Cusheen, magic new cabinet top, in colors . . . marvelous new 
units for greater kitchen beauty and efficiency .. . easier, faster dishwashing... 
time-saving, work-saving, new-design units with more graceful contours . . . all 
the kitchen features you've ever dreamed about, made better than ever before! 


Here's million-dollar convenience and have so many wonder-working kitchen 
beauty, right within reach of your features been made possible for every- 
budget the marvelous new 1950 one for so little! 


Youngstown Kitchens with features 


. See these new 1950 Youngstown Kitch- 

never matched nor made available before 
ens now at your dealer's store. 

There's the magic of Cusheen, the new 

' Let vour factorv-trained Youngstown 


miracle cabinet op that ha amazing 


Color! With Casheen, t ew , : et resistance to damage « myury trom all dealer show you your dream kitchen 


Po ; 
, normal causes. It’s tough and durable. in perfect miniature. Let him show vou 


vet acts like a cushion. And it comes in how to save on installation and how 


ten glorious, basic colors to make anv easy it is to finance. If building, specify 


kitchen color scheme possible Youngstown— vou'll save 


There are wonderful new units with MULLINS MANUFACTURING CORPORATION 
sparkling contours and finishes that only WARREN, OHIO 


die-made steel can give Never before World's Largest Makers of Steel Kitchens 





Lovely new Breakfast Bare and Base What Not» ’ Corner Base Cabinet New, Maple Cutting Board Cabinet ded contours and smooth 
New Breakfast Bars are wonderful for 


nea Base What-Nots dress up and beautify the » fron , n si es and rear side to side with edge-grain surface adi F ate onstruction 


juick, easy Rotati ahe bri every thing Top! Hard thick maple, laminated yng -las ! shes on all units 
kate half-round, as shown, or quarter-round shiel , t lling « o ost Tough as a butcher's block’ Pro ite n | are softer. Sparkling 
Shelves per le te st and ew kitchen rticles WwW il new r vides handy, durable cutting s amel nish All doors 
beat : lower } other decorations rtherw ed corner spe er face. Has back-splash vailable for and rs « 1-deadened—opet 
Match at ots rlen ot f ce ed goods abinets up to 24 





Sie 


Wonderfully improved! The Youngstow: ‘ rw, st gs Newly improved cabinet k top Rolling Door Cabinets. Fit under 
ens Food Waste Disposer « utes garbage from faucet clea « chrome me-piece, acid-resist pore a ‘ ets. Gleaming, white. 
nds up food waste; washes it down water at desired temperatures ain-enameled stee All have wid plasti« ! doors slide up out of 
installed in sink plumbing. Permits Matching chrome handles. Rinse fluted no-tip dramnbeards way Pp Spices, seasonings sepa- 
continuous feed’ Self-cleaning with slf-reversing spray with flexible hose for easier surfaces; dishes, glassware do no rate h ou need them most 
motor, Ask your Youngstown dealer about this food cleaning and mnsing On De tip or “see-saw The finest. mo A vaileh > widthe, 187 ead 
wonderful disposer and its marvelous new features Luxe models durable sink tops mace 
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developments 











Stee ~ 
PV ecngstoi \filehens 


BY MULLINS 


Coll Western Union, Operator 25, and without charge get the name of nearby dealer, or send coupon today, 


” | i. : id 


| WILL APPEAR IN FULL COLOR IN 
LEADING NATIONAL MAGAZINES 


The greatest kitchen advertising, plus the greatest kitchen 
promotions in the appliance business, backs up Youngstown 
Kitchen dealers. Get aboard the sales and profits band 
wagon with the world’s finest and most wanted kitchens 


, : THE NEW YOUNGSTOWN KITCHENS FOR 1950 
New Flour Bin Base Cabinet New Quarter-Round Base What- What-Not Shelves. 

. ; For complete information see your 
Holds 50 pounds of flour, keeps it Not provides wonderful decorative Vastly improved with -“ 

, - . Youngstown Kitchen distributer, or write 

dry and fresh in fully enclosed bin touch to the kitchen when used at gleaming chrome trim 
Eliminates old-fashioned flour can. cabinet ends. Adds new kitchen Beautify kitchen when MULLINS MANUFACTURING CORPORATION 
Bin tips out, closes easily. Supplied beauty. Holds figurines, flowers, placed by windows or WARREN, OHIO 
in 15” base cabinet that matches china, small accessories. Chrome in corners at ends of World's Largest Makers of Stee! Kitchens 


ther calunets trim matches other What-Nots wall cabinets 
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Farm Selling Key: Stress Savings 
Possible by Using Electricity 


for Fourth Farm Electrification Conference 


electric water heater elects Dr. P. D. Sanders as new chairman 


specify...replace... 


with 


7 


TWIN CONTACT CONTROLS 


accurate 
positive 
dependable 


DR. P. D. SANDERS 


Dealer's Responsibility. 


econd day's meet 


Fer yeers of trouble free service, 
demand Pertex Twin Centect Controls 
fer new equipment specification or for 
replacement of any meke. 


Suerace 

tyre PERFEX SURFACE TYPE 

Senies B52 Fase of installation and dependability are 
outstanding features of these bimetal 


actuated thermostats. Positive, magnetic 


snap action is provided by the heavy duty 
twin contact switch kem tree trom dust 
ina compact bakelite case. Ample current 
capacity to carry all standard electric 
water heater loads ts bul o the husky 
switch contacts. Checking circun opera 
tion after installation is easily done with 
out disturbing temperature setungs. Re 
places any surface type electric Water 
heater thermostat 





"UNIT PACKED” : _— one = 
IN DISPLAY BOXES a eee Seee ; Myers Official Calls 


TO SELL! ee ee ee For Sales Training 


e—snaps into Man of the Year 


ling 


snap 
enclosed 


actuated 


y oversize 


ORDER TODAY from the menvfecturer you 
fepresent or WRITE FACTORY for name of 
Pertex Service Distributor 


OVER A HALF MILLION 
SATISFIED USERS! 


WMMERSION 
tree 


Sees O52 


HONORED AS the Bendix Man of th 

Yeor at a December luncheon was WP 

Threlemann ett salesman for Curt 

Pertex Corporation, Milwaukee 7. Wis C ms ( Akron, O. He is first to win 

in Coneda, Perfex Controls itd. Toreate | Conoda oword m the Man of the Year ub 
stimutote activity among spe 

Presenting the award ¢ 

rnold Verles t Bendix 


North a Apt 
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Great news for Bendix dealers 


ANOTHER NEW BENDIX, 
MASS MARKET faauma 


ONLY | NEW BENDIX DIALAMATIC 


Equipped | 
with castors — ‘ 











For the new Bendix Dialamatic 


Roll it only : 
— ” BENDIX \— 


DIALAMATIC WASHER _ 


% Just set the diaf. The Dialamatic *% Backed by solid, slamming news- *% Now ringer, no spinner — no bolt- 
washes, rinses, squeeze-drys! paper advertising ...in your own ing down! 


territory! P 
*% Opens up a brand new mass / *% Advanced styling... perfect team- 
market! % Undertow washing action...Float- mate to the fast-selling Economat! 


; ; away draining... Squeeze-drying! % : 
*% Agitator washing in the flexible ¢ & yIns % Fits anywhere in home, duplex, 


Wondertub! % Hands never touch water! or apartment! 


THE DIALAMATIC’S THE WASHER THAT “HAD TO HAPPEN”! 
...BUT IT TOOK BENDIX KNOW-HOW TO MAKE IT HAPPEN! 


BENDIX HOME APPLIANCES, INC. © SOUTH BEND 24, INDIANA 
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(ASCO EXTRA | 


FIRST AGAIN TO GIVE RETAILERS 










a iy ee YOU MAKE MORE SALES! | 


op 


A 
ibis: jus 





WE CHALLENGE ANY | 
STEAM AND DRY IRON | 
TO MATCH CASCO IN — 
QUALITY FEATURES 
















WITH YOUR ORDER ¥ 
FOR ONLY 






CASCO| 


STEAM & DRY 









ON EXTRA PROFIT OFFER ‘A”’ 


You MAKE $47°°° . 


COMPARE BIGGER aes 
casco PROFITS 


B 
WITH OTHERS c 
D 





ORDER NOW! THRU YOUR WHOLESALER! 








-|~PROFIT OFFERS 


THE BIGGER PROFITS THEY NEED 








_ MORE SATISFIED CUSTOMERS! MORE MONEY! 


wie CASCO—America’s FASTEST SELLING 
STEAM & DRY Pax 2 











WITH YOUR ORDER 


FOR ONLY 


IRONS. 


ON EXTRA PROFIT OFFER "B” 


You MAKE | gid 








STEAM IRON 


COMPARE BIGGER CASCO 
casco PROFITS ~ 


WITH OTHERS 





OFFERS POSITIVELY LIMITED! snd may be withdrown without note 








NOTHER OUTLET February 18.26, internetione! Amphitheotre 
ON THIS LINE? 
: Geeause... 
\ 100 OTHER INDUSTRIAL “OUTLETS” 
bop SHARE THE “CHARGE” OF THIS 
“LINE” YOU GET ...A QUALITY 
SERVICE and UTILITY BODY AT 
YOUR PRICE! 





, * 
WHAT THE... [1 HEY! lng Pe a A mn News Briefs 
A 





%& WEATHERPROOF % LOCKED %& LIGHTWEIGHT! 








Carry All NEVER KNEW EXISTED! Sie ean =i 


Change Firm Name 


Mig ( 


THE MORRISON CUTS COSTS YOU ill be featured in a heavy ; eal Streamlined pe he 


Doubles Plant Capacity » mec 


creasing é a 





Norge Offices Move 
it Borg-Warner Cory 
general office fr 
Merchandise Mart in 
ng the next tew months 
‘py approximately Big Ad Budget 
t space the secor tors of Vernad 


It's the All-Die Pressed Steel “Carry-All” ! f the Mart 
by Morrison for Cutting Costs of Theft, Weather 
Damage, Extra Trips and Duplications 


ror 


Change Name. T! 


EVERYTHING FOR ANY > , 
' "es Market for Power Tools 
ELECTRICAL JOB IN YOUR , cf P 7 T 


SHOP-ON-WHEELS 


EVERY ADVANTAGE OF YOUR EXPRESS PICK-UP 
PLUS All THESE EXTRAS! 


Weathe: proof Compartments t More Advertising Space 





tha ree ara } hones ‘ hewne nur 
“ ss 
Contest Ends 
More Freight Space 
w hee mpart ents 5 « ‘ New Name 
‘ addi } P 

be hep 
Lecking Compartments 
hked aml handle 
can keep equipment that 


walk awa 
Bridge Type Underbody High 


ule Steel Construction Th 


cn ig 


of its type and Purchases Plant. A 


The all-industry Morrison “Carry-All 
capacit it pp ff im greate AOt ~ } 
ads at lowe ‘ { - l s carried in stock for immediate de- Announce Ceiling Mount \ 
very to franchised chossis dealers : ‘ 


by more than 50 established truck 


any stamdlars he 


equipment distributors shrategically 


ocated from coast te coast 


MORRISON STEEL PRODUCTS, INC. 


607 AMHERST ST . BUFFALO 7, N.Y 


Now Ironrite, Inc 
] ( Centennial Advertising 
. Rs eat 


niinwed I 
i 
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_ © Adjustable Outlet Grille Directs Air Where You Want i. 
“e 3-Speed, Silent, Rubber Mounted Motor. 

\ve Balanced Twin Cage Type impellers Blow Air Faster. Farther. 
'e Removable Guard Grilles For Easy Cleaning. 


THE HOTTER IT GETS...7HE FASTER IT SELLS! 


Plan now for big profits with SUPERFAN! SUPERFAN has more out 

standing, easy-to-sell features than any other air circulator on the 
market today! It’s completely SAFE. No dangerous fan blades to cut 
fingers or tear clothing. Can be used in dozens of ways the year around 

Every SUPERFAN sale leads to more SUPERFAN sales because every 
customer becomes an enthusiastic salesman for SUPERFAN! Get the 
full details about the proven, high profit “Summer Special’’ SUPER 

FAN sales program. Send coupon below, now! 


: D e s Ff lade 
SAFE! No Dangerous fan Blades HAS DOZENS OF USES 


The greatest 
safety story 
ever told! No 
nipped fingers 
or torn cloth 
ing 


To: QUEEN STOVE WORKS, INC., Dept. E02 
Albert Lea, Minnesota 


Rush at once full details about Big SUPERFAN “Sum 
mer Special" Profit Building Promotion 


We are a dealer a distributor 


Firm Name 
Address 
City State 


By (name) 
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“LIFE increased traffic 
at least 50% 





' - 
ad te 


Mr. Carl Seary, advertising manager of Sharper & Gardner, places an Adver- 


tisedd-in-LIFI 
tion. Lines 


unbean 


display card heside « 
featured in the 
kimerson 
Stromberg -( 

«> was Vir. Seary 


week-long 
Motorola Admiral, | 
lelechron, RCA. ¢ 
Read what he wrote 


promotion were: General 


~ 


ver-ready, Camfield 


istomers were enthusiastn 


“This LIFE promotion was really good for us. We noticed passers-by taking 
a new interest in the store. Quite a few passing cars would slow down, 
park-—and by golly, the riders would get out and come into the store, We 
know that the colorful LIFE displays were a big pulling power.” 
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the of the apphi mces fe ature a in the promo- 
Electric, 


Proctor 


and 


q4/ 
« 


—and more traffic 
means more sales! 


Last year, Sharper & Gardner Electric Co. of Indianap- 
olis added up some facts about LIFE: 





LIFE is read in 1 out of every 3 families in the U.S.! 

LIFE’s thrilling word-and-picture journalism gives its 
readers an excitement that no other magazine can match! 

That excitement runs over into LIFE’s national ad- 
vertising and sells! 

LIFE tie-ins cash in on that excitement still further 
—yet extra traffic, extra sales! 

To Sharper & Gardner, those facts pointed one way: 
use LIFE advertising in their selling now. 

The pictures on these pages show you what Sharper 
& Gardner did with LIFE—the statement of S&G’s ad- 
vertising manager tells you what LIFE did for them. 

LIFE advertising works for vou backs vour selling. 
Use it to get extra traffic in your aisles, extra profits in 


your cash register. 


“A typical example of the success of the LIFE promotion can be shown in 
the sales of a television set and two refrigerators. What's important is 
that they were sold to people who had never been in the store before. 
They told us that it was the LIFE promotion that brought them in!” 
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ee 
“With LIFE, the tempo of interest and 


store. Business had been slow. 


went store traffic 


consumer traffic definitely in- 
creased. LIFE caused a lot of comments from everyone coming into the 
Then up went the LIFE displays and up 
You might say that everything came to LIFE.” 


9 


im 


“Everyone on the staff was instructed to call attention to LIFE products. 
We had an excellent week on traffic and major appliances 
was the best week we've had in months. We can 


LIFE advertising tie-ins increased floor and outside traffic at least 50%!" 


. in fact, it 
truthfully say that 


During the next few weeks, the following products will be advertised in LIFE. 


You sell them now —add LIFE and sell them better. 


MAJOR APPLIANCES 
6 Kelvinator Refrigerator page, color 
eb. 13 Crosley Electric Range page, color 
Hoover Vacuum Cleaner—! page 
20 Hotpoint Apphances—spread, color 
Bendix Home Appliances — page, « 
Modern Hygiene Vacuum Cleaner 
4 page 
"claire Refri 7c 
ternalion 
ive 
or Washer 


ver Cleaner 


MINOR APPLIANCES 
AND HOUSEWARES 


HOME FURINSINNSS 
Towels—page 


wer Aur im Mattres 
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Kolestral Accessories—'4 page, color 
Consider Willett Furniture—Yy page 
Lane Cedar Chest page 
Perm-A-Lator Padding—Y page 
Irish Maid Linens—28 lines 

Feb. 13 Bird Floor Coverings—page 
Cannon Sheets—page, color 
Lane Cedar Chests— page 

Feb. 20 Firestone Velon Film—page, color 
Pequot Sheets—'4 page 


color 


Ostermoor Mattress—112 lines 
Feb. 27 Simmons Hide-A-Bed pread, color 
Smith Floor Coverings — spread 
Volker Venetian Blinds — pave 
Latex Pillow—page 


Comfort Spring Mattress —28 lines 


RADIOS, TV AND INSTRUMENTS 
Feb. 13 G-E Tek 
Motorola 
Pt 
Ha 
Lest 
Feb. 20 Admiral Rad 
Sy arks-With 


color 


conf 


JEWELRY, CLOCKS AND 
WATCHES 

Feb. 6 DeBeers Diamonds 

Swank Jewelry & Accessories f 

Feb. 13 Swiss Federation of Watchmakers 


pare 


page, Color 


ADVERTISED 


Gd: 


LUPE, 9 Rockefeller Plaza, New York 20, N. Y. 


1950 


Keepsake Diamonds—y page 

Feb. 20 Elgin All-American Watch-—spread, c, 
Woods Jewelry page 

Feb. 27 Westclox—'y page 


SILVERWARE 
Feb. 13 Holmes & Edwards Silverplate— page, c. 
Reed & Barton Silver page, color 
Feb, 20 1847 Rogers Bros. Silverplate—page 
Community Silverplate Yq page 
Feb. 27 Community Silverplate 


» & 


page, color 


PENS, PENCILS & TYPEWRITERS 
Feb. 6 Royal Portable—page 


CAMERA SUPPLIES 
Feb. 6 Eastman Kodak—page, color 
Feb. 20 Eastman Kodak—'4 page, color 
Feb, 27 Ansco Film— page 


SPORTING GOODS AND TOYS 
Feb. 13 Chicago Roller Skate 4 page 
Feb. 20 M & M Woodworking—% page 


SMOKING REQUISITES 
Feb, 13 Zippo Lighter—'4 page 


Note: Because of last-minute changes, some 
of these advertisements may appear in issucs 


different from those listed above 
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? sha Seet'sl Tt will 
é RICE BRACKETS Reduce Lamp Prices " is 
Biggest Backlog 
R ; 
t 1) 
. Service Policy 
ke 
a 
' ‘ 
| : 
| _ . 
; 
; 
CO Ekco Winner H . 
| Sepee stxanpanp | 


Sepee De LUXE 


[he only clectric water heater that heats 


ere ne. 


wat the logical, ec mical way 
wh the middle tor the entire 


uth ot the tank. First choice of dis 





stomers to ove! i thir 


Long Life 


‘ 
doubled I tuniti : 
.--doubled sales opportunities 
for dealers Aie Conditioning Affcat 
Yd —«— , , 
‘ With the Sepco De Luxe and Standard = tanttothe largest ost pretentious where a 
‘ | 
} 1 t | | 
| models you can match every custome s yerange ethiicienc is the dominant ‘ 
pocketbook —every home electric wat consideration, Sepco ofters top , ' ent 
heating requirement es the smatiost } tv heaters that simplitv vour sell- t sored 
hy} j t ca sh Keg 
homes where first cost ts highly imps ing, expand you Sales opportunities 
i M é 
c « 


SEPCO CORPORATION 


An le ge type elect woter Neote 


Moa ev ‘ 
POTTSTOWN . PENNA. 
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The completely modern kitchen 
of the Pauls, Country Gentle 
man subscribers of Lowa, shows 
how much buving follows the 
coming of electricity into the 
better farm homes 











Your best rural customers 


These prosperous farm people are Country Gentleman readers 


dreds of other families right in vour own trading area 


typical of hun- 


good customers to culti- 


vate. Country Gentleman's 2,300,000 circulation is concentrated in the Top Half 


group that gets 9 out of 10 farm dollars! And families like this. . . 


see your best-selling brands 
in Country Gentleman 





Fast-moving lines are advertised in Country Gentleman, No. | farm magazine in 


advertising revenue! So display and push these Country Gentleman advertised 


brands... si 


Admural Retrigerat 
Ary ' 
Arvin Lectré , 
Arvin Portable Clectr 
Arvin Rad 

Bendix Laundry Equipme 
Ben. Hur Farm & Home freezer 


Big Ben & Baby Ber 
Alarm Clocks 


‘ 
Heate 


Carner food Freeze 
Clark Water Heater 
Coolerator Electric Range 
ley F duct 

ey Retrigerat 
Dazey Clectric Chu 
Deeptreeze Home f reere 
i Freezers & 
‘e 

Twin Tub Washe 


Del aval F 


FEBRUARY, 


Domestic Sewmachines 
Easy Sprndries Washer 
Heating Cable 
eed Bed Hester 
Estate Gas & Electric Ranges 
Frigidaire Electric Range 
Figndaive Freezers 
Frigedaire Miik Coolers 
Frigedaire Refrigerators 
Frostotoid Food Packaging Kits 
General Clect Farm Products 
venertal Llectric Freezers 
General Electr rons 
General Electric Lamp 
Miners 
yeneral Electric Radios & 
Radio Phonogtapns 
yenetal Electric Water Heeters 
senetal Mills Home Appliances 


General Elect 


1950 


Gibson Refrigerators & Ranges 

Marder Freez Home freezers 

Hobart Generators 

Home Utility Electric Toots 

Horton Washing Machines 

Hotpoint Electric Ranges 

miernational Harvester 
Refrigerators & Freezers 

Kelvinator Apphances 

Kelvinator Automatic Coot 

Kelvinator Freezers 

KitchenAid Food Preparers 

Maytag Washers 

Myers Water Systems 

NuTone Door Chimes 

Phitco Retrigerators 

Schaeter Freezers 

>@suor loc & 


sno Breze Au Cooler 


Speed Queen Washers and 
lroners 

Speedway Milk Coolers & 
Food Freezers 

Stewart Clipmaster & 

hearmaster 

Tetechron Electric Clocks 
Toastmaster” Toasters 

Victor Freezers 

Westclox Clocks & Watches 

Westinghouse Cleaners 

Westinghouse trons 

Westinghouse Laundromat 

Westinghouse Milking 
Appliances 

Westinghouse Radios & 
Radio Phonographs 

Westinghouse Retrigerstors 

Wilson Milk Coolers and 
freezers 


In over half of all U.S. coun- 


Country Gentleman has 
more circulation than the big 


ties, 


get weelly or liggest women's 
magoune! 

















Are you losing in February 


ai home appliance line that gives you more products to sell the year around is the line 


that insures the most consistent profits. 


That's why HOTPOINT has gone all out to make its line comprehensive—every major 
appliance for the complete electric kitchen and home laundry—a full line of products for a 
full year of profits. Dealers who stock and feature the complete HOTPOINT line are 
practically certain to do a steady, profitable business—not just in spurts—not just in certain 
seasons —but month after month. 

This is only one important advantage of a HOTPOINT franchise. Another is the fact that full 
line HOTPOINT dealers deal only with one distributor. To such benefits, add HOTPOINT’'S 
reputation—quality and timeliness of products—and you have the answer to HOTPOINT'S 
established leadership in the home appliance field. 

NOW — in the most competitive home appliance market in history—is the opportune time to 
discard outmoded, old-fashioned merchandising methods for the modern HOTPOINT franchise. 
; See your local HOTPOINT distributor. Do as hundreds of other dealers are doing to enjoy 
steady sales and profits every month of the year—SWITCH to HOTPOINT. 


* NO MORE “LETDOWNS” FOLLOWING HOT SELLING SEASONS 


ee 


* NO MORE “DOLDRUMS” THAT EAT AWAY PROFITS 


ea tense Oe 


* NO MORE “VALLEYS” THAT REDUCE PROFIT PEAKS 


-»»- BUT A FULL LINE OF PRODUCTS THAT INSURE A FULL YEAR OF PROFITS 


Guth Vue 


for YEAR 'ROUND Profits! 








RANGES © REFRIGERATORS * DISHWASHERS © DISPOSALLS® * WATER HEATERS * FOOD FREEZERS * AUTOMATIC 
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what you made in May? 





a ov 


; il 


























WASHERS * CLOTHES DRYERS * ROTARY IRONERS * CABINETS 


5600 West Taylor Street, Chicago 44, Ill. 
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Laundry Share. Ove io ents f 
FOR EASIER American consumers for major ap 
‘ COST COOKING! CLEANING! ed el tenes 


- r As ‘ I 4 c t 
i an east u 
pe ar t ¢ ma a 
ance d " x} j 
4 dr 4} 45 


Production Up. Januar 


Hamilt dryers was 


New Building. Work ha 


ted 


4 new block-l ne 
and City, N y 
Fag I Mig. ( I I 
4 s 200.000 
4 r spa 
. Building Market 
x ent fami building 
yu t c 4 
arhe i x af 
' h, y 
r aga it 
ased d washe 
+ oe t ght ga in | osal 
pe irchased 
a pr bet 
t to i 4 








ind so simple to use 


—_ 
MONOTUBES HEAT EVENLY ALL OVER, AT EVERY SETTING 


IK Monotube® units bring a simplicity to elec 





temperatures quickly and economically. This is 


tric cooking that appeals instantly to home another advantage readily appreciated by Mr. as 


makers! Regardless to what heat position the well as Mrs. Range Buyer 
switch is turned to, the Monotube always heats , ae 

; Interested in Building a Profitable 
evenly and uniformly—over the entire surface 


, Replacement Unit Service Business? 
You'll find sales coming easier and faster when 









salesmen demonstrate the exclusive “Swivel Write today for TK Replacement Catalog No. 4 T. 0. McQUISTON 
action” features, show how simply the Monotube This coteleg provides complete information on 

adapting Monotub to actically all elec- 
coil can be swung up and out of the way—eren pune ee ee . 


tric ranges. ““Monotube Swivel-Action™ Units : } 
when it is bot—tor tast, easy cleaning of the drip atic saypoeagern Metropolitan Edison Names 
will provide a big plus for your range 
pan. Too, the sturdy, flat single coil makes pos 


service business. Write today, catalog is 


McQuiston Sales Manager 
sible 32.8°. more contact area with the cooking free; we will put yeu in touch with ee, a oo 
utensil. This means foods come up to cooking your necrest TK Distributor " inager of Metr 
wl ft 


BOOST SALES WITH MONOTUBES . one University of Pitt 





*T. M. Registered 





... They stand alone + vd: been : 
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What is the meaning 
of this Frigidaire Emblem— 





- Pray 
is] f » 
Yr" 


to a homemaker ? 


nan cho 


e tor her 


aes 


home, 


a Frigidaire 


she's influ 


by what she can sec 


ling, features that save her 
ll-around value 


ork, all 


more important to her are 
P 


he can 


i set 


the enduring 


qualities promised by the Frigidaire 
Emblem 

To millions of homemakers, this 
Frigidaire crown is assurance of supe 
rior construction —lasting beauty 
year after year of low-cost, dependable 


perlormance 








ELECTRICAL 





to a Frigidaire Dealer ? 


Vea 
miiit 


lh 
a 


aleTs, 


, 
mbol 


the Frigidaire 
of continued 


the Frigidaire trade 


or unbeatable quality 


ortant a 


aset 


a Frigidaire 


keeps service costs low. And it creates 
the kind of customers who come back 
for more —and send their friends in 
to buy 

No wonder Frigidaire Dealers say, 
“The Frigidaire Franchise is the most 
valuable in the industry !'"" 





Depend on Frigidaire to do things right 
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FEBRUARY, 


1950 








Full profit pro- 
motional model... 


¢ a DAY’ 
woot - 


a 


* Based 


142 


ot fer mes 








America’s most 
wanted washer! 


plus an EASY 
step-up to... 


It’s easy for anybody to make sales by giving away his coat, 
vest, and pants. But Easy gives you promotional models that 
bring you in a full profit. Plus an easy, logical step-up to the 
most action-packed, feature-full, dramatically demonstrable 
of all washers—the new Easy Spindrier with Automatic Spin- 
rinse, Swing Faucets, Spiralator Washing Action and built- 
in Water Filter. For more and bigger profits it's EASY for you 


in 1950! Easy Washing Machine Corp., Syracuse 1, New York, 


WRINGER STEP-uP ISEASY Too! 


lf she was brought up on a wringer, it's easy to sell her 
del 


net 


‘ these two great new Easy W ringer Washers. Me 


gay red trim, full family size tub, massive 


fy urienger, proven-performance aluminum agitator 


Easy to shep-up to the Model! 


unih automain 


usitch and famous Sprralator washing action! 


é 


of 10% down 18 months to pay. 
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MINIMUM ARRANGEMENT 


UNIVERSAL Select-A-Range 


Londers, Frary & Clark, New Britain, Conn 


rear tor 
ed wall or 
tor easy mount- 

lrawers, et 
ce cooking unit 
1 1 } . 








CONVENTIONAL ARRANGEMENT 


starts and stops 
t correct intervals; seif- 


water can drip during 


automatically shuts 


holds 64 pieces din 
mpanying silver of 
lip design of top rack 
aucers securely during 


TWO-OVEN ARRANGEMENT 


ar storage drawer unit 
x25x7-4 iv itside ; white 
ne ninisn ; drawers sus 
brass runners; 1-piece body 
tar vodular units include 
x base RAQ404; a 

th lighting units No. 1] 

1 700; and a counter top 
steel with white porce 
hirush to serve as top cover 

rage drawer unit 


‘ : : ss vashing and rinse cycles; easily re 
Merchandising, Feb. 1950 


movable silverware basket in center of 
top rack; aluminum impeller and a 
diverter blade creates washing action 
hes and rinses in 4 cycles, each 
using 7 qts. hot water; Ist cycle is a 
purge rinse to clear off waste; 2nd 
cycle is a 5-min. washing action fol- 
wed by 2 separate rinses; last cycle 

a 22 min. automatic drying cycle 
Prices: 4&-in. electric sink model 
$374.95: 24-in. cabinet, $284.95; under- 
nter model, $254.95; (Waste-Away 
garbage dinposer available as accessory 
for sink model at $124.95 additional.) 
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WESTINGHOUSE Dishwashers 


Westinghouse Electric Corp., Mansfield, O 


¢: New front opening, top-load- 
automatic dishwasher in 3 models 


48-in. sink; a free-stand, 24-in. cab- 
et model and an undercounter model 


“a K-M Table Stove 
’ Features: Slides out like a 
eT et retains convenience of top 
an unbroken counter work 


install, existing 


St. Louis, 16, Mo 
nN , 
umped up to drain 
pipe is furnished 
simplifying 

ulse type 


2-burner table stove 


Selling Features 1000s watts 4 


Wee starting February through April 30th 
P tighter Price: $7.95 
sing and drying cycles 
s and closes water Flect il Merchandising, Feb. 1950 


Knopp-Monarch Co., Bent & Potomec Sts., 


sed: no dreis : ‘ ‘s 
ye used, no drain Device: K-M “Silver Anniversary 


switches; 110-volts a.c.-<d.c.; available 





New Product Highlights 


Westinghouse returns to dishwasher field with a large capacity, front 
opening and top loading dishwasher 


New designs in ranges announced by Universal and Westinghouse 


Lindemann & Hoverson, old-line range monufacturer, enters refrigerator 
and freezer field 


Murray Corp. announces a new line of ranges 
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WESTINGHOUSE Renges 
Westinghouse Electric Corp., Mansfield, O 


Models New type knee-hole-desk 
range “Rancho” and 2 standard mod 
els-Commodore and Champion 
Selling Features: Rancho, knee-hole- 
desk model designed for small kitchens 
with space at a premium; “tuck-away” 
space provides space for a kitchen 
stool, wastebasket or other items that 
present a storage problem in a small 
kitchen; 38 in. wide; 4-surface Corox 
units: two 8-in, and two 6-in. ; features 
automatic oven heat control, Tel-A 
Glance controls for surface units, oven 
thermostat, convenience outlet; plat 
form lamp and oven timer available as 
accessories 

1950 Commodore has 3 surface units 
and a deepwell cooker. Champion 1s 
newly-styled with a Fresnel glass lens 
on the fluorescent top light which con- 
centrates light on worksurfaces ; a full 
size oven and 4 surface units ; 3 storage 
drawers; both models have new ex 
terior finish of titanium porcelain on 
titanium steel 
Prices: Rancho, $159.95; Commodore, 
$199.95 ; Champion, $259.95 
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L & H Lectro-Host Freezers 


A. J. Lindemann & Hoverson Co., 
Milwaukee, Wis 


Models: Ll. & H Lectro-Host home 
lreezers 

elling Features: Available in 3 sizes 
9, 12 and 18 cu. {t.; counter-balanced 
lid, immer light, ice cube trays, auto 
matic alarm; convenience compart- 
ments 
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ALTORFER Weosher : 
Altorter Bros. Co, 812 W Washington — ‘ , ; 
St, Pearia, &, iii oe r ~~ é 
DUCHESS Washers 
Appliance Mfg. Co., Alliance, Ohio 
BLACKSTONE Ironers une eo ‘ ' f - i. 


Blackstone Corp, Jamestown, N Y 


- sill i " x s 
«cus 4G tie — 
MURRAY Ranges 


—. a. . | , pt Home Appliance Div, The Murray Corp 


of America, Scranton,Penna 


QUICFREZ Freezers 
Semtary Refrigerator Co 
Fond du Lac, Wis 


4 


| 
: 
: 
: 
: 
; 
| 


KELVINATOR Ranges 
Kelvinator Div, Nash-Kelvinator Corp 
Detroit, 32, Mich 





L&H Lectro-Host Refrigerators 
A.J. Lindemann & Hoverson Co, 
Milwaukee, 15, Wis 


x 


HOTPOINT Ironer 


Motpornt In 5600 W 
C hrc age 


FEBRUARY 
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You have what they want 


on these great new 19-inch 
Stromberg-Carlsons! 


© 


Yes, your customers want bigger pictures. 


Here is the biggest? direct-view of all—203 square inches 
on a 19-inch tube! 


So big you can actually see the stars in close-up big 
as life! 


And on top of that, you have these other great Stromberg- 
Carlson value features to talk about — 


station or picture. Tuning controls cleverly concealed 


b TOP TUNING — no bending or crouching to tune 
at top front 


BUILT-IN ““TELATENNA” — eliminates need for 
outdoor or indoor antennas in good signal areas. 


BRIGHT, CLEAR PICTURE-—can be viewed close 
up or from across the room 


b TRUE-TO-LIFE TONE with balanced acoustical 
system, tone control, and 12-inch speaker 


In big-as-life pictures, in solid value all along the new 
1950 line, Stromberg-Carlson has what your customers 
want—it has what you want—to make this your BIGGEST 
year in television! 


The NEW YORKER 
BIG-AS-ALIFE 19-inch picture. True-to-life tone. Exceptional 
performance even in “fringe” areas. Cabinet for 
treditione! or modern setting, in selected $5, 3950" 
mohogony veneers. (TC-194M2). . . . 
in blond ovediré veneers. (TC-194A2) . . $54gse" 


“Pius excise tox. Slightly higher in South ond West, 


* There is Nothing Finer than a 


STROMBERG -CARLSON 


Stromberg-Corison Company, Rochester 3, N. Y.— In Canada, Stromberg-Carison Co., Lid., Toronto 
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TRIPLE-PURPOSE 
WINDOW FAN! 


\ 


—e 
TM 











whictn feates 
" { M 
WESTCLOX Wall Clock geration a 
Westclox Div., General Time Corp Mast ece” t ‘ ul . 
Lo Salle, il! - t at refrizwerator-free 
e Orb” wall clock. full-width, i eee: B supe 
” ealur Sturdy metal case ' and 
Al v i « 4 at a 
iw ‘ hye ar ‘ 
waite, mr : : prov 
tie A Supe Cold-M 
Vf ‘ I ) . Ww s at ir (* 
neg ty ar t r 
re ' ’ 
M M 4 ‘ 
t . t reezer 
st; | apa ¢ a spa 
aad ca t ig 
NO OTHER ier 
| l as & 
WINDOW FAN CAN it 
MATCH IT IN VALUE 
AND FEATURES! 
Use it Anywhere! An Exhaust Fan 
ys / An intake Fon — An Air Circulator! VORNADO Window Fans 
». The O. A. Sutton C Wich K 
v= =? Wind Tunnel Action! More efficient ” “i ee " a ee 
Fon con be sot in frame cooling foster, with less current! “ 40W ww I 





this wey te vee as on 


EXHAUST FAN Grills On Both Sides! Double ‘ er-tou 


= & 


reece 





atety! Multiple vent design in 
a % creases and controls air velocity! 
' t Super Silent! Most quiet and vibra 4 
tion-free direct drive fan made! 








4 
4 Lo 
OS had Bead Quality Throughout! Ai! stee! con 
4 | 
\ ae 




















struction —reshent sunted motor and f t N M 
Fen con be turned around fan—Torrington blades——beautiful 4“) l Si pacit n wWi1 ‘ t 4 
z " 
in frame end used oF @ * Hamerloid finish nany other sales — 
i N T A K E F A making features! ’ 
: ’ 4 Moact , . 
~" / iL how! ith 40 qt at | 
/ Va 1anier’: ’ “ lising, Fe 5 ' g crisper at | 
’ ; No ad M3 landit , 
~ { vie ~ j la ra 
valor, ‘ 
| , % The Turn-Abeout > $ : 
4 is instellied in a at 
fan con be lifted from i moment with « 
frame and used es an turn of the exclu ’ te 
AIR CIRCULATOR sive Atlas-Aire ace. below 
Frame can be left in window Extender Handle nan ng 
ten replaced instantly We serowe «43 
and ° y, heeks, neils or RK an “ 
coe tools! to $ K has 40 
2w e p 
7 MODELS There's No Other Fan Like ors; 12 qt. s 
TR-10 10" For windows 27° to 37° The Turn-About In Perform- ee i 
98.08 98° Ber windows 26° to 37 ance — In Sales And Profit 
TR-16 16" For windows 25° te 36 Possibilities! . as 
t tyrene 4 


KELVINATOR Refrigerators 


Write “Jodagy tor cat aco PAGES AND PRICES Ketrinater Div Nash Hetrigetor Corp. Prices: Masterpiece | models: TM, 
ul 10 new 1950 Kelvinator re- and VM, $299.95. Other models 
PNW SB ole) Wc Ml oo Mart 





wala: OE | rigerators—4 Masterpiece” models $189.95 for 6 cu. ft. AC to $279.95 for 
“ soopelyeoee - rM, MM, FM and VM; three 8-cu KL S cu, tt. mode 
* nodels: RL, RK, and REI a7cu I ruval Merchandisw Feb. 1950 
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ry diseases ~perates on 
available im brown, ivory, 
fmsn; requires refilling 

} weeks LD a 


as i) 


3 wer” MIN , red 1950 
ep | 
) 
Q af — 


rt 


WESTINGHOUSE Frost-Free 
Refrigerator 


Westinghouse Electric Corp., Mansfeld, O 





BLACKSTONE Gas Dryer 
Blockstone Corp., Jamestown, N.Y 


MURRAY Cabinets & Sinks 
The Murray Corp. of America, Home 
Appliance Div., Scranton, Penna 
42 in. sinks plus 
1 cabinets 
sump 
vel bot 
dr awers 


bread 


INTERNATIONAL Fan 
Fan Div. International Oil Burner Co 
St. Lowis, Mo 


posat earnceTen 


— ) 





a 


HARLEY Clock-Defroster 
Harley's Clock Shops, Altman Bidg., 
Kansas City, 6, Mo 
TAYLORAIRE Glycol Vaporizer evi Doray combination kitchen 


Taylor Industries Inc., 257 W. 39th St., nd refrigerator detroster 
New York, 18.N Y 


( 


Features Automatically de- 
s reirigerator every night at time 

set also serves as kitchen clock 

Price: $9.95 


ectrical Merchandising, Feb. 1950 
ELECTRICAL 
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A PROFIT-MAKER 
DESIGNED TO SELL 
ON SIGHT! 


Big Value! A Moderate-Price 
Fan With Big-Price Features! 
Exclusiue 


on the 
ATLAS - AIRE! 


Cools Faster! Smooth, extra-quiet 
direct drive construction feeds more 
power to fon ond cuts down power 
loss and current cost! improved fon 


blade design moves more air fastert 


All-Steel Construction! Rein 


forced steel frame. Expanded steel 


Fen Can Be installed in Any Win. 
dow in A Moment! Patented Atlas 
Extender Mandle Eliminetes 
Screws, Hooks, All Other Gadgers! 


safety grill con be removed in a 
moment for seasonal lubrication or 
service! Rugged heavy-duty motor is 


resilient-mounted for silent operation! 


Beautiful Finish! Tough, mor-re 
sistant opalescent Hamerloid! Easily 
cleaned in a few minutes with a damp 


cloth. Stays new looking indefinitely! 


Gueranteed Performance! Pre- 
cision-built for years of dependable 
performance! One-yeor warranty on 


every fon 


Place the Atlas Aire on the window sill 
turn the Handle and the fon is ready 
to go! Window may be opened or 
closed without moving the fan 





2MODELS 


EX-16 —16" for windows 27° te 37° 
1010— 20° fer windows 28%" te 424" 


An Outstanding Sales-Bulider 
That Invites Comparison With 
Any Other Window tExhevust 
Fan Made! 


Write “Joday ton CATALOG PAGES AND PRICES 
ATLAS TOOL & MFG. CO. "fours ts missoun 
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When you sell 
Hoover Motors 














You sell the BEST! 








You istomers know that Hoover Electric Motors perform like 
: ! | ns and last for years 
: I sthat H er Motors ! t like tors st 
; 
: ' ‘ 
{ I | : nate tat ¢ ire cle ; stec 
: ( lipped in high-grade arrus! nd baked under infra 
: 
i ; processin typical of Hoover workmanshiy 
‘ ng tells f me " it this work 
uling the that H er Motor ire tw 
r ! ide the H Cleaner 
‘ 
: 
; y . I 
: M ' 
\ I 





@ Capacitor-start 





split-phase @ Ball or sleeve bearings 


and polyphase types @ Rigid or resilient mounts 

@ Ratings from '4 to 1'4 HP that meet NEMA specifica- 
some with double-end tions 
shafts @ Service and parts available 


@ Single or dual voltage, 1725 
or 3450 F.P.M 








THE HO 


x . 
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OVER COMPANY 


from authorized agencies 


and dealers 
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“ 4 
“ | ‘ 4 
4 4 ‘ t 
a ex € 
» t ifary Na 
: i r 4 water 
* i i auses 
vad’ . : 
" ga fe scent 
a A wringer 
. . 
‘ clain 
Pr 
uM 7 _ Fet rd 
HARDERFreez Freezers 
Tyler Fixture Corp., Niles, Mich 
Vode 1990 HARDERFreez fa 
} LZ 
€ 7] 
" 
" 
es sdk namech urceadinenion WESTINGHOUSE Water Cooler 
ange Westinghouse Electric Corp 
apacit East Springfield, Mass 
a. Ar 
1 
kG 
le 
, 
FASCO Kitchen Ventilator 
Fasco Industries Inc, Rochester, 2, N.Y ‘ 
} P . 


rh 

f 

—_ 

“ 
LYON Cabinet Unit 

Lyon Metal Products, Inc., Aurora, Ill 





LAUNDRA-VAC Washer Attachment 
Snow White Washer Co., Oakland, Calif 
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"NOTHING IS TOO GOOD 
FOR MY FAMILY— 


WE BUY THE BEST- a 


YOUR CUSTOMERS WANT THE BEST tube possible in the television sets in their homes. They want 
their families to enjoy pictures as only Sheldon “Telegenic’’ Tubes can show them—where Black is 
Black, White is White... and between, all the natural intermediate shadings. They want their families 
to have “round-the-clock” viewing in daylight, artificial light or 
darkness without glare, without eyestrain. 
Give them Sheldon “‘Telegenic” Picture Tubes! 


WRITE for Descriptive Literature on these NEW All-Giess Tubes: 
WATURAL IMAGE 10", 1242" and 16" Velour Black « «+ «+ 16" 52° Deflection Angle, 
interchangeable with glass-metal 16AP4 «+ « « 16" Rectanguler + 
Short 16" 70° Deflection Angle 17'/2" overall + « +19" 70° Deflection Angle. 
SOFT GLOW 


Picture Tube SHELDON ELECTRIC CO. 


Division of Allied Electric Products inc. 
68-98 Coit Street, Irvington 11, N. J. 
Branch Offices & Warehouses: CHICAGO 7, ILL., 426 $. Clinton St. LOS ANGELES 6, CAL., 2559 W. Pico Bivd. 


SHELDON TELEVISION PICTURE TUBES + CATHODE RAY TUBES + FLUORESCENT STARTERS AND LAMPHOLDERS + SHELDON REFLECTOR & INPRA-RED LAMPS 
PHOTOFLOOD & PHOTOSPOT LAMPS + SPRING-ACTION PLUGS + TAPMASTER EXTENSION CORD SETS & CUBE TAPS + RECTIFIER BULBS 


mummmem> VISIT THE SHELDON BOOTH NO. 326 AT THE 1.R.£. SHOW, MARCH 6-9, GRAND CENTRAL PALACE, WN. Y. C. Gece 
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ABC's newest, deluxe, squore-tub washer. Styled to save 
valuable space, and to fit in modern settings. Unusually 
efficient washing action, plus the world's finest, one-piece 
wringer. Destined to be a big seller. 


FEBRUARY 1950—ELECTRICAL MERCHANDISING 








THE ABC HOME LAUNDRY FRANCHISE OFFERS... 


The most complete variety of washer types—under one brand name. 





One-source buying for all types of washers—with quantity discounts. 





Established reputation for building the finest washer mechanism in the industry 





No forced selling, no dumping ... honest price maintenance. 


Promotion and advertising of every type of washer—under one brand name 





Service and supply parts for one line of washers... many parts interchangeable. 





Lower selling and advertising costs to the dealer... more promotions for the same money 


National reputation for low cost service maintenance. 





y Noh Zelilolel- Mo) Mice] lillule ME Tol(-t Mhelge lob dello uM CoM ell elite MET] Mel Mls -SeeetleMasllilasile Mae Ure 





More profit-building opportunities for the future under a single brand name. 





You can't afford to miss one washer or ironer sale! Only 
ABC gives you a complete line of washer types. Take advan 
tage of the economies of single-source buying, one-brand 


servicing, one-brand advertising, combined with complete 





variety of products, under one name 


ALTORFER BROS. COMPANY 


PEORIA, ILLINOIS 








ALTORFER BROS. COMPANY 
Peoria 8, Wlinois 


Please send me full information on the ABC line of washers 


and ironers. 
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This year there are three new units in 
the KoOOLMASTER® line, Specifications 


ire as follows 


KOOLMASTER 
MODEL 16 P-3 (Portable—3 Speed) 
(18 Blade—Direct Driven) C.F.M. 1900 
RPM. 1600/600/500 HP. 1/15 We. 22 Ibs 
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KOOLMASTER 


MODEL 20 P-1 (Portable—Single Speed) 
(20° Blade—Direct Driven) C.F.M, 3300 
R.P.M. 1600 H.P.1/15 Wt. 30 Ibs 


MODEL 20 W-3 (Window—3 Speed) 
Adjustable to Windows 26° to 36 
R.P.M. 1600/ 600/500 C.F.M. 3300 
HPL 1S WP. 30 Ibs 





KOOLMASTER 


MODEL 24 W-1 (Window—Single Speed) 
Adjustable to Windows 28'/," to 37") 

(24” Blade—Belt Driven) C.F.M. 4700 

RPM. 640 HP. 4 Wt. 65 Ibs 


MODEL 24 W-2 (Window—2 Speed) 
Adjustable to Windows 28'/4" to 37 
R.P.M. 640/400 C.F.M. 4700 
HP.1/6 We. 65 Ibs 





Remember ill Nrrecoo.*® and 
KOOLMASTER*® fans are made with na 
tionally known parts, GE Motors, Tor 
rington Blades, Standard Bronze Bear 
ings and V-Belt Drives 

No bolts or nuts, assemt ly on plete ly 
welded. Rated and tested in accordance 


with ASHVI uf NAFM_) standard 





NITECOOL ATTIC AND COMMERCIAL 
BELT-DRIVEN FANS 





with a 
rntenance 


ity 5.000 to 


*Registered Trade Mort 





NITECOOL VERTICAL FANS 





) 


teday for complete information on protected franchises. Dept. EM 


tor 





apacity 

advanced styling; new 
produced by ackstone ot 
l-piece aluminum hich 
rames and drainboards,; 

r finish; special 
stantly separates rolls 

ing apart; convement reset 
stable pressures tor various 


electrol pressure indicator ; 
torpedo-styled outer 
a heat retainer for in- 
new-type timer control 

, 


sepected 


washing pe- 
VORNADO Table Top Air Circuletor 


The O. A. Sutton Corp., Wichita, Kansas 


f %F1 Table Top “Tun 


No. 130A, 
.. . bi i : wit pump; No 
eather touct swive ; : ' F150.05 Hvydro- 
tite perrmuts use as high yacit we ptt 
r a table toy 


Portable SPRAYIT 
Electric Sprayit Co., Sheboygan, Wis 


| ible Spray Ser 


ROBERTON Lown Mower 
Roberton Div, King Pneumatic Tool Co, 
2717 N. Ashland Ave., Chicago 14, Il! 
Mode KE-94 electric lawn mower 


7? 1} ‘ 
‘ ) aune 





i 


VORNADO Pedestal and Desk Fans 
BLACKSTONE Washers The O. A. Sutton Corp., Wichita, Kansas 


Blackstone Corp, Jamestown, N.Y 


\ 4 
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Are you using the triple-action way to build more IN YOUR HOME 

. Like other successful dealers and salesmen, use an Electric 
Electric Range sales for yourself? It works for suc- Range in your own home. That's the bess way tw get your 
self enthusiastic, wo be convincing when you're telling prospects how easy 
this range is to use; about its coolness and economy; how its automatic con 
trols save time, and what delicious meals it cooks. First—install an Electric 
Range in your own home 


cessful dealers in every part of the country, and it 
can work for you. Here’s what you do: 








ON YOUR FLOOR 
Have an Electric Range plugged in right on the sales floor. Then you can really give IN CUSTOMERS’ HOMES 


the prospect a demonstration. Flip the switches and the elements heat up right in . 
front of her. She can see how fast this happens. She can touch the oven and feel Don't let the sale drop when delivery is made, Make 
follow-up calls on purchasers. When a customer buys 


how cool it is outside when it's hot inside. It's always easier to sell a ‘‘live” range “ 

- an Electric Range, chances are she's not woo familiar 
than a “dead” one. Demonstrations build floor trafic, too 

with its operation. Have the salesman or home econ- 
omist visit the customer once of twice after delivery, 
and demonstrate the range in the customer's own home. She needs only a litle help and 
she'll learn where every control is, and how to use it. Then she'll be the kind of « 
satished customer who is a good salesman for you, can bring youa lot of other customers 





Wire Your Store for Modern Merchandising 


Remember—when your store has r. three wire service to demon- CASA (V ON THE TREND 
strate on Electric Ranges, it is also wired for een 


other appliances, too—such as Electric Water 


Heaters and Electric Clothes Dryers. This, of g 
course, spreads the wiring cost; helps boost Bs 
sales in general, because any appliance sells - 
better “live” than “dead | @ td 
! A T 
a, 








Another million American families switched 
to Electric Cooking last year! 


ADMIRAL COOLERATOR . CROSLEY ° FRIGIDAIRE . GENERAL ELECTRIC * GIBSON 
HOTPOINT - KELVINATOR + LEDO + MONARCH + NORGE + QUALITY + UNIVERSAL + WESTINGHOUSE 


Netione! Electrica! Menvtecturers Association 


ELECTRIC RANGE SECTION 
155 Bost 44th Street, New York 17. N.Y 
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Greater Than 


Ever Before... 
Ask About It! 











—— 


MORE FEATURES TO TALK ABOUT... MORE VALUE TO SELL 
A COMPLETE LINE OF NEW MODELS TO MEET EVERY MARKET 


Sparkling With Profit-Making Features 


The ROPER STORY for 1950 offers you more than ever before. 
Here is a complete line of “in-demand” gas ranges with many 
exclusive “Crowning Achievements”. There's nothing finer. 


GEO. D. ROPER CORPORATION+ ROCKFORD, ILL. 
Offices and Warehouses in Principal Distribution Centers 
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YOUNGSTOWN KITCHENS Cabinets 
Mullins Mig. Corp., Warren, O 





ELECTRO-MATIC Sprayer 
The Grame Mfg. Co, 
600 W. Van Buren St 








SNAPIT Melody Chime 
Cable Electric Products Inc., 234 Daboll 





ODOR-BAN Deodorizer 


Mid by Costello-Mousure, Inc, 555 Book 
26, Mich. Cauhorn Dis 
tributing Co, 9999 Broodstreet 





Matic 
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Different i design and con 
struction, this new Blackstone 
development is die-cast alu 
n » with all steel parts 
cadmium-plated to prevent 
rust. Instant pressure release 
without explosion of parts 
Automatic reversing water 
flume. Positive pressure spring 


alignment and 


simplify 


lever-actuated 


linkage resetting 








NEW: 








é » AUTOMATIC 
WASH TIMER 


Automatically starts machine 
and shuts power oft after 
clothe have bee washed for 
pe 1 of ti select 


















BL ACW 


Three 


Nothing like it! 

Washer, 
bined in any sequence or used as separate appliances— 
All three only 72” 


wide. Dryer in either electric or gas models. 


Re & 
} i 


Automatic Dryer 


portable or permanently installed 





ELECTRICAL 


matic h ng. 
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integrateci 


and Ironer. Can be com 
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$ «1950 








NEW: 











Tom 


~r 


eeeRetMtNRY 81 ACK STONE 


REMEMBER, THERE’S MORE PROFIT IN THE 























“HYDROSPOUT” 






All pump models are 
equipped with built-in 
chrome-metal Hydro 
spout” instead of drain 
hose Adjusts to any 
height or swing position 


NEW! 


CLEANING f 
EFFICIENCY 














Proven, Triple 
Cleansing Hy 
dractor Action 


tailored to 3430's 
new tub design , 
results in even 
greater washability. 


NEw: 


CHROME-HOODE®? 
CASTERS . shed water, ‘ 


protect casters from rust, add 
to eye appeal. 


NEw: 


PLUS A NEW PROFIT OPPORTUNITY 


Model 340 exemplifies Black- 


stone's design and engineering leadership. Here is a truly deluxe washer, 



































New in styling, performance, convenience 
loaded with eye appeal and buy appeal. Big, 10 pound, double-walled tub 
is porcelain lined. All wringer controls, trim and caster hoods are brilli- 
ant chrome. Blackstone's completely new, easier-and-safer-to-use wringer 


life- 


finish 


definitely broadens the market for wringer washers, Precision-built, 


time-lubricated mechanism, and gleaming white “Supernamel”’ 


metal, add to the quality features which make Model 


N. Y 


over Bonderized 


330 “Tops for 1950", Blackstone Corporation, Jamestown, 


BLACKSTONE QUALITY BEGINS AT $89.95 
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Go Buy the Name. 


, 
GY... new slogan “Go Buy The Name!” 


It's a new slogan for new products and the famous, 
original home freezers by ‘Deepfreeze.’ Now, refrig 
erators, electric ranges and water heaters join home 
freezers in the Deepfreeze line. “Go Buy The Name” 
is a standard of confidence for consumers, a profit 
promise for dealers, a challenge to competition 

You'll see this slogan countless times in advertising 


that sells the consumer! Look for it in national mag 


ALL NEW! 


PACKED 
WITH FEATURES! 





THE NEW 





WHA MAHAA 





azines in the great year-long campaign Deepfreeze 


has for 1950—biggest in Deepfreeze history! 


And look for the name Deepfreeze on refrigerators 


of tomorrow's design. 


Look for it on electric ranges, 


electric water heaters and home freezers you can sell 


today for profit 





TAAL 
REFRIGERATORS 


THE ONLY REFRIGERATORS WITH THE * 
DEEPFREEZE FREEZER COMPARTMENT. 


And there s onother exclusive feature, the Dual 





Vegetable Crisper with o seporate lift-top com 

portment for small” fruits and vegetables, the 
sovement Deepfreeze Handy-Bin. ADD THESE 

FEATURES! Deepfreeze Freezer Compart 
ment © Ex sive Duo Vegetable ( 

Handy Bin * Controtled Butter Box Swing 


shelf © Dry Storage Bin * 5-Year Worranty 
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The Name That Built an Industry/ 


he name Deepfreeze is the big ‘‘sales-power™ in the Now, we are making this name a leading factor in the 
home freezer field. It appeared on the world’s /.rs refrigerator, range and water heater business a 
home freezer in 1938, opening a new world for con name that stands for the complete line of appliances 


sumers, a new market for appliance dealers for preparing and preserving food! 


WE HELP OUR DEALERS! / 
Deepfreeze offers the dest sales promotion program and sales ‘ 7 
training in the industry. The Deepfreeze national advertising 


program includes magazines covering every possible market. And 
there's liberal local cooperative advertising that makes sales 6 TOUAY! 
Look for Deepfreeze advertising in leading national magazines See your Distribu or 
»tails 
¥ siaclly Ee 
ADVERTISING THAT WORKS and WINS! var Depress daria will ie 


ranch 
Watch for Deepfreeze national advertising in these magazines ® Satur- 
day Evening Post © Better Homes & Gardens ® American Home ® House 
Beautiful © McCall's © American Magazine ® Holland's ® Sunset © Path- dealers. You © o prety 


finder © Country Gentleman ® Successful Farming © Farm Journal © carload | or write 1 for de 
unity toro ap yplianes 
i Motor Proe 


eone fF 

ago 
Progressive Farmer ® Capper's Farmer. Jucta CORpOr? ation, No rth Chicas 
uct’ 


bet 
viaion of 








Secpimerc fe: 


HOME FREEZERS + REFRIGERATORS + ELECTRIC RANGES * WATER HEATERS 
Sie. 


— (: | 
Se uw | THE NEW THE NEW 
Deeptreeze Deeptreeze TAA AWA 


ELECTRIC RANGES HOME FREEZERS ELECTRIC WATER HEATERS 


poressondi we 8t? 51899 


MODEL WC 30? 41799 


pi MO 0 ’ MODEL WC 40 ¢ 
ane utter & n she purse, every milly * . ‘ DEL 7 « ‘ 
Lge Cutten this lig ¢5 | $1399 we 407 $1399 
Light, inset por ’ 


Contact ts 
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For Volume Sales! 


TWO, NEW, MONEY-MAKING 


AMSON stv: 





124V.N 2-fhumer, 4-hteat. Lett Switch 
W atte (Medium), Hight Switches, 330 
‘ote (Lew) 660 Watt (Med vyvu 
+ tte (Ptigh— -Geth switches « ned) 
piece veel body, Mamsmerane baked 
ol fnteh 110-190 Volts, A. ft 
1690 Watt: Underwriters’ Lited 


VN 1 Beemer 3-Pteat 330 Watts (Low), 660 
Medium) VYO Watts (Ptigh- Goth switches 
bined) Cine piece seal 


Vleomnmetone baked 


me € 
: 
| 


ne = - 


PRICE! 
vu. PROFIT! 


AT THESE LOW PRICES, practically everyone can afford 


a new Samson Table Stove. That means volume sales for 
you ... plus fop profit, since they carry a full discount. And don't 
forget—these thrift-model Samson Table Stoves have no equal for 


beauty, quality and value. Place your order now . . . and 


cash in on the one line that gives you all three— 
PRICE, PROFIT and PERFORMANCE! 


SAMION UNITED CORPORATION. ROCHESTER 10. HH. ¥, 


ee ee 
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FARM PRODUCTS 





SUB-ZERO Milk Coolers 


Sub-Zero Freezer Co., Inc., Madison, 3, 
Wis 


Merchandising, Feb. 1950 


REO Mower with Snow Plow 
Attachment 

Reo Motors, Inc., Lawn Mower Div 
Lansing, Mich 





& 


FARM-WISE De-icer 
Calt-Teria Sales inc, Fort Woyne, Ind 


FEBRUARY 1950 





4 


FARM-WISE Stock Waterer 
Calf-Teria Sales Inc., Fort Wayne, Ind 


HW 





MYERS Water Systems 
The F. E. Myers & Bro. Co., Ashland, O 


\ ‘ 
ly 1 e ot 


QO 


Cl 


—_ 





RED JACKET Cellar Drainer 
Red Jacket Mfg. Co., Davenport, lowa 
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THERES NO BUSINESS 
LIKE THE KITCHEN BUSINESS - 


NO KITCHEN 
tant KITCHENS 





American Kitchens—Today’s 
Top-Profit Appliance Line! 


steel kitchens are the 


sold them you'll nou 
biggest sellers of any major appliance! 

And American Kitchens are tops among a steel kitchens. 
They're easier to sell and offer vou far greater profit oppor- 
American Kitchens feature more easy- 


mveniences 


Once you ve 


Hecause 


Up to $1000.00 Average Sales! 
ns dealers are cleaning up grossing up 

American Kitchens alone 

as high as 


Kitche 
ear on 


that actually average 


t iust “big citv’’ dealers, either. Lots of 
| rural communities. So—no matter where 


ou can be sure you'll score with American 


No Collection Problems— You Get Spot Cash! 

American Kitchens can be financed through 
ier to sell than ever. Because 
red cent down, and get 3 to 
our full price immediately 


Don’t forget 
FHA. Whict 
tomers don t have to put ome 
But YOU get \ 

' What's more, there’s no recourse! 
so don’t miss out. SEE YOUR AMERICAN 
WRITE DIRECT FOR DFE 
AMERICAN KITCH- 


ikes them ea 


4 


TRIBUTOR TODAY, OR 
' CAN GET A VALUABLI 


4 


HETCHERS 


STYLEO tm STEEL 
(4VvCo R INDIANA 
AMERICAN CENTRAL DIVISION L CONNERSVILLE, 
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Highest Mark. 
type of maj 
Fost seller 
MOsl-w 


you sell 


Up of ony 
°F OPpliance! 
becouse jn, 
°nted appliance 


/ 
a 
Sell Faste,; 


Kitchens ho 


to- dem. 


American 
v® more easy 


Strole features 


Eosies: te Pian 

kitche 

K "0 eee > Americar 
rect + 

Metized Pig, 

Plannir 9 fy 

Chore! 


of oll 
due t 


" instead of a 





Easiest to Install, } 
American Kite oy 
tive install 
COvers ever 
Condition ip, 
Poges—..300 


Continues 

vt Soles 

wenn No Collection Probi 

you get SPO cash mn 

al 

allation, thanks to FHA 
Customers 9¢t 3 te 30 

Years to pay! 


you'll eve 
sell an entire & 


Top Account Opener! 


Add-A-Uniy Pian 


steac 
"SY customer, 
them a 


builds Multiple Seles 

thow e 

, sink ond they’ Ktehen ven 7 Om 

ome back fas yr en 
4to 7 


vs Records 
rican 
YOu install will sei 


Cabineys 
, 

more for ' 

you 


ec owe 
hen? enon hen Netionag| Ady 
‘Sing pre sells dineriens 
Color o 
- Poges 
hee ™agGazines r Ae 
col Odvertising and ~ 
Play ™olerial! Hf 


Gtlon manual 
Y COnceivable 
detoil 100 
Mustrations! 














The Line that 
SOLD OUT in '49 
Now FOUR WAYS 
BETTER for '50 


Medel W.55, 12 





® NEW SIZES the beautiful 
fast selling FASCO Le-Level Fan 
new mode in TWO sizes 12 


three speeds. and 10 


@ NEW MODELS 


several other new sure-fire sellers 


or WRITE NOW, for advance in 


tingle speed 


Yew ll see 


fermation they re the hottest 


news in the industry 











Model W178 
1? Heevy Dety 
3 Speeds 


* 





-» ’ 

Medel W165 Medel W 10} 

1” Pedestal. 3 Speeds O° Steaderd 
Adjestable in height | Speed 


trom 4 te 7 feet 
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le-Level Fon, 3 Speeds 


Alve aveilable for 50 in 1” size single speed 


@ NEW FINISHES ~ Always 
FASCO Fans 


for ‘50 are color styled, finished for 


tops in eye appeal 


new beauty that lasts for years 


@ NEW EFFICIENCY-~Fasco 
Fans for 50 are again out front in 
overall performance delivering 


more oir, more quietly, with lenger 


trouble tree life 


$ 


Model W.17! Model W163 
12° Stenderd le Deluxe Heavy Duty 
| Speed 3 Speeds 


WRITE! 


Be sure to get your 
copy of the 1950 
FAN CATALOG 





Now 
Mode! © 10! — i 
WW Deluce Heavy Ovty 

1 Speed 





le 





cig 1 it ar xte 
xd or to a comfortable 


} 
“ ake 
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se with RS-40 type sur : 
i RS-40 infra-red bulbs 
$9.95 without bulb 
rival Merchandising, Feb. 1950 
. 
DOR-LITE 
The Dor-Lite Co, 300 S. Christiana Ave., 
Chicago, 24, ill 
\ x 
, “7 ) at ame a 
ue ‘ b x a y tali« 
aut ‘ ante 
moa t wht 
and x gu it Ww 
es, Seen pence SOLAR Bulb 
; . ” a “> . 3 by Solor Electric Corp., Warren, Penna 
« along p of way ice: Solar 3-lite “Eyease” bulb 
Pr $2.45 complete ready to insta in catures: Designed to give 
rea Verchandisma, Feb. 19% wlare-free, restful lighting ; 100-200-300 
yatts; Mogul base; special bow! shape 
it € f glass bow flect 
Ver disty 5 
GIBSON Strip-Lite 
Gibson Mfg. Co, 1915 Piedmont Ave, 
NE. Atlanta, Ga 
a 
. . 


NU-VIEW House Number 
Nu View House Number /nc 
3914 Carnegie Ave, Cleveland, 15, Ohio 


DE-Frost Automatic 
Automatic Controls Corp., Wolverine 


i> Bidg., Ann Arbor, Mich 
“ 
) 
BRETFORD Stand Pe ‘ ts anging a 
Bretford Mfg. Inc, Franklin Park, Ill t i " . 
ul 
1 g ‘ gs 
v ny igge 
a pla case 
1 \ 
, i 
ver 4 
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THE Inside sToRY TO 


oo TELEVISIO 


DETAN 


brilliant picture 
pase 
area on face of tube— 
rs of out- 


assures yea 
picture tube. 





«SIMPLIFIED CONTROL 
KNOBS-—KASY TO 
OPER 





Symbol of Excellence In Electronic Engineering 
RADIO AND RADAR TUBES 
MAGNETRON ruses — HEART OF RADAR 
SUBMINIATURE ruses FOR HEARING AIDS 


> 
MARINE SAFETY DEVICES INCLUDING 
THE FATHOMETER® AND SHIP RADAR 


. 
MICROWAVE RELAY SYSTEMS 
FOR T V.F.M. FACSIMILE 


. 
FM AM. TV. TRANSMITTING EQUIPMENT 


SALES APPEAL Inside and Out! 


. 
DIATHERMY TUBES 
. 
CHOICE OF DESIGN 


mporary e models to the tef servative 


ye from moder: 


SONIC OSCHLATORS FOR PROCESSING 
FOODS, DRUGS, COSMETICS 
. 
: RADIO PHONOGRAPHS — RECORD CHANGERS 
QUALITY FINISH . , 3 4 . , o ; “ 
= chasucteratic of RAYTHEON cobinem ELECTRONIC PHOTO-FLASH EQUIPMENT 
. 
CONTEMPORARY STYLE binet ELECTRONIC WELDING DEVICES 
MINIMUM SERVICE REQUIREMENTS 
‘ @ he e RAYTHE N sets 


. 

DMLECTRIC HEATING MACHINES 
. 

20/20 TELEVISION RECEIVERS 








e J 
RADIO TRANSFORMERS j 





WRITE, WIRE OR PHONE 
THE SILVER ANNIVERSARY 


190 $e: Mane oalnenn BELMONT RADIO CORPORATION 


Subsudory of Raytheon Manufacturing Company 
5923 W DICKENS AVENUE, CHICAGO 39, ILLINOIS 


FOR FRANCHISE DETAILS 
ELECTRICAL MERCHANDISING—FEBRUARY, PAGE 161 





Youll Patt with 1h 
tt with the BIGOLST ADU 
CAMFHIGN in acy omy 


eyou'tt pROFIT 


Sales Training program! 
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ELECTRICAL APPLIANCE NEWS sie 2 tte Seats Sie es 


in. PM 


er cabine 


olus AM-FM 


’ » Cl s-t “ 
1; W-tube < ssis wit voltage 
> oupler: 140 n. wide-view screen 
, . ‘Ra AM racho 
a an ; SO ks >in. PM speaker 
< yon Ml antens external FM 


tor rex 


TELEVISION AND RADIO ond player; hiklity. tone control cr 





PHILCO 1950 TV Line 
Philco Corp, Tiega & C Sts 
Philadelphia, Pa 


STARRETT TV Consolette 
Storrett Television Corp., 601 W. 26th St., 
NY,LNY 


im Houston” 12§ tube cor 


Metropolitar 


DU MONT TV Console 
Alien 8. Du Mont Laboratories, inc, 515 : eatus 19 tube ASSIS 
Madison Ave, New York City ‘ " — me CRT: built-ir 
ut reer picture be 
chusuelt naatiiiae mhont GAROD Console 
Garod Electronics Corp., 70 Washington 
St., Brooklyn, 1, N.Y 


14 


inder 


mahogany fin 


SIGHTMASTER TV Console 
Sightmaster Corp., 20 E. 35th St., 
New York, 16,N.Y 


CROSLEY Telesets 
Crosley Div, Avco Mtg. Corp 
Cincinneti, O 
AIR KING Telesets 
Air King Products Co. Inc, 170 S3rd St 
Brooklyn. 32,.N Y 


TRANS-VUE TV Consolette 
Trans-Vue Corp., 1139 S. Wobash Ave 
Chicago, 5, iil 


REGAL TV Consoles 
Rega! Electronics Corp, 603 W. 130th 
St., New York, 27 N.Y 
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THE BEST WATER HEATER 


SALESMEN 


and here's one who's right on the job in 
your customer's home every day. He isn’t a 
person at all. He's the electric dishwasher that 
you've already sold to one of your customers, 
ceminding her every time she washes dishes 
automatically that she needs a dependable, au- 
tomatic supply of good hot water. 

So be sure to ask what type and size of water 
heater your dishwasher customer now has in 
her home. You'll be surprised to find how easy 
it is to sell her an Electric Water Heater and 
how many actual sales result from this ap- 





proach, Try it, prove to yourself how success- 
ful it is. 

The same principle holds true every time 
you sell an Electric Clothes Washer, Range or 
Clothes Dryer. Each of these appliances also 
paves the way for an Electric Water Heater sale 
-—the clothes washer because it, too, needs a 
dependable supply of hot water at the proper 
temperature—the other two appliances because 
when a home is wired for them it's easier and 
costs less to install an Electric Water Heater. 

Even if you don't make the water heater sale 


/ 





at the time you sell the other appliance, put 
each customer on your hot prospect list and 
follow up frequently. The job is made easier 
by the fact that people want electric hot water. 
Industry figures and surveys show that, More 
people all the time are buying Electric Water 
Heaters. 

Finally, there's more profit for you, because 
of the larger dollar volume on Electric Water 
Heaters, which means you make more on each 
sale. Be sure to cash in on these facts. You'll 
be pleased with the results. 


They’re what people want! 


ELECTRIC WATER HEATER SECTION — National Electrical M t tA tort 


ALLCRAFT + BAUER BRADFORD 
HOTPOINT + HOTSTREAM + JOHN WOOD - 
RHEEM + SELECTRIC - SEPCO A. O.'SMITH 


ELECTRICAL 


CROSLEY 


+ THERMOGRAY - 


MERCHANDISING—FEBRUARY, 





FAIRBANKS-MORSE - FOWLER + FRIGIDAIRE 


1950 


155 East 44th Street, New York 17, N.Y 

GENERAL ELECTRIC 
KELVINATOR - LAWSON - MERTLAND - MONARCH - NORGE - PEMCO - REX 
TOASTMASTER - UNIVERSAL - WESIX 


+ WESTINGHOUSE 
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RCA VICTOR Telesets opps 3 edly oes palin Bigadl a 
al | RCA Victor Div., Radio Corp. of America, Electrical Merchandising, Feb. 1950 
Camden, N. J 
Models First-quarter-1950 line ir 
cludes 14 models 3 table: 3 oper 
faced consoles; 3 door-enclosed cor 
soles ; } mbinatior ry radio phot \ 
und a 7~se e mode 
Sellin i ures Feature « 
RCA's new rt ked 16 eta 
med tube " Filtergla act 
plate w proves | ire contrast 
by minimizing effect f unwanted 
light from sources within and outside 
tube; p gral acilities r all 3 
recor | pee tre rv radio-phono 
: lesigned to permit 
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ised most vate home installations 
\ r the ixial cable used in multiple STROMBERG-CARLSON TV Consoles 
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| tube face glow when set is left turned Vaslesr Wn i ell : etme te 
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SHIRLEY DUPLEXER, Solves Cramped Kitchen Quarters! 1 - 


® Here's good news for the many housewives with restricted kitchen 
and laundry facilities! Shirley's new Duplexer combines big laundry 
and kitchen bowls in a compact 48° Steel Cabinet-Sink . . . does 
double-duty in the same space! This advertisement is good news for 
you, too! Appearing in current issues of Better Homes & Gardens, 
American Home, Farm Journal and Progressive Farmer, it tells your 
customers how they can do both their dishes and their laundry in the 
same 48" of space! So be ready for ‘em in your store with a sparkling 


Shirley Duplexer! 


SHIRLEY CORPORATION + INDIANAPOLIS 2, INDIANA 


. 1 ‘The value lime” ee ne ; : is et > 


an 





= 
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mates 1905 
i blond ma 


ALREADY A COAST-TO-COAST HIT! 





ely have di 
size and 
red 


G-E Telesets 


General Electric Co., Electronics Park 
Syracuse, N. Y 


pict 
Power Packed In 
Steel and Plastic 


CHROME PROTECTED TO 


Bacits | CHECK POWER WASTE! 


ARVIN Table TV 





Noblitt Sparks Industries Inc, 
Columbus, ind 


4080 TV table t 


CHROME 
PROTECTED 


FRESH 
POWER 


DESIGNED FROM THE INSIDE gy> 


TO GIVE YOU MORE SALES AND NEW PROFITS! 
ONLY BURGESS GIVES ALL THESE FEATURES! 


G-E Clock Radios 


General Electric Co., Electronics Park, 
Schenectady, N. Y 


s. 505 
electromc ser 
liance timer and 
enabling auto 
1! various ap 
ytal capacity ; 
the “wake 
turns on 

| hour, and the 

1 turns radio 
at back of unit 
sound 


MAJESTIC 1950 TV Line 


Majestic Radio & Television Corp., 
Elgin, til 
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\ CHROME PROTECTION! 


° a ~ 
. Curbs out-of-use 
i _ power waste. This 
ua) XCLUSIVE feature 


> — 

Tene C) guarantees longer 
life and freshness! Only BURGESS 
Flashlight Batteries are Chrome 
Protected to check interior action 
when battery is not in use 


SEALED IN STEEL 

AND PLASTIC! 
Power loss in the 
NEW Burgess 
Flashlight Battery 
is prevented by machine a the 
tough plastic outer casing and the 
steel cap directly into the battery top. 


a. MODERN, EYE-CATCHING 
i) STYLE! 
® Only BURGESS 
Pq \ Flashlight Batteries 


= have such a sales- 
»roducing design. The distinctive 
SURGESS stripes are recognized 
instantly by your customers—they 
are the mark of engineering skill 
and know-how that has made 
BURGESS first choice of scientists 
and explorers. 


ENGINEERED DESIGN! 
New, improved 
construction per- — 
mits the use of a \ 
big full size mix 
core and big zinc 

can to give longer life! 


GUARANTEED! 


[fmm The BURGESS 
4, -=é| reputation for qual- 
er ity and dependabil- 

ity has made it the 


foremost name in radio batteries. 
Every BURGESS Flashlight Battery 
carries the guarantee of this rep- 
utable, long-established manu- 
facturer 


STOCK UP NOW! 


And Cash in on the Pro- 
motion of This Sensational, 
New Flashlight Battery ! 


Big, two-color ads in Collier's and 
an expanded \ist of other leading 
magazines feature the NEW Burgess 
Flashlight Battery to millions of 
users. Be ready for increased 
BURGESS sales with a good stock 
of the new BURGESS Flashlight 
Batteries in the new display cartons. 
Order from BURGESS distributor. 


CLC) Ley SY a 
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|Four Ways to Keep a Profit 


| 





ONTINUED FROM PAGE 7h 


ICES (= 

FOR MORE THAN A QUARTER CENTURY hed ads ae Aldea 
THIS TRADEMARK HAS STOOD FOR: ”)\ «ae. 
A “QUALITY AT POPULAR PRICES"|") \'\<" “is 


‘ 
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EMPIRE Electric PERCO-DRIP 


Makes Better Coffee with. 
out boiling 
Beautifal Modern Design 


Brilliant Polished Alami- 
num 


No Salesman Turnover 





Cool Thermoplax Handle 


Patented Direct-Heat 
Emerson Unit 


Listed Underwriters’ 
Laboratories 


Fully Guaranteed 


Neo. 1802 
Suggested Retail 
Price, $4.75 


EMPIRE Aristocrat ELECTRIC TOASTER 


Smartly Styled 


In S-cup and 9-cup Sizes 


Lustrous Chrome Finish 
Toast-Warming Flat 
Top 
Turns Toast Automati- 
eally by flip of door. 
Extra Wide Element 
Toasts Uniformly 
Ceol Ebonized Handles | 
Listed, Underwriters’ 
Ne. 769 Laboratories 
Suggested Retail Built for Long Life 
Price, $3.95 Service 


EMPIRE FOCAL-RAY 
ELECTRIC LANTERN 


® Handy for Sportsmen, ' ae ; . : ‘ 
Farmers, Motorists : ton | ee x goin te Follow Positive Leads 
Focal Adjustment——Spot 
to Flood at turn of lens 
head 
All Position Base Beams 
light in any direction 
@ Sturdy, Precision Work 
manship “ 
@ Easy-Grip Reed Handle “Ne. 900 
© Waterproof Suggested Retail 
Price, $3.25 


‘ RETAIL PRICE 
AAAAAAAAL SLIGHTLY HIGHER IN WEST 
Dd) 


THE METAL WARE CORPORATION 


TWO RIVERS, WISCONSIN H 
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pulling business your way... 


the powerful new POLAR CUB electric fans 


mode! A-2000 


polar cub WINDstreamer 
new “wind tunnel” design 
creates 25-mile an hour wind 


This big, powerful streamlined beauty 
features dramatically new 

“wind tunnel’’ design, 

honeycomb grill and three-bladed 

: impellor to deliver 

: Y moximum volumes of air, 


Tilts in 180 degree arc so 





air stream can be 
focused toward ceiling, 


floor — in any direction, 








polar cub BREEZEMAKER 
three great new models blow 


10, 15 and 18-mile an hour breezes 


Triple feature! The three new Polor Cub Breezemakers. 

The model A-440 12” oscillating fan (illustrated) 

ar. swings an 18-mile an hour breeze ‘round the room. 

eee i’ / The model A-430 10” oscillating fan wae 
/ a 15-mile on hour breeze, the A-420 8 

oscillating fan a 10-mile an hour breeze. All 


three feature wide-angle tilt, all- position mounting. 


polar cub LITTLE GIANT 
tilts in 180 degree arc— 
blows 10-mile an hour breeze 


Big-time performance at low budget cost. This 
Polar Cub 8” stationary fan is 

perfect for use anywhere at home, And so 
handy and compact your customers 

will want to take it along 

on vacation trips. Ideal os o 


desk, table, wall or floor fan, 





All models complete with approved rubber cord and plug. Operate on A.C., 60 cycles only. 


PRODUCTS OF THE GILBERT HALL OF SCIENCE @ POWERED BY THE FAMOUS GILBERT ELECTRIC MOTOR 
A. C. Gilbert Company, New Haven, Conn. 


ELECTRICAL 


MERCHANDISING—FEBRUARY, 


1950 
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FIVE OTHER MODELS 


Two 8 cu ft Across the-top Freezer models 
with 42 ib. Frozen Food Compartment and 
up to 17.5 sq ft. shelf cree 

Two 8% cu ft U" type models with 28 
ib. Frozen Food Compartment and up to 15.2 
sq ft. shelf oreo 


The NEW ATIO 10 cubic foot Marquette 
Refrigerator thot features a 55 Ib. Frozen 
Food Compertment and spacious, well planned 
shelf orea 
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Here It Is . . 
Refrigerator of the Latest Design that cost No More 
than the average Low-Priced small-sized refrigera- 
torson the market today. 


a Low Cost, Full Size (82 cu. ft.) 


Large “U" Type Freezer stores 28 pounds of Frozen Food 
plus 28 < tte The flex e Aluminum ice Cube Trays fea 
Roll-A-Grip Latch 1 gentle pull on the handle opens the 
Fingertip pressure stomatically closes door with the Roll 

r ently pu 3 the d tightly shut 


Keeps Fruits and Vegetable: 


Full-Width Fruit Storage Bin 


ler ¢ ; rotion 
i yeratior 


Penceke’ Type Tecumseh Compressor the most modern 
tf t TEST pre r ever developed. Small in 
Pertorn ternal spring mounted. Statically 


Permanently Lubricated 
Other Features Tray Meat ver, Dependable 7 posi 
t r 3 h Fibe 3s throughout, High-baked 


xtra-durable, newly developed Dulux 


AY t mn the Complete Line of 


Yuclity M sette Appliances 


MARQUETTE APPLIANCES, inc., Minneapolis 14, Minnesota 






MOMEFRELTERS REFRICERATORS WATER C 
CLECTRIC And CAS HOT WATER HEATERS 
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Four Ways to 
Keep a Profit 


oe CONTINUED FROM ad —_— 


i the Lakewood mun pai of 
ear » reliable, trendy 
aurce Ol ty on new home purchase 
’ . . t 
building permits, et ywther than ne 
tandard Dodge reports, or suc h lead 
This he found irprisingly, m t 





Lakewood sewer district otices, where 


; - | . 
all owners of new homes or lot pur- 
chasers must register permits for in 
stallation of sewer pipe and h yoking 
up to the city drainage system Fol 
lowing up these water applications ha 
proven ideal,” Aldrich smiled, not 
without satisfaction “For example 


nt, we found, had 





c water system 11 





old home, completely remodeled 





and was definitely in the market for 
new appliance Salesman 
\ 


the call spent only an hour or so in 





selling a new refrigerator, home 
freezer, automatic washer, and ac- 
cessory equipment. We follow up all 
such leads daily, in the surety that the 


prospect is a person who plans to live 





in Lakewood, has purchased a home for 


the purpose, and who wi 


' 


definitely 


need new a at some time later 


} il 





t 
t 


m, if not immediately 
Electrical Interdependence 
Aldrich furnishes ranges and in 
me cases, refrigerators, for building 
mtractors and home development pro 
moters, who are also a worth-while 


yurce of friendly tips ‘Few con 
tractors will waste the dealer’s time,” 
Aldrich stated If they believe they 


F 1 
ive a worth-while prospect, they will 


yng the tip and, invariably, we 





some good results from it.” 





Sales-building ti 





ps of this type 

yuld not be a “one-way propos 
tion”, the Colorado dealer asserted. In 
nstalling lete electric kitchens 
wodel laundries, etc., he has had fre 


sent occasion to call upon an electrical 
, 


lation subcontractor who handles 


the complete job. With many home 
owners coming in daily to buy home 
electrical supplies, Aldrich recommends 
t ontractor to homeowners for each 
type of electrical installation needed 

nd is rewarded by a 10 percent com 


ion on the contracting work thus 














re ng Since we already run a 
radio repair shop and a maj 
¢ reconditioning plant, a lot of peo 
é e in asking us f I ir 
ele ‘ " g problem Aldr 
! i I Ve are iT ex eller 
sit t i the ilong to the con 
| v t effort to prov add 
ai traf iiding nterest r 
t \ is talled « piete 
v partment urround 
t rvice shops, and the sales 
the store. Here 
e than 60 bins are devoted to elec- 
trica ug connections, conduits, 
witche roning cords, fuses, replace 
ent lamy heating elements, etc.— 
] lay “electrical accessories” 
90 pe of the homeowner 
the area By putting these out 





here they are readily seen through 
e all-glass front of the store, Lake 
lures many more 


pt ect n daily End 
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147 Sq. inch Picture 
only 


‘97 93 


im WALNUT 


in Mahogany *299°° 


“Automatic Tuning 


Built-in Antenna 


Long Range Reception 








Model TV307 


RADIO CORP. 
540 West 58th Street 
New York City, N. Y. 


Medel TV300. 63 sq. in. picture. Model TV301. 63 sq. in. picture Medel TV305. 97 ia 
Built-in antenne. Ebony phenolic Built-in antenno Mohogony pheno 
cabinet $129.95 lic cabinet $169.95 
All prices slightly higher in Southwest and For West 


in. picture Medel TV306. 16° Rectangular 
Built-in entenna. Smartly styled Tube. Built-in antenna Handsomely 
Honduras mahogany veneer cabi decorated mahogany veneer cabi- 
net $129.95 net $249.95 


Ons tr 
Rie 
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ATOMIC EXPLOSION iy 
in the FAN INDUSTRY iy 


the Sensational New Patented Spring-Suspended 


° CABINET 
WINDOW 


VENTILATING 
Lours FAN 





SAINT 


At an all time low price — this beautiful new 20” cabinet 
mode! International window fan enables you to offer your 
customers more fan for their money thon ever before! 

@ So quiet 


your ears! 


exclusive spring-suspension — you won't believe 


@ Beautiful baked on enamel louvred cabinet thot the 
housewife falls in love with 


@ 20-inch clover leaf blades move over 3500 cubic feet of air 
per minute 


GET THE JUMP ON COMPETITION — 
FILL OUT AND MAIL THE COUPON BELOW! 


—— Other International Fast -Sedlers/—— 








Mode 
‘ 
" 
| 
Hi . 1 
e t . 
Model 316 Hi-bey 





Gnlernalional on wrner co. 
ORDER NOW — PAY LATER! C 
Send This Coupon for Complete Detads A 


ae eee ee Ee 
Te Fen Division, INTERNATIONAL Of, BURNER CO x 
Spring & Pork Aves, 5t. Lewis 10, Mo 


Sead complete information and prices on your 1950 Fon Line and Post-Doting Pion 





Nome 
Company 


Addiew 


My jobbers seme & 
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For stance, he may enter the store 
fa master plumber who is in the ap 
pliance business himself There are 


i 
thousands of these, and they stand cut 
in the most prominent locations in 
town—which perhaps is why the con 
sumer thinks of them first. Yet a great 

any of these operate in this fashion 
they maintain crews of journeymen 


simply as a convenience to their own 





ist is, to install and serv 
ice t They offer no gen 
eral repair service except to old and 
new istomer who are on the book 
is buyers of Ljor liances 





e¢ a customer of a competitor, and 





innot understand the resentment 
which follows a refusal of an install 
nly job. Yet that « imer feels 
t plumber should assist his competi 
t Vv assur g the insta ng a 1s 
g of the gocds that competit 4 
sol Chis type of plumber feels that 
et ers who cannot me their owt 
! illation nl vice »+bligatior 
ould ontine thet iles activit to 
] 17 plicated me land ise 
“No Money in Labor” 
the fi ‘ nion of plum! 
g -heating ntract based on get 
{f work e industry, that 
t ) ju w la ynily not a 
itable job for the contractor. 7 
lusion is not exclusive with plumb 
Electrical ¢ tractors feel exactly 
VaV So do undertak 
M the ndustry ells material 
ire eless wit tallatio 
riven the ple ta v able 
i piece of plumbing, a let seat 
eyond the insta ibilities of 
| ise Ther the 
. x £ t try the 
lest pa ell as the 
Q t tractor t 
i t ] Ar é 
! 1 € eve he en 
buy ! gu talled 
Att vbor ts have 
ilways bee t ly vh the ir 
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4 conscious OF un- 
part of plumbers 
to keep their labor mark-up low and to 





terials for their main 





ynly has never been 
, substantial demand item in the indus 


4 new class of retailers selling 
lumbing-electrical appliances has now 
nto this rather special situation 
vith the results we have all observed 


ese results were predictable and in 


Who Is Responsible? 


When the retailer without an 
talling and servicing force rings the 
ash register he finished with the 

The consumer 
however, does not think so. Mechan 


ulre service even after 





nsumer will look 


the installer to take care of this 





his misunderstanding has caused 
[ 1 g } aused 

' ill-will toward both the retailer 
ind the installer Neither will ac 


knowledge any responsibility beyond 


the sale in the one case and the installa 


ties the other, leaving the consumer 
high and dry. Contractors, knowing 
this, shun install-only jobs whenever 





possible There is suthcient margm 1 


the original sale of a product to pay f 
normal service over a limited perio 
yf time, but this margin does not nor 


nally appear inac ymnect i> 


Is the Plumber a Street Car? 


Since licensed plumbers are legally 


juired for alterations in home plumb 


' stems it st areas, dealers 11 
lumbing-electrical appliances feel that 
such met ould be at the beck and call 


inyone requiring service. This feel 


ng is unfortunate, since it has no legal 


The appliance-store-keeper has the 


privilege accorded every citizen of ap 

pearing before qualified authorities and 

proving his ability to alter water supply 
1 drait , } 


ark iinage systems m houses That 
7 


Continued on page 1/74) 











SUDDENLY | FOUND MYSELF BELIEVING ALL | SAY ABOUT MY APPLIANCES.” 
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Not One — but 








ioe 


the TELEVISION Leader! 


All Capehart dealers profit from 


The Capehart Nocturne. big 

inch picture tube. Needle 
sharp television. Master-crafted 
cabinet in mahogany finish. With 
Polatenna, Capehart’s built-in 


acrial 


the world-wide engineering, man- 
ufacturing and merchandising ex- 
perience of not one —but fwo great 
organizations. 


Today full-color national adver- 
tising campaigns featuring the 
Capehart television line in nine 
leading magazines and two news- 
paper Sunday supplements are 
being run by both Capehart-Farns- 
worth Corporation and Interna- 


tional Telephone and Telegraph 
Corporation. Dealer selling aids 
including display material, local 
newspaper advertising material, 
and literature support these cam- 
paigns to the hilt. 


So, behind the sales efforts of 
every Capehart television dealer 
are not one but fwo great business 
organizations dedicated to making 
Capehart the television 
success of the year! 


CAPEHART-FARNSWORTH CORPORATION 
Fort Wayne, Indiana 





ELECTRICAL 


MERCHANDISING—FEBRUARY, 


1950 














Are you prepared to sell— 


£ BIG MARKET, 
OC ITCHENS 





3% Bosed upon the results of a recent 
national survey conducted by a leading magazine to determine the preference of 


buyers regarding wood and metal kitchen cabinets. Details furnished upon request. 


The BIG market for kitchens is in cabinets of 
WOOD and the only fully finished wood cabinets 
consistently advertised nationally are Kitchen 
Maid. Kitchen Maid originated the modern kitch- 
en. It is widely known and highly regarded. 
Kitchen Maid sales are increasing. Its dealers are 
making money — thanks to a policy of selective 
franchises. If you should like to learn more about 
the profit Opportunities in this famous cabinet line, 


write in confidence, or send coupon below. 


eeeeeeeee eee eee ee ee eee eeeeee ee eee eee ee ee eeeeeeeeeee eee 
. 
’ THE KITCHEN MAID CORPORATION e 
. 702 Smewden Street, Andrews, tediene ° 
” Without obligation please send me the fucts about the Kitchen Mold selective franchise > 
> tam @ © Retailer Wholesaler e 
. . 
@ Mame » . 
. . 
° COMPANY e 
. 
° streer . 
. 
© city stale 4 
rrr rrr rr rrrererrrrrererrr iii, 


~~ 
> 
o 
foal 
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he has no wish to do so merely ce } 
strate in yst cases, that he cver- 
looked one detail in making his de 
cision t merchandise mechanical 


equipment. He has assumed a respon- 
sibility which he fulfill. The 
plumber who undertook to sell caskets 
with an un- 
s hands was in 


cannot 
and then found himself 
embalmed rose on h 
1 similar quandary. 
Some appliance dealers finding them- 
wiable to obtain competent and 
dependable installation and service ar- 
actually taken the 
plumber is a public 
hould promptly appear 
emergency crew ot 


rangements have 


ittitude that the 


gas or electri utility This is an 
though erroneous, solution of the 
In no trade or profession does 


' 





ibility 
Barbers, druggists, electricians, doctors 

~all may freely choose those they wish 
to serve 


ensing connote this respon 


Whet to Do? 


The furegoing outline represents the 
plumber’s attitude toward the problem 
rhe question is—what to do about it. 

Progressive opinion in the plumbing- 

iting industry itself is that this is a 
uublic relations problem for the 
umber. It is felt that good public 
can be built up only if inde- 
pendent contractors regard this entire 
stand- 
nt—that is, that they stretch every 


from the consumer's 


pr lem 
} 

int to please the people whom they 
ist look to for future business. This 
h has been presented in a 


theory y 


eries of six editorials in Plumbing & 
Heating Business, has won a certain 
scceptance, yet the immediate labor 
ngency, plus the fact that time is 
required to change fundamental con 
victions in any industry ws prog 
me thoes ? 
‘ dTaE Tiese ithe 


CONTINUED FROM PAGE 172 














| it prooier tor 
hustr ttuat esc 
The e, perhaps there are 
ible 2 inds r expe gg 
sults tr ta ns betwee 
electrical and the plu g-heatir 

u rie 

T urt the ball rolling, we 
a number of recommendations 

1. PLUMBING CODES. No coo 
erative relationship between our indu 
try and yours is possible as long as 
electrical retailers insist upon solving 
their proble yy attacking ng 
codes 

Plumbing f an regulative 
ordinance pporting the have been 
thoroughly ndicated by recent re 
sea at t Natior Bureau of 
Standards, Depa Commerce, 


+t of 
it of 


partmet 
Washington, D. C. The need for local, 


county or state regulations controlling 
plumbing installations is more appar- 
ent today than ever before. Anyone 
interested researching that statement 





will, witl uestion, arrive at the 





Same con lus on 





Therefore, attempts t nulliftv or 
weaken plumbing codes not only create 
immediate opposition of plumbers who 
know the importance of such regula- 


Ii. 
tions to pubDil 
t 


health, but they are ill- 
fated. I assure you that any success 


experienced by electrical dealers along 
these lines will be strictly temporary 


2. ACCUSATIONS OF ILLEGAL- 
ITY. Some electrical dealers and their 


kesmen have sought tc improve the 
situation by alleging that illegal c 
nations t trade generally 
exist among heating contrac- 





ago similar 
ntroverted 


nst the indus- 


ns were definitely « 


1 by intitrust division 
f the Department of Just Charges 


ntinued on page 176) 
































HOW ARE YOU MAKING OUT, O'BRIEN? 
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MAKES DEEP FAT FRYING EASY AS TOASTING! 


See the new HOLLIWOOD DEEPFRY* — designed and engineered to make flavorful 


deep fat frying easy for everyone. French fries a chicken and almost all foods — 


potatoes, donuts, shrimps, oysters, vegetables, chops and steaks, each to a delicious, 


crispy brown. . 


wo muss. No unpleasant odor No smoke. No over 
heating of the cooking compound. The HoLLiwoop 
DEEPFRY* automatically controls the heat 80 
that the cooking compound can be used over and 
over again, without transferring the taste of one food 
to another 

CAPACITY FOR EXTRA Sates! Yes, the HOLLIWOOD 
DEEPFRY* has the generous capacity you need for 
more sales. An entire family enjoys healthful, deep 
fat fried foods at the same tirne 


EYE-APPEAL FOR EXTRA SALES! Designed in smart, hand 


. and enough for the whole family! 


some lines, the Ho_ttiwoop DEEPFRY* makes a 
modern and distinctive “show piece.’ Beautifully 
finished in heavy, easy-to-clean chrome plate 
CONSUMER ACCEPTANCE, TOO— because the HOLLIWOOD 
DEEPFRY* 1 made by the makers of famous 
Houiiwoop Electric Table Broiler and other popular 
Ho.iiwoop electric housewares 

PLUS ADVERTISING AND PROMOTION! Watch for the coming 
campaign of hard-hitting trade and consumer adver 
tisements about HoLLiwoop DEEPFRY* reach- 
ing millions in leading magazines and newspapers 


WRITE OR WIRE TODAY 


FINDERS MANUFACTURING COMPANY 


3669 $. MICHIGAN AVENUE « CHICAGO 15 
*Reg. Trade Mark 
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It's the mew thing in 
culinary practice. It's 
the last word in electric 
housewares. Women go 
i¥ for it. Thousands have 


bought it. You can sell 


4 ittofourout of five, It's 

the magnificent new 

i 1950 BPverhet, DeLuxe 
J «ee Roaster’ Ensemble 


@ ROASTER precision built and full 18 quart capacity 

with self-basting cover, curved oven glass observation 

ww window, self regulating steam escape, and handy ad- 
» justable “2 level” lift rack 


‘with Gueer tip cover contre! NEW, IMPROVED and FXCLI 
VE TOP PVERIIE. Provid 





oe case and convenionce of control 





1 not found in any other roaster at any price 
Se CABINET of welded steel construction, full width 
ov door, modern functional design 
J TIMER-CLOCK full cleetric, automatic siereplifie d 
on and off setting, easily and quickly removed for 


use throughout the home. Beautiful plastic case 


at PYREX DISH SET five pieces, guaranteed against 


heat breakage for one year 


— BROILER-GRIDDLE and cookie sheet with high 


efficiency retlector hangs on the inside of the cabinet 


door when met in use 


Sell the COMPLETE Automatic Cooking Unit 


THE SWARTZBAUGH MANUFACTURING COMPANY 
TOLEDO 6, OHIO 


Marviecturers of Cooking Equipment Since 1884 


List PRICES 


‘ 1M) Henster-tlven OT 365 ano 9 
‘ P51 € abinet 17.9 
‘ ’ Tivwer-4 heck 
‘ 016 Heotler-t. riddle Ss 

! at * 


THE NEW MULTI-SERVICE 


€VE€RHOT 


ROASTER. ENSEMBLE 
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§. QUOTING PRICES. The pra 


r 
<a ven ré 
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4. RESPONSIB 


ILITY. Consumers 


' 
‘ 


} 


5. OBEYING THE LAW 


FINDING INTERESTED IN 
STALLERS 
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MIND IF STEP 


ATION? 





ORK INTER- 


' 





AJAX PORTABLE SUN LAMP 
N AND GIVE A 
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6,000 Demonstrations 


mee Mew TELETALK 


co 


Food Preparation 


Ms. WZ 


A MASTER STATION 


Free Samples 


and FIVE SUBSTATION 
UNITS *Q9P" 


ryt, 
“Teletalk 


gualily HECCCOMMUIMEAM ON 


fer smneald business and 
yrecialized dpadments J 


is More | rofitable to handle 
intercommunication it builds 
istomer satisfaction, Those 


1 write for tull information of 


WEBSTER \\// ELECTRIC 


"Where Quelity is a Responsibility end Feir Dealing en Obligation” 


oS TH AT ay 
: tg heed eo is ak 
es Se SYS 2 
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Dupont Dulux Finish 


years. A kK . 
K wK 
I) 





__f s0Ps 
Kustomized Tops 


wn 





comPpcere 
Only Kitchen-Kreft gives you kitchens 


with all these features, plus smart engi kitthen fa 
neering that enables you te adequately oe 
equip 98%. of all kitchens. For complete in- STEEL KITCHENS 
formation, write or wire Sales Department 


MIDWEST MFG. COMPANY - Galesburg, Illinois 





Dishwashers Door-to-Door 





NOW WHEN THE 


WORKING 


RIGHT? 


ONTINUED FROM PAGE 5 


at 


ROASTER IS TURNED ON 
CAN TELL WHETHER OR NOT THE LIGHT'S 


FEBRUARY 


1950 





PERHAPS, MR. HIGH-AND-MIGHTY, YOU NEVER 
HEARD OF SUCH A THING AS A ‘BUYERS 


MARKET’? 


ELECTRICAL 


end 


MERCHANDISING 





They Get Results from a Radio Show 
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st like hers 
i wal “4 ed a 
self in the 

1 te eded dis 
take over the 
zed into 

© small 

Soon 

his time 

in con 

ness. He 

but almost 

$ caught the germ 


iy frequently be 
1 a hot-water 


or wash- 


pervading the 

re remark- 

n offered 

itv, Mont 

en there's 

of this 

H et ‘ ! i Nev ngland, the entire 
a total of 

) the bright 


Demonstretion Minded 


| can 


Retail $6.50 


INCLUDING CORD 
AND EXCISE TAX 


WEST BEND S \w {loatii 


a versatile new appliance 


for many wonderful dishes 
Baked beans with that old-fash- @ @ FY 


ioned flavor, slow-baked right in a 


real ceramic bean pot... theyre 
really delicious! A recipe started 
in the evening is ready to serve 
next day 


Your customers will be delighted 





with the convenience of using it 

for such varied foods as cooked 

cereals, stews, soups, dried fruits 

or keeping recipes warm for serv- 

ing. It needs no watching during 

cooking. Glazed ceramic bean pot 

is separate from heating unit—can 

be completely immersed in water ’ 

Separate Heat-rite base is perfect Heat -Ete Bele 
for warming coffee of keeping Completely enclosed. Has 95. 
watt electric unit. For 110-120 
cover has graceful brown plastic volts, AC or DC. Can be used 
separately as warming base. 


; taper Made of chromium-plated steel. 
height is 8”; diameter is s Has molded plastic feet. 


ther foods hot. Polished metal 


knob. 2 quart capacity. Overal 


See your distributor or write us today ... 


OW’'S THE TOASTED CHEESE COMING UJ £ ST Bt {] Di AZ, po cians iA 
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$ 
Easiest to sell 
in any market! 


Led 


WATER 
HEATERS 


POWLER WATER HEATERS ARE EASY TO SELLI because 
Fowler features always moke o hil with customers 
When yo 1e!| percolain-lined heaters 


completely tree of rust and 


s sell Fowler you 


that supply clean, hot water 
Built for dependable service, Fowler water heaters will 


provide your customers with efficient, economical water 


heating for years and years 


Fowler Evectrce Water Heaters 
offer these advantages: 


TRIPLE, BUILT-IN INSULATION. Retoins maximum heot 


in tank 


and years 


“BLACK HEAT" lock.on, external-type elements provide 
top efficiency and long life 

COPPER HEAT TRAP eliminates wasteful 
hot woter in plumbing system 

GLASS-LINED TANK. Iwo coots of gloss! 
over inside of tank to protect against ru 

ADJUSTABLE AUTOMATIC THERMOSTAT keeps water 
ot desired temperature alwoys 

20 YEAR PROTECTION PLAN backed by a national 
aks to 


turer with more than 35 years of w 





sler heater 
eaperionce 
CAPACITIES: 5 to 80 gallons, (Table top models with 


1 40 ge apacities also available 


Fowler Gae Water Heater features 
include: 


OVER.SIZED TAPERED HEAT FLUE 


Bet 


LARGE TANK CAPACITIES 
446 
ECONOMY BURNER 


SNAP-ACTION AUTOMATIC THER- 
MOSTAT ” 


_ AIR-FLOW DOOR 
EXTRA HEAVY INSULATION 


15S YEAR PROTECTION PLAN 


SLL FOWLER! 


id 


DISTRIBUTORSHIPS OPEN: 


able for assignm 


OWLER 


Manufacturing Company 


2545 S.£. GLADSTONE 
PORTLAND 2, OREGON 


NRDGA Meeting Hears Ford Outline 
Electric Housewares Week Program 


Color ad in Post to open campaign 
which will extend from April 14-22 


Purpose of Drive 


Almost 10,000 Appliances 
Ordered by Levitt & Sons 


\ 


Promotion Plans 


After 50 Years 


OVER 800 friends attended a December dinner honoring John J. Caddigan (left 
assistant vice-president of the Boston Edison Co. who has retired after 50 years in the 
Presenting him with a folder of 50 savings bonds is Boston Edison president 
James V. Toner 


industry 
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thats Right... 


MECK ISO-RAMIC TELEVISION 
AND ... STILL AT ROCK BOTTOM RETAIL PRICES! 









' Dealer discounts up to 40% ... and absolutely no padded 
retail prices. We know this is the profit deal you need. 
Our survey of 5,000 dealers proves it . . . with almost 
unanimous agreement. 

Stop trading dollars ...start now to make yourself some 
real money out of TV—by getting aboard the MECK 
Profit Bandwagon! It’s the 1950 Television Line that gives 
dealers unheard-of discounts up to 40% —the longest 
margins in the entire industry! 

The MECK Television Line is a complete line — giving 
your customers a wider choice of top quality TV. The 
performance is there —the style is there — the —— 
profit is there. Write — wire — or call TODAY 
— for the full story on MECK Television, the TV 
line that gives you DISCOUNTS UP TO 40%. 















TOPS IN TABLETOPS | 
Value-plus MECK 10° 
Tube Model XN. Genuine ) 


mahogany 513.9% 
cabinet. .... RETAN. 












QUEEN OF THE GIANT SCREEN 
16” Tube Consolette Model XSA. 

Rich, hand-rubbed mahogany cabinet. 
Built-in antenna. Powerful 


ISO-RAMIC Circuit 


assures bright, $ 90 
uniformly lighted 
picture.... RETAIL 





JOHN MECK INDUSTRIES, INC. 
PLYMOUTH, INDIANA 





Beoutiful Full Size Genuine Mahogany Cabinets— 
No “Make-Shift” Finishes or Construction 
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25‘ a day oran hour 


washing 
machines 


other electri- 
cal appliances 


furniture 


coin pay meter on the market 


@ Sell for 25¢ for 30 minutes; 25¢ for an hour; 25¢, 50¢, 75¢ or $1.00 
e dey other timings available 

@ Neon light indicator when in operation 

@ Capecity—-$25.00 in quarters only 

@ Smell and compact——25s" «x 4%" «x 5%s" 

@ COMPLETELY AUTOMATIC 


USE CUSTOMER'S REFRIGERATOR TO COLLECT 


YOU can SELL any and every type of electrical appliance (as 
well as other merchandise) with the A.B.T. COIN PAY METER 
by using the customer's refrigerator as the collection medium 
It's simple all your customer does is plug his refrigerator 
into the meter and the meter into the wall outlet, and deposit 
coins TV sets can also be used as collection medium 


Guaranteed payment on your sales 


Collections can be made monthly or use this COIN PAY METER 
as a “traffic builder” by having your customers bring the 
money into your store periodically. Their presence in your 
store will lead to “in 


pulse buying increasing your volume 


Many alert dealers are now promoting and cashing in v 
this unique meter plan. The meter plan makes sales where 
everything else seems to fail. Here is a way for you to increase 


sales and profits. ORDER YOUR COIN PAY METER SAMPLE 
TODAY 
Distributors’ inquiries 


Lllustrated literature and merch 


help is available u request 


A. B.T. MANUFACTURING CORP. 


General Offices and Factory: 715-723 N. Kedzie Ave., Chicago 12, tl. 


FOR OVER 31 YEARS— 


Tee ee a ee ee ee ee es ey 





Wiring the Waldorf 


THREE ELECTRICIANS begin work on the task of wiring 100 G-E ranges into the 
grand ballroom of the Waldorf Astoria in preparation for the final bake-off in the 
Pillsbury “recipe” contest. Each of 100 finalists wos required to prepare her recipe 
here for the judges. Scene at bottom shows ballroom after installation of the ranges 


' 
i 


1) r 
i alc 


Participation 
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CLARA ZILLESSEN 





Clara Zillessen Retires 





ara H. Zillessen, advertising ma 






ager of the IP’ adely a Electric ( 





ember 31, 1949 
> years service in the ele 
s Zillessen has a 


many 








‘ cs 
t t M Z r as be 
t newspaper 
i 4 t at 
1+ ‘ at 
c ert 
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R. S. McQueen Resigns 
As NuTone Ad Manager 


us 

















After 35 Years’ Service 


the electrica 


JUST DEMONSTRATE THE “ROCK-OUT" FEATURE 
IN INLAND “MAGIC TOUCH" ICE TRAYS 


It’s so simple and fast... and so convincing! Just slip a “Magic Touch” 
Tray from a refrigerator on the floor. Ask the prospect to watch. Raise 
ithe “Magic Touch” lever. Tilt the whole grid into the “Rock-Out” 
position. There! A whole row of free, dry, separate ice cubes... one 
or more to be used now, the rest later! 


You'll close more refrigerator sales with this amazing demonstration 

. if the refrigerators you stock and sell come to you factory-equipped, 
completely, with “Magie Touch” Trays, all with the “Rock-Out” 
feature. Insist on that! 


National magazine advertising will help you in 1950... a strong 
campaign, with a balanced appeal to men and women, Cash in on it 
Take full advantage of this pre-selling. It will be working on every 
prospect who comes into your store. 


Don't neglect replacement profits. They're easy, quick and big. 
Many of your customers have outmoded, inconvenient ice trays. Sell 
them “Magic Touch” Trays... for a profitable sale today ... and to 
lead to a refrigerator sale later. Order Inland Magic Touch “Rock-Out” 
lee Cube Trays from your refrigerator manufacturer or distributor. 


New refrigerators fully equipped with 
Inland “Magic Touch" Ice Trays give 
your customers complete ice convenience 






















Show your customers this 
easy “Rock-Out” method 


Use one or mo 





© cubes 





Papp tenygl 


+ M, . INLAND MANUFACTURING DIV., General Motors Corporation, Dayton, One E (alka 
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CATHEDRAL 
TONE 
CHIME 


1a 
“Nive 





MODEL C-10 
LIST $8.95 


SELLS BY EAR! 


Here's a fundamental improvement in tone 
and that's where improvement counts when 
you're selling door chimes. Cathedral Tone is 
warmer, friendlier, than any chime you ever 
heard The secret is Liberty Bell's exclusive 
Resonance Magnifier, an ingenious device that 
brings out the lovely timbre and mellow over 
tones of a true cathedral chime. Miles ahead 
competitively, with that $8.95 price tag. 
Cathedral Tone operates on any standard 10-volt 
bell transformer, sounds two notes for the front 
door. one for the rear 
We're talking up the Liberty Line with national 
advertising in such magazines as Better Homes 
and Gardens and House Beautiful. 
Liberty Bell offers a complete line of sensibly 
priced door chimes from $2.95 to $19.95. Write 
for current catalog. 


MINERVA, OHIO 
DOOR CHIMES BELLS BUZZERS TRANSFORMERS SIGNALING DEVICES 


Top General Electric NAED 
For Hiring Salesmen 


Executives Ret 


j 


ire 


rai ¢ 
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Blast at the Back Door 


Releases Booklet 


LOUIS 0. BOWMAN 


“a 


HMOND !I9. VIRGINIA 


OPPOSITION to “back-door selling” is emphasized in 
Lows O Bowmeon, Inc. to retailers in the Richmond (Va 


FEBRUARY 
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LEAGUE ACTIVITIES 





New Orleans Association 
Elects Officers for 1950 


Nebraska-lowa Group 
Names New Officers 


Inland Empire Groups 
Elect 1950 Leaders 


Alabama Dealers Group 
Selects 1950 Slate 


Electric Show Observes 
Kansas City’s Centennial 
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Exciting! Live! Positively nothing like this 
ever before! Sentinel here shows you the 
way to reach and hold profitable volume 
throughout the winter and spring! Two new 
models that round out the red hot Sentinel 
line. All priced to give you the fast turn- 
over that you need. Contact your Sentinel 


Distributor or Sentinel directly—now! 


entinel Radio and Television 
EVANSTON, ILLINOIS 
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Te will bea 
nace tal9G50O 


Start the year Profitatly with 


CADILLAC 


. + you can 
sell more—make more 
ae with the 


2 speed control 
ate “dirt-hungry four’ 
$5995" 
With tl set @ The Cadillac line is complete— 
OF omnes offers a choice of two beating- 
sweeping-suction models, and two 
cylinder type cleaners. Priced to 
fit every purse 


© Cadillac cleaners outdemonstrate 
competition. No other line can top 


them for a fast, thorough cleaning 


@ Consistent national advertising 
reaches virtually every vacuum 
cleaner prospect in both rural and 
urbon creas — pre-sells homemak- 


ers on Cadillac efficiency and value 


@ Cadillac's 39-year reputation 
for rightness is an unqualified guar- 
antee of satisfaction and service, 


to you and to your customers 


: Explore the 
as BIG PER UNIT PROFIT POSSIBILITIES 

MODEL 301 of CADILLAC 
oe typ Count on Cadillac to give you the 





hey extra sales leverage it takes to sell 
$4993" vocuum cleaners in a competitive 

market. Write us for complete 
a information — NOW 


MODEL 800 


2 speed com 








with ful set of attochments 
$69°>" 


2 
MODEL 125 


wngie weed 
<tvding 5 
Sells f 


$4995" 


attachment 


LETTERS TO THE EDITOR 





“Grass Roots Cooperation” 








WRITE FOR 
NAME OF YOUR 
NEAREST 
DISTRIBUTOR 











e TOT, veld ently by reliable deelers and distributors. 





.' ~—S 
~—o 


DEM OL’ DEBBIL MOTHS WON'T CAUSE NO MORE TROUBLE, NO SIR 
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Wisconsin’s “Plumber Trouble” 


ELECTRICAL 


nS. ui 


MERCHANDISING 


THE HIT OF THE SHOW: 


°° in Chicago 


Westrated 
Partially 


Retail 


NO INSTALLATION 
CHARGE 


The Sensational, New, Portable 
Dishwasher that REALLY DOES THE JOB! 


Now you can cash in on the terrific mass market flat! Washes 28 dishes and glasses, plus all the 
that awaits the first good, low-priced, portable silver. Perfected water-pressure principle . . . no 
dishwasher! Wait no longer .. . get set for big motor . . . nO maintenance expense. Kay-Way 
profits in 50 with KAY-WAY! Washes dishes sells and stays sold. 
sparkling clean and rinses them—in just 2.minutes 
Distributors ask us about available territory 
e 


LET KAY-WAY SET YOU UP FOR BIG PROFITS IN ‘50...WRITE US TODAY! 


KAY-WAY CORP. 


124 W. NEW YORK ST. INDIANAPOLIS, IND. 


-FEBRUARY, 1950 














THE 
DEALER! 


Important new prices 
and adjustments, based upon 
actual facts, for profitable, equitable trade-ins! 
Here is the famed original “blue book” with all the latest changes to 


help dealers boost refrigerator sales and trade-in profits during 1950! 








SATEST OFFICIAL MARKET DATA / 
THE TRADE-IN “BLUE BOOK” 


INSURES PROFITS ON SALES BECAUSE: 


I. It lists and illustrates over 2300 models of domestic type 
refrigerators so that they may be readily identified by 
the dealer. Guesework as to age or model is eliminated 


2. It gives a fuir, conservative value to each model listed 
and eliminates the danger of excessive allowances. 


3. Its neat and complete make-up impresses the dealer... and 
in general its appearance and lists serve as an effective 
antidote for the customer's inflated sense of value of 


his “trade-in”, SEEING IS BELIEVING! 


4 Its trade-in appraisal values are designed to let the dealer 
MAKE A PROFIT on his replacement sales 


5 It contains a complete editorial section which tells the 
dealer how to trade refrigerators profitably. 








One trade-in properly executed on the basis 
of prices established in the Blue Book will 


pay for the cost of a book many times over. 








© COMPLETE ILLUSTRATIONS: SPECIFICATIONS 
@ LISTS OVER 2300 MAKES AND MODELS 

@ ASSIGNS FAIR TRADE-IN VALUES 
TELLS HOW TO RECONDITION TRADE-INS 
FREE DEALER SERVICE BUREAU 


The automobile industry has used a “Blue Book” of 
Trade-Ins successfully for 35 years. Profit by experience 
and use the “Blue Book” of refrigerator trade-in values. 


"The Ouginal “Published since 1938 


errghs 1% 

ee om OS) ON ak ees wm Oe ee 

Please wod a . pees wt the " 

NATIONAL REFRIGERATOR MARKET REPORT © This beck mon be chenined Gem 

Bo towd Pleese Find Check Ma wney Orbe . your ditsibutce or refrigerator 

NAME manufacturer or you may 
order direct by using this 


ADDRESS convenient coupon 
“ 


z 
A 
a 
: 
Mail with wour check or money 
cry a 
g 
a 


order. We pay the postage 
NATIONAL REFRIGERATOR MARKET REPORT. Inc 


" 
Dene EM Pow Office Boe Ga, Los Angeles 24, Coll 
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NEW POSITIONS 





General Electric Co. 


White Products Corp. 





FRED HAROFF 





MONTE M. WHEELER 


Speed Queen Corp. 


\ 
le 


FEBRUARY 


1950 


A. 0D. VINING 


Crosley Division 
Avco Mfg. Corp. 





CLARENCE G FELIX 


Tele-tone Radio Corp. 


Magnavox Co. 


ELECTRICAL 


” Mark 
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Kelvinator Division American Central Division 
Nash-Kelvinator Corp. Avco Mfg. Corp. 


a 


CHARLES J COWARD HOWARD JONES 


J C. BONNING 


L 
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pliance Profits 


IN YOUR POCKET! 


Right this minute—in your own business area—thousands of 
dollars’ worth of profitable appliance sales are pending .. . in 
new construction where electrical appliances will be bought. 


You can pocket these appliance profits by using DODGE 
REPORTS. 


When you use DODGE REPORTS, you can be first in the right 
place—at the right time; you know who to see and when to see 
them. You get vital sales-making information that leads you 
straight to these active prospects. 


You are told exactly what construction projects are under way 
in the area you specify--who is involved in each project (name 
of owner, architect, engineer, contractor )—where and when to 
contact proper individuals for presentation of your proposition. 


This is information TO HELP YOU SELL. It saves you time 
and “leg work.” It enables you to approach going-to-buy pros- 
pects with a sales talk based upon known facts—at the proper 
moment for effective results. 


Let us show you, without obligation, how DODGE REPORTS 
can help you put these added appliance profits in your pocket. 


--——-— MAIL THIS COUPON --~--- 


ves | wont to know about the profitable 
Appliance Sales in new construction. Without cost 
or obligation, thow me how | can use DODGE 
REPORTS in my business 


Addrews 
F.w. DOD 


F. W. DODGE CORPORATION 
Construction News Division 


119 West 40th Street, New York 18, N.Y. 


1 (€4—2-50) 
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\ For # Ee) 
oy settee? 


Rotashelf 


Corner Base C iia u ith Rotating Shelves 





Rora HELP, Originated by Morton designers, is one of the 


i | nverts lead ¢ r il c ice »a 
ct e-storage urea fk erally dozens of cans ‘ cs 
’ 
‘ ‘ 
) ot sigt yet always at han e rotatin eit it 
swings mto easy reach with less ett than ope " iwe 
ROTASHELF ts made entirely of steel, and ist shed with two 
ats of baked-on enamel to match the finish of other Morton 
Base Cabinets. Shipped tully assembled, ready tor easy instal 


lanion with standard Morton Corner Toy 


Only Morton Has Rotashelf 
ROTASHELF ts an exclusive Morton product. It brings new 


j ; hy} 


extra Sales-and-profhit possibilities Co every Morton dealer. It tits 


perfectly into 


1 Morton Unit Sale Plan. Ask your Morton 


, 4 } | ' 
Kelvinator distributor tor full intormation—or write us direct. 








MORTON 
MANUFACTURING COMPANY 
5125 West Leke Street, Chicege 44, Ill. 
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Philco Corp. Acme Aluminum Foundry Co. 





LARRY F. HARDY OLIVER L. EARL 

ar as bee ted 

t t the 4 € \ i 
fill the vacancy caused 
leat { Harry L. Ferguson 

1949. Mr. Ear as been vice 

imi a ector 7 the firm 
re ning Lome vas general 


nanage tie M lins Mig 


i ] V il 
i \ "| ip 
ading sup e 





F D. OGILBY 





HAROLD R. BASSOFF 








Larry Fk. Hardy has been named Harold R. Bassoff has been named 
ident {t the television and rad e-president im charge of saies tor 
Phileo Corp. Mr. Hardy the King Refrigerator Corp. He was 
I » in 1932 and in 1944 was rmerly buyer of major appliances 
we aa BS t \braha & Stra I kl y 
ev and ra ivisi 
Frederick D. Ogilby has been ap 
te vice t lent n arge ol 
ules for the television and radio divi- Automatic Firing Corp. 
I H us been manager of tele 
ale M Ovilby I t s J. Lee ales manager of the 
\ a I g Cort e¢ 1945, ha 
H. Gillies, vice-pre ent and —— aaron 
e boar it vas rmet wit 
ard t 4 and 
bre 
i € i < t 
: a " as bee " 
‘ ‘ t x¢ 
e div 


Walt Sormane has been appointed 





Eagle Electric Mfg. Co. ules manager of the commercial cook 


re nent department of Hotpoint 
I Vieneck has bee amed 1 H ‘ f y general sales 
P ‘ the Fag ‘ Mig ager of the Conco Engineering 
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Perfection Stove Co. Herman Nelson Corp. A 


aar4: 
PACKAGE 
FOR YOU 


SIMPLY PLACE A 
SMALL INITIAL 
























ORDER FOR 
WALTER M. BARBER ROBERT F. DELAY 
? 
e1 | leLa a 
verti t ve am 4 pr 
Stove ( H an N 
nee 191 y £ z 
( \ 
42 
Zenith Radio Corp 
M + We eee you all the information and material 
ritory. A vetera you need to understand and promote this highly 
ae wrcig no profitable business. 
Meyber a 
Hamilton Mfg. Co 
vl pentane 
rs M ifia 
Idah Arizona Uta j 
lora w Mex and we . 14 ; . \ 
PEEEEEEE SNO-BREZE IS | | | @ | Retail from 
ws NOT JUST A FAN r 
IT COOLS 7 
u : 
Air King Products Co., Inc. THE AIR TOO! ‘ ; 
% DOUGLAS G. MUIR t 
A Tested and proven Sno-Breze units fully guaranteed. 
1 ? R Complete selling, installing and servicing details. 


2 Eye catching, interest arousing animated display. 
a Counter cards, string tags and direct mail material. 
pA Mat service and cooperative advertising program. 


2 100% company paid newspaper ads in leading markets. 
Swartzbaugh Mfg. Co. 
g Heard on several coast to coast radio networks. 


Seen in LIFE, TIME, BETTER HOMES & GARDENS 
and other leading national consumer magazines. 


Get ready NOW to Snow-ball 
your profits with Sno-Brege. 


COUPON TODAY FOR FULL DETAILS 


MANUFACTURING CORPORATION ff 
PHOENIX. ARIZONA DEPT. M-1 


ranches in Los Angeles, Cal., Dallas & 
Lubbock, Texas 


Please rush details on Sno-Breze sales package 
We are dealers [] Distributors [) 
O Firm re 


: ADORESS__ — 





SAMUEL OLCHAK 
























Seth Thomas Clocks Frank Moos and Rene M. Mois 
General Time Corp. ernie sibs wage eteag tye 


2 ae a 
41 YEARS AIR CONDITIONING LEADERSHIP 
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9,000,000 


RADIO LISTENERS 


eee SEW-GeM ADVERTISING 
« evERY WEEK! 









EASY TO SELL 
and STAYS SOLD 


because SEW-gem *Wlinacle Wook” \S GUARANTEED 


NOT TO LOCK, CLOG OR JAM — EVER! 
Check thease EXCITINGLY NEW EXCLUSIVE PATENTED 
FEATURES FOUND ONLY IN SEW-GEM 

@ “Susie” Fell Rotery MIRACLE HOOK 
@ RIGHT HAND BOBBIN 
@ SILENT SYNCHROMATIC CHAIN DRIVE 























It will pay you w investigate SEW-GEM'’S com 


plete cabinet line. Write today for complete details 


Since 1922 


% SEW-GEM 1S ADVERTISED 
ON FIVE BIG NATIONAL 
RADIO SHOWS Stop the 
Music © Queen for « Dey * 
Sing it Again © Bride and 
Groom © Betty Crocker 





ROCK ISLAND, ILLINOTS 


DAYTON FAN LINE 
Is Tailor-Made For 
Price-Minded Dealers 


AT BETTER-THAN-AVERAGE DISCOUNTS, 
Dayton can supply 90% of your fan requirements 
through 40 coast-to-coast warehouses——convenient 
for pick-ups and 24-hour shipping service 


Your big discounts on the low list prices on fans 
illustrated and list below are typical Dayton Fan 
bargains 


ATTIC FANS, VERTICALLY MOUNTED 


Blade CFM bf stock N L ist 

24 4 14 829 4K21 $¢ aI 

( } 1 1 18y 4K91 ) ” 
24” te 48" ATTIC FANS +4 ‘ b+ 

16 9400 + 3 ‘ 1 4K999 89 00 

49 12,000 13 10779 4K222 1 r 

48 16,20 1 9 1C809 4K154 14000 


HORIZONTALLY MOUNTED ATTIC FANS 
T ? 500 1 3 10890 4K298 80.00 
i¢ 9 600 1 3 1891 4K298 97300 


WINDOW FANS, BELT-DRIVEN TYPE 
9 17 14 1¢ 899 4K215 x 
24 14 1C893 4K21 } 





20° 2-WAY, WINDOW FAN 
oe r cree 


3 

All Dayton fans, including a complete line of air cir 
culetors, ore listed in your current Grainger Net 
Price Resale Dealer Motor Book—order samples now 
Made and guoronteed by Dayton Electric Manutac 
turing Company, Chicago 


DISTRIBUTED EXCLUSIVELY BY 


W. W. GRAINGER, INC. 


40 COAST-TO-COAST WAREHOUSES 
HOME OFFICE: CHICAGO 6 
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NEW POSITIONS 








Lewyt Corp. Westinghouse Electric Corp. 


Miller as 





JOHN O'DONOVAN 


Domestic Sewing Machine Co. 





CHRISTIAN A. LANGE 


A SPAULDING, SR 


Hamilton Beach Co. 


K fa Schaefer, Inc. 

Co. ~a Marin O & . ! 

\\ > " Pa j 
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RCA Victor Division 
Radio Corp. of America 





RALSTON H. COFFIN 


Automatic Control 
for Oil Burning 
Space Heaters 
Ranney Refrigerator Co. 


Gibson Refrigerator Co. 





O ROBERT PERKINS 





Now your salesmen can develop NEW SALES TO OLD 


. 4 senha HEATER CUSTOMERS — and extra sales to new heater 
is Refrigerator buyers — with the A-P COMFORT MASTER. Hundreds 
s > ; a yee o of oil heater users in your town will welcome this AUTO- 


MATIC TEMPERATURE CONTROL -— extra comfort 
and economy at the mere touch of a thermostatic dial. 
Already proved in homes throughout the country. 

COMFORT MASTER is easy to install on any heater 
made since 1939, using A-P Model 240-D, U,or Y series 
manual controls. Just mount the “Auto-Heat Top” on 
the present manual control, and connect to Thermostat 
and Transformer. 


Remington Corp. 
Du Mont Laboratories, Inc. 


A-P COMFORT MASTER conponr MASTER 
ALES ARE Easy 


Set Includes: 
Heat Anticipating Thermo- 


with ol 





hese Mer, = 
r T c ; Heips iia: erchendising 
" f the Alles stat, Auto-Heat Top, ee Stend © : 
t stories, | H In Transformer, and all Heater Moy 
id t will be Dalla fittings. Model 240-ED for for mail te Users © News: 
’ . per A Me : 
. standard circulators, Model nt ¥ =a AP Albury 
Ober lorter s | ' . "9 vip P 
be 240-ETS for fan-equipped ip at a Heat 
sos b 
2 heaters, Wit; fer Beatis| cao 
E. A. BONNEVILLE 5 ‘ imager 1 . wing 


WRITE TODAY for the whole story on A-P 
COMFORT MASTER Automatic Controls for 
Oil Heoters — and complete Sales Helps 


AUTOMATIC PRODUCS COMPANY 


, 2400 Thirty- i 
Webster Electric Co. North irty-Second Street, Milwevkee 10, Wisconsin 


me) J Se us en aed DEPENDABLE Controls 
ern Indiana and southern Michigan. FOR OIL «© COAL « GAS HEATING 
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New, 


MODER 





STORE FIXTURES 


@*" Merchandise Displayed where 
it is Easy-to-See, Easy-to-reach. 








@°’" 50% More Selling Space than 
conventional store equipment. 


; e “Head-On" and “Side-Unit" Models 
te make 5'x5' and 5'x10° Islands. 


“Side-Units” Also for Modern Fiex- sesh Sinele, Masdinniiinntell 
ible Wall Section Displays. more with FLEX O-STEP. 


NARDA Members ntact you hicago Office 


Inset ilustrates ease of dis- 
playing merchandise of vary- 
ing sizes on FLEXO-STEP. 24" 
high bese sections with sliding 
doors provide storage for re 


714 Commercial St 


MANITOWOC, WIS 










ANTHONY 
\IFT GATE 


HYDRAULIC 


THE 
FIRST 
TRUCK LOADER 


Cuts Delivery Costs 50% 
Practical * Foolproof + Time Proved 











—————————— 
* Litt Gate re ’ 

' iN ar ns to 
. Thousands in use 


On the market 6 yeors 


First in sales 
First in field proving 
First in simplicity—75% fewer working parts 


First in features—-More advantages to the user 


See illustrations ot left. * Write for lit 


ANTHONY COMPANY 
Det. 906 Streator, Illinois 


ature and prices 
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Appliances In the Magazines 


WOMEN’S SERVICE GROUP 


Women's Home Companion 


Mrs. Parker Gets A New Dryer’— 
aT } evurary ‘ Lia 
pamon—a Reader-Reporter’s exper 
€ A an a matic dryer, pl 
¢ use rt cuts for « ’ 
McCall's 
‘ t le ¢ 
b I Did O e Hou 
Ma " G Febru 
McCall's—a i M ga fa v 
t re wodellix Z 
wie ‘ | mexiern a 
t 4 ' 4 iry nt the ba 
ance c e was tra rmed t 
ep pa 
I Is H 1 Ke House I 
} ‘ S. Herbert—) 4 1 
¢ New York womar th tw 
ha w she lved r la 
t en nad ze xKitche 
} Get Good Coffee fr the 
\ tee Makers,” | Mrs. Her 
tne feature the 4utoma elect 
va ‘ per ator type 
Good Housekeeping 
Managing an Automatic Washer 
(As Four Women Do It) by Heler 


bruary Good House 
different types of 


W. Kendall —Fe 


keepin ow tour 


automat washers are used efficiently 
by four different types ot omemakers 
Parents’ 


“How Our Kitchen Loves Con 





pany by Cecelha 
February —-kit 
fore and aft 
True Story 

Time ( k Mother by Hele 
Budd 1 Prue tor a large 
‘ t 2 ator ‘ \ ng 

oat nd. sa ‘ at 

t aiker 

4 - | ~ " 7 
H I " r ra i 

\ € vyorry y own 
‘ | eT ‘ 
atta eva a 


HOME SERVICE GROUP 


American Home 


W e¢ ‘ 470 Hi rsa 


Year PA K 


different 





amd motion tudies on three 
nethod rst 1 series of time and 
motion studies ba ye cieaning 
rbs 
Kitchen Wt i ge Educatio 
by Elaine Ku Aes Weaver—Jan 
lary imerican , features the 
nportance { proper | acement a! i 
adequate storage of appliances su as : 
e dishwasher, refrigerator, mixer, 
aster. ¢ : 
House & Garden ’ fi 
Don't Suffer From Kitchen Bends” 
January House rarden 
rt ig cig an be nd ( } 
¢ 
: 
Family Circle } | 
Save Time, Money, Energy | 
an Aut ‘ Washer, Dryer, Ironer : 
Jar ary det Lerche My Appl 
ances Are Money Makers” says Mrs 5 
Switz a Phoenix, Arizona housewtte : 
“ 4 b—by lessic 
Bakk 
FARM GROUP 
Farm Journal a 
Re-Lighting a Farm Home” by | { 
Edith | January Farm Jowr ! 
nal—a we ighted house will ave q 
€ amily evesignt 
How Do Your D Open ‘ 
proper kitchen planning saves time anc 


Country Gentleman 


by Margaret 


— at met 4 nivel ences 
Schnug—February Country Gente 
man ‘ nay be improved 
with steel ca ma specially de 

gned to a late pliar J 
AS mixer ite akers, cleaners, ete 

Tha G Coffe y Elk 
>aitet i types 


HOME ECONOMICS GROUP , 
ee 


What's New in Home Economics 





Evans Completing Work 
On Distribution Plans 


\ 


Kelvinator Announces 
Ad Program for 1950 


\ i ui a progran 


FEBRUARY 1950 


ELECTRICAL 


H S ; 
u by A : q 
. et { ’ 
e i 
\ } r r 
Forecast 
’ € ) 
‘ 
he 
saliakdies 
4 i t 
Corporation Takes Over 
Amana Refrigeration 
; Cc Ox 
i c xf at 
ce I 


MERCHANDISING 








DEPARTMENT STORES 















Kahn Heads Coordinated 
Set-up at Hecht Co 


Moerlin Assmues New Duties 
At Doniels & Fisher, Dallas 





Frank Ka has be amed tc \ G. Moerlin has been named 
and g an buyer f radios and records for 

ia en al af ances Daniels & Fisher, Dallas. The new 

gs for the eight luties are in addition to his work as 


i ces 
Pt 









Smith Succeeds Bassoff 
At Abraham & Straus 





? Lewenstein’s Draws 650 
For Home Service Party 


William Smith has be« made 
ver ¢ ersons attended a hon buyer of major appliances for 
give I t Abraham & Straus, Brooklyn, suc 
enste Me t ihe a eeding Harold Bassoff, who re 
wa i by Frank C. Good signed to jk King Refrigerator 
inager ¢ me 8 ‘ ( Brookyn, as vice-president 

charge sales. Mr. Smith was 
formerly buyer of cameras, sporting 

re ! and summer furni ture 


Berman Nomed Hard Line 
Merchandise Manager 


Morris Berman has been named . 
oer hen! Gana ‘ger for RObertson’s Names Cool 
Fa i diamnadenia sabe As Merchandise Manager 
Angeles. He had been hor Mike Cool has been made mer 
s ings andise manager chandise 1 inager of the radio and 
lor Mandel Bros., Inc., ( ag0, fOr television department at Robertsor 
- Bros., South Bend, Ind. He will 
ntinue merchandiser for ap 
pliances. Daniel Schwob has beer 
ac uuyer of adio an televisi 
Strong Named Radio Buyer ade | , aad televias 
For Denver Dry Goods Co. 
Gray Strong, wl has been ; 
er a De Grand Stores Names Holl 
Dry Goods ( has been name Major Appliance Buyer 
; d a 
Hy , ed ' i} Services W ha Hall has be« A} ointed 
I ajor apt i es at Grand 
‘ ¢ ( if Dieg H has been 
1" r three yea 
Mayhew Appointed Buyer ind before the w was buyer 
At Kaufman's, Pittsburgh . pra Z ' 4 5 - ge & Son 
\noxvaille e <¢ exper nta 
. 4 | Mavhew. formerly wit! I h at energy before joi 
Miller ¢ $ ¢ ame buve gw the Marine ( s and after } 
" at ‘K 1 i decided t tir ling 
n ret ge to } , 


Birthday Party 











TWO GENERATIONS in the John Oster family inspect some of the firm's products 


as the John Oster Mfg. Co. celebrates its twenty-fifth birthday. John Oster, founder 
and president of the firm, is at the right with son John Jr, executive vice-president 
Across the table is Robert Oster, treasurer 
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Each PRICE-O-KIT 
d 's a bergein 
‘ becouse you get 
; sonar oy — 6 bases of non-marring soi ' 
7 “ sine finish black plastic each 4‘ Ll. x 


Each complete PRICE-O-KiT ; 
only $3.95 postpaid. Enclose check 
or money order. Prompt shipment, 
direct from moker. Write for dis- 
_ counts on 10 kits or more. 


————_ 

a 

New smaller PRICE-O-KIT for woflic « ”, 

soll product, 3° bare, A" nos WRITE FOR 

CATALOG ON PRCE.O-KITS it 
iA 


’ AMAA) 


6 sets of 16 numbers, dollars and 
decimal signs — bright red plastic 
slide easily into slotted boses 

4/2 information strips to put down 
Terms, Model No., Down Payment, 
Special, etc. Slip into slots on bases 


Prices from $1.00 to over $1000.00 


am, Soller & Co 


go 


PRICE-0-KIT Division 








tmimms 


Motors by Westinghouse 
or equal 


@ Our numerous models consist of Fully chrome 
plated oir circuletors on high telescoping columns, 
low base ond wall mounting, sizes from 18 ins. to 30 
ins. Two console models, mode with wood tables in 
wolnut or mahogany finish which is more suiteble for 
office or home than tables mode of other moterials 
Both models ore coffee table height, 17 ins. The 
popular priced Lowboy with 16 ins. squere top and 
our deluxe Northington with round top 25 ins. in 
diameter 





ond industriel 


Commercial 


tral Types The Northington 


inquire as to our win- 


dow fens 


© Window fons with telescoping side panels to 
fit various sizes of windows. Heavy duty mon 
cooler units on high stand and low base, 39 
ins. in diameter, and a full line of exhoust 
fons and shutters. All models engineered for 
the maximum oir delivery, quietest operotion 
and longest life. You can earn the moximum 
from your fon territory by making this most 
diversified MIMMS line available to your cus 
tomers. Write for prices and complete infor 
mation 


E N. MIMMS CO. 






908 MASON STREET 
LOUISVILLE 4, Ky. 








—_ 
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DISTRIBUTORS APPOINTED 





THE ECONOMY SIX 
eS Sl Cae ea Appliance Mfg. Co International Harvester Co 


Teleking Corp. of New Jersey Kaufmann-Washington Co., 1215 
“METAL LINED COOLER” Newark , Kenilworth Ave., N. E., Washing- 
' ‘ ton, D. C., ‘ le a dis 


ueTa 


Duo Term Division 
Admiral Corp Motor Wheel Corp 


Kaufmann-Washington Co., 1215 
Kenilworth Ave., N. E., Washing 
ton, D. C ‘ mad , 5 
Irion Co. 2159 Mills Se, El Paso. Tex tr L/ Space 
Major Appliance Co, 728-736 E Shia te 
wosse St, Lansing, Mich 


Domestic Sewing Machine Co 


Coroaire Heater Corp Kaufmann-Washington Co., 1215 
Kenilworth Ave., N. E., Washing- 
» tt ton, D. C et imed a 
t t ‘ D t wing 
Joe Thiele, Inc., San Antonio, Tex 
State Distributing Co, Inc, Milwaukee 
Wis 
Southern Wholesalers, inc Shreveport 
lo Major Appliances, Inc., 925-933 
For Complete Information Write or Phone... McDonald Bros, Memphis, Tenn W. Flagler St.. Miami 36, Fia., 
Ryon Radio & Electric Co, Inc, Kansas P tor of M 


UNITED REFRIGERATOR COMPANY City, Mo 


Hedseon, Witcensin 





Motorola, Inc 


Carrier Corp Mitchell Mfg. Co 
Pozner Electric Co 
ne 163rd St.. New York 
WOKLiy, 
TRANSFER co 


* Raymond Rosen Co., Philadelphia, Pa 
Arnold Wholesale Co., Cleveland, O 
Northeastern Distributors, Boston, Mass 


Dulane Mfg. Co 


Irving B. Shurack 1133 RCA Victor 
Broadway, New York, c 


Sea Coast Distributors, Inc 
N. E. 2ist St., Miami, Fla 





Slingabouts ae 


to my Delivery Service", 


soys H. O. Kline, Kline Transfer Co., Wilmington, Del. 


Champion Salesman 
! depend on Slingabouts to boost safety and cut 


oppiance delivery eapenses deciares the owner of 
this hauling firm delivering for major Wilmington 
appliance dealers 

You can depend on Slingabouts' rugged jackets 
soft lining and heavy, uniform padding for positive 
insurance against damage that repays its cost over 
and over through years of use Slingabouts slip on 
and fasten quickly A strong siing makes hand! ng 
easier everywhere. Slingabouts fit major appliance 


makes of all kinds 


Ask about Wrapabouts for TV sets. 


WEBB MANUFACTURING CO., 2918 N. 4th St., Phila. 33, Pa 
Send Slingebeut prices for model = 

moke Rolviaccatese 
Name — we 
Address Apotiance (oe 


gheate wpecity! LOOKING OVER the Buick he won for compiling the best selling record in the coun 
try is Larry L. Malin, salesman for Herbert H. Horn Inc, southern Colitornia distributor 


SS for Admiral Corp. Herbert Horn and Ross Siragusa, Admiral president, look on 


City 
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Coolerator Co 


Appliance Distributing Co. Co- 
lumbus, Ohio, een 


ranc) oA 
a sa 


ator pro 
; 


Du Mont Laboratories, Inc 


Allegheny Home Appliance Co. 
1801 Adams Ave., Huntington, W 
Va ° ted a Du Mont 


Crosley Div 
Avco Mfg. Co. 


re Judson-Burns 
Co., Philadelphia, Pittsburgh Prod- 
ucts Co., Pittsburgh and Lehigh Dis- 
tributing Co., Hazleton. 


Roberts & Manders Corp 


Lynn Dickerson Appliance Co., 
Houston, Tex, been named d 


Belmont Radio Corp. 


Stern & Co., Inc., Hartford, Conn., 


Silex Co. 


Charles H. Newman Co., Chicago, 


it a 


Sylvania Electric Products, Inc 


Sterling Electric Co., 31 S. Fifth 
St., Minneapolis, Minn, 


fl 


Speed Queen Corp 


Leo J. Meyberg Co., Inc., Los Angeles and 
San Francisc« 

Appliance Distributors, Inc, Indianapolis 

ind 

Distributors, Little Rock 


nnerly Rad: 


Ark 


Nineteen Hundred Corp 


Rochester, N 
Ellis Point C Butte, Mont 

Rains Distributors, Inc, Buffalo, N 
Keps Electric (€ Pittsburgh Pa 


Kennedy-Clork, Inc 


Tele-tone Radio Corp 


H. U. Gunther Co 
burgh Pa 

Franklin Electric Co 
adelphia, Po 


1013 Penn Ave 


529 Arch St 
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Noblitt-Sparks Industries, Inc. 
Ar 


d by 


Rodio Distributing Co, 101) 
Ave, indianapolis, ind 
Rodio Products Seles Co, 150) S. Hill St. 

Los Angeles, Calif 


N. Capitol 


Landers, Frary & Clark 


Horne-Wilson, Inc., Jacksonville, 
Fla as bes me apistiieneee fos 


} 
> | 


Hamilton Mfg. Co. 


Stuart F. Louchheim Co., Phila 
delphia, Pa as be tad 
for Han It ™ P 


John Meck Industries, Inc 


K industries, i 
Robbins Distributing Corp, New York, 
N.Y 
Jordan Electronic Co., Erie, Po 
Turnquist Bross Co., Los Angeles, Colif 


Midwest Mfg. Co 
Midwe 


t Kutcher 


‘ 


Auwtex Corp., Chicago, Ill 

James H. Howkins Corp., Buffalo, N. Y 
Stee! Kitchens Distributors, Fond du Loc 

Wis 

Edgewater Distributing Co, Toledo, O 
The Sutcliffe Co. Inc., Lowisville, Ky 
Southern Wholesalers, inc, Jockson, Miss 
McDonald Bros. Co., Inc, Memphis, Tenn 


Capehart-Farnsworth Corp 


navy 


Seattle Radio Supply, inc., Seattle, Wash 

Rowles Sales Co, San Antonio, Tex 

Woodson & Bozeman, Inc., Memphis 
Tenn 


Hoffman Radio Corp 


Mo 
Rad 


Hobart Mfg. Co 


Pittsburgh Products Co., Pitts- 


burgh, Pa 


Fedders-Quigan Corp 


Whitehall 
Jearborn St 


Distributors, 510 WN 
Chicago 


Kalamazoo Stove & Furnace Co 
Carolina 
lotte, N. C ‘ ‘ { 


1950 








THE Kitchen-Aire EXHAUST FAN 


Yen ROE TOR OF emer RACED 
wee — 


MAXIMUM EFFICIENCY -exhoust grill may be mounted abeve cooking 
range even on on inside well! 
FIRE-SAFE:—grease leden air is NOT drawn over motor 


« QUIET operating mecheniom is mounted OUTSIDE the weil! 


WEATHERPROOF »dack draft damper protects egeinst heat loss, operet 
ing mechanism is housed in corrosion free aluminum 

ECONOMICAL:>—-tow in cost; easy to instell. Grease end moisture loden 
Gir is not deposited on kitchen wolle-—-seves on cleaning end decorating 
WIDE USEFULNESS —clectricelly operated, can be instelied anywhere, in 
new of old heoutes——-heeps kitchens cool end odorless, bathrooms end 
recreetion rooms fresh, end basements dry 


Here ore features thet the conventions! exheust units 
con't offer Kitchen-eire units ore actyuelly 
SUPERIOR, and they're selling fast! Underwriters 
approved. As advertised in Better Homes and Gerdens 


STEWART MANUFACTURING COMPANY 


Washington Street 1 1 








Jenkins Music Co., Kansas City, 


Appliance Co., Char- 


WHY 2345) FLUORESCENT LIGHTED 
MEDICINE CABINETS 


PARK LANE 


Cost Less 


Complete Bennett Bilt 
Fluorescent Lighted 
Medicine Cabinets cose 
less to buy and install 
than separate electrical 

wall fixtures and cabinets 

of equal quality. These 

cabinets increase the at- 

tractiveness of modern 

rooms by providing a more 

finished, self-contained, 
compact installation, 


Nothing has been over- 
looked for convenience 
and quality. No other 
medicine cabmet has 
all 18 built-inpremium 
features. That's why 
you should specify 
and buy Bennett Bilt 
Fluorescent Lighted 
Medicine Cabinets 
It costs you nothing for 
the fully-illustrated 
complete line catalog 

u may meen many 
dollars to you. Write 
today 





i 


THE BENNETT MANUFACTURING CO., ALDEN, N.Y. 


i CUSTOM METAL CREAPTEMENM SINCE 1906 











The One and Only Seate 
with ELECTRIC DIAL 


OUNSELO 


DELUXE MODEL 


The scale chat has everything 

beauty, accuracy, long life 
and the exclusive, intriguing, 
electric dial light that flashes 
on, illuminating the numerals 
the instant pressure is applied 
to the plattorm 


The Counselor DeLuxe is 
without doubt the finest scale 
ever built and a value un- 
equalled anywhere. Dial light 
is operated by a replaceable 
flashlight battery 


Model No 
assortment of gay enamels with a 
White, 
Sky Blue, Citrus Yellow, 


149 is finished in an 


chrome headpiece. Colors 


Pale jade, 


NEW LITERATURE 
AND SALES HELPS 





The Dartnel!l Corp 


oe UL 


F” Guaranteed by > 
Good Housekeeping 
<< wt 


F. E. Myers 


Y 45 sovrarens 1 


and Shell Pink. Black ribbed rub- 
ber mat 
Model No. 479 is the same style in 


a gleaming all-chrome finish 


Counselor Models Available from $4.95 to $8.95 


Univ 


of Illinois 


Write Today 


THE BREARLEY CO. 
ROCKFORD, tit. 


NEW YORK OFFICE 
11258 BROADWAY 








Why Wait? 
Prompt Delivery on 


CORD SETS! 


No Quentity Too Large 
or Too Small 


f 


\t you need good Cord Sets, Columbia 


can provide the quality and service 


you need 


Cord Sets for: 


® Television 

® Clocks 

© Radios 

® Portable Tools 
® Electrical Appliances 
© Refrigerators 


Columbo's Cord Assembles use only 


the finest Underwriters Approved cord 
and plugs 


COLUMBIA WIRE & SUPPLY CO 
2850 Irving Park Road 
Chicago 18, Illinois 


Netional Dstributors and Warehouse 
fer Anaconda Densheath Television 
and Radio Wire and Cables 
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The THRHTY buy in '50”’ 
‘es Westinghouse Elec. Corp 


\ 


OFFERS 


LARGER CAPACITY 


in less space 


LOWER PRICE 


er cubic foot 





Lewyt Corp 


Aluminum Goods Mfg. Co 


WIRE, PHONE O#8 WRITE 


REVCO, Inc. 
DEERFIELD, MICH 
Aeveo 

CHILL CHEST 

Mullins Mfg. Co 


15 cu. er 


Heevy Duty 


FEBRUARY 





Vike 


ASCO 
10°“ CEIL-N-WALL” 


KITCHEN VENTILATOR, 
Model 1020 





For ceiling 
mounting or in 
inside wall, directly 
above stove 


FAN AND OUTSIDE 
WALL HOOD ASSEMBLY 


@ Designed in collaboration with 
imerica’s largest builders . 
for quick, easy, inexpensive 
installation 
New FASC O Durbo-Radia! 
propeller, specially engineered 
for pressure through ducts 
de velops pressure unob 
tainable with ordinary fan 


blades. 4 speed control 


intake 


air re-circulation at inlet 


U nique aif prevents 


Outside wall cap—aluminum 


rustproot—has built-in 


balanced louvres Overhang 


keeps out rain, drafts, cold 
Beautifully designed 


superbly finished... priced 


FASCO watt ventilators are used by 
America's largest builders . . . 15,000 IN 
LEVITT HOUSES ALONE! The new FASCO 
“CENM-N-WALL” 


leader, too! 


ventilator will be a 


WRITE, WIRE or PHONE for con 
FASCO Indus 
on St., Rochester 2, 


N.Y Phone HAmilton 1800) 


plete information 


tries, lac., 101 





ASCO 


INDUSTRIES, 


ROCHESTER 2, 


INC. 


NEW YORK 
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ee Com DEALER SALES HELPS Now You Can Talk Price. 


rr .. « @nd well more dryers. The Taylor Dryer is the 
PROFIT-MAKER lowest-priced family size automatic clothes dryer on 


: i the market. No installation charge. either plugs into 
For You or ; | any outlet (1280w. 110-20v, 50-60 cycles). 


The Sensational, New 


ONCO 2a” Sf! wy 


PORTABLE ~ 4 eee 


ELECTRIC RADIATOR |: $199. 


TOAST-TESTED automatic tooster dis Slightly higher 
play distributed by Arvin to help their in West 
dealers. Suitable for counter, window or 

shelt 





PORTABLE HEATER you Can Talk Features, foo... 


ete ! : ...» easy on clothes—-no rough-and-tumble. no lint 


Sun-Lite ultraviolet lamp with automatic safety 
gvlarly at 


q switch .. . safe infra-red heating units .. . twin 

$22. 95 » ee pressure blowers . . . automatic timer, separate 

ied heat switch . . . Easy Slide rustproof drying rack. 

4300. 8TY Provides quict ’ * open-end hangers .. . white baked enamel! finish 
abundant heat where 


end when weated! P ab . ‘ cabinet 30° wide, 24° deep, 36” high to sorting 
counter, 


OUTSTANDING FEATURES _—< THE TAYLOR CORPORATION 


4 NO SHOCK, NO BURN, says this ALLIANCE onto 
SAF Underwriters Approved. counter or window disploy card tailored 
Uses no water, steam. to fit the Electromode portable heoter 
Fully enclosed heating element. Even 
at full heat unit will not cause a 


serious burn if touched. Chait Banh J IDEAL Wiring Tools 
FAST Seve teste, 08 stee Py i SPEED UP THE JOB 


1320 watts, A. C. or D. C., emitting 


4500 BTU’s per hour, the equivalent ...CUT JOB COSTS! 


of 1834 sq. ft. of steam radiation 


LIGHT Weighs only 284 


pounds. Easily port- 
able, nicely balanced. Compact, size 
23” x 7” x 19". Smartly styled. 





WIRE STRIPPER 


World's canest to use wire stripper 

Automat feature positively pre 

ECON OMI CAL FOR BETTER SLEEP, the electric bion vents crushing of wite. Single light 
ket—is slogan on Universal's four color ge strips wire us er, Due h 

ust maert wite eqQuerse ro feleate 

Costs approximately 2 cents per hour four piece counter display unit. Uses box Models for 8 to 22—solid oF stranded 
to operate average rates). Saves on cover as focal center wire, POSS. and 300 ohm FM and 


twin ! 


regular fuel in spring, fall, through TV able 
a Coil: Hex FISH TAPE | B-X CABLE CUTTER , 
101 HOME USES " Can't Stick or Bind Costes? Wey 


. fo Cut 8-x 
IDEAL in nursery nf ny Conduit 


‘ Just snip, twist BX and 
so kes for } mush oF 
bath, on porch, in base COM a gece =: gu - 


pt it apert. Cute twe 
ie pull 5S ring woun « three-wire No. 10, 12 
mem, bedrooms, oun around rust-proof able 


or 14 armor able. lerer 
dry, playroom, co 4, iy sips eauly asround 90 of snell diameter. Blade 
workshop. RIG HT ‘hi JOASTER . 


bends 25-{t. lengths removable for sharpenng 
Convement carrying 
handle folds rs aut 


double as hand y dr 


OD SE SE SED DIST, 
rack 


OTHER IDEAL IDEAL INDUSTRIES. Inc 


WRITE tor complete information o SHORT-CUT TOOLS 1037 Park Avenve QDEAD 
. SYCAMORE ILLINOIS 


this outstanding sew product i “ | 
CONCO ENGINEERING WORKS IO 2} Bilt apart 


quvkly jon imto longer Cuts anywhere slong 
tens length of cable 








NAME 


Division of H. D, Contey & Compeny PERMANENT-TYPE DISPLAY FiIX- 
Mendote. Illinois TURE for Arvin automatic tooster com 
AFFILIATES bines color, light and motion, disploys 

CONCO MATERIALS MANDLING DIVISION 


Cc 





COMPANY 
ADoFESS 
tull end profile views. Completely equipped Fo ‘ 
CONCO BUILDING PROUCTS, INC with @-wett bulb, Masher ond five fest Crt (ie roe state 
. , . , - ” 

Brick Tile Stone of cord with plug Sold through leoding Distributor 


i 
) 
OSS eee 
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Re cn Parmousr 
* Por t.ae Hangers bor 
A fiver 50 Veare 

f NOW offers New 
} Valueful ODEN 
; Automatic Fleets 


Reautyranges 


Theater aad Jobber Inquirtes lnvited 
1 Brite, Wire, of Phone Por Full Detaile 


DRYERS 
WAHL 2: 
: and 


VIBRATORS 


i Meo" / EXTRA PROFITS 
For You! 
















Ideal for all the family 





ha te, necktrim nthe 
lew i de the arr 
i f nl model, email 
and tf y to ue 
lid ho experience neces 
sone on ent, emooth run 
small nine. List only 89.75 


dees net give perfect 
sat af actin 


WRITE TODAY DEPT. EmMSO 


WAHL clipper corp. 














Ste 
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ODIN STOVE MANUFACTURING CO. 
ERIE + PENNSYLVANIA 


POR OVER Ww VYRARS, MANE PACTURERS OF OLALITY GAS 
US 


KANGES NOW ELECTRIC, Too 


GRAWLS 


On Roller Bearings 
Up and Down Steps... Over Obstructions 
Rolls Smoothly Over Flat Surfaces 





@ Patented Roller 
Bearing Crawler 
Tread 

e@ Sturdy Construc- 
tron = Aluminum, 
Steel or Wood 

@ Safety Straps 

@ Patented Strap 
Tightner 

; The fF ameous 


Crawter Tread 


= 


A 
Fr 











vens Appliance Truck 


avanman #040 


AUGUSTA GEOCEGIA 







Co. 











A. 8. T. Mig. Corp 182 
Add Sales Co 194 
Admiral Corp. 17, 18,19. 20,98, 99 
Aw Conditioning Products Co 203 
Air Equipment Co 152 
Alliance Mig. Co 4) 
Altorter Bros. Co 150, 151 
Aluminum Co. of America 16 


Amana Society Refrigeration, Inc. 13 
American Central Div, Avco Mfg 
Corp 159 
Anthony Co 194 
Apex Electrical Mfg. Co. The 
Inside Front Cover 


Appliance Mig. Co 35 
Appliance Parts Jobbers Assoc 

Inc 124 
Armstrong Products, Inc 100 
Atlas Tool & Mfg. Co 146, 147 
Automatic Products Co 193 
Belmont Radio Corp 161 
Bendix Home Appliances, Inc 129 
Ben-Hur Mfg. Co 203 
Bennett Mtg. Co., The 197 
Berns Mfg. Corp 120 
Blackstone Corp 155 
Brearley Co 198 
Burgess Battery Co 167 
Capehart- Farnsworth Corp 173 
Carrier Corp 104 
Casco Products Co 130, 131 
Chevrolet Motor Div, General 

Motors Corp 44 
Chicago Tribune 106, 107 
Clements Mtg Co 186 
Columbia Wire & Supply Co 198 
Commercial Credit Corp 29 
Conco Engineering Works 199 
Coolerator Co, The 54 
Country Gentleman 137 


Crosley Div, Avco Mfg. Corp. 78, 79 


Dayton Pump & Mfg. Co, The 21 
Dearborn Stove Co 85 
Deepfreeze Div, Motor Products 

Corp 156, 157 
Dodge Corp, F. W 189 
Dominion Electric Corp 92 
Dormeyer Corp 24 
Driver-Horris Co 116 
du Pont de Nemours & Co., (Inc 

E 1 Finishes Div 125 


Easy Washing Machine Corp 142 
Elkay Products Co 202 
Eureka Div, Eureka Willioms 

Corp 122, 123 
Fasc adustries, Inc 160. 198 
Field Control Dw, H D Conkey 

&c 20! 
Finders Mig C 175 
Florence Stove C 53 
Fowler Mfg. Co 180 
Frantz Mfg C 202 
Frigidaire Div, General Motors 

Corp 14 
Gellman Mtg. Co 192 
General Die & Stamping Co 20 


General Electric Co. Appliance & 
Merchandise Dept 

22, 23, 90, 91, 118, 1 

Electronics Dept. 30 31, 110, 11) 

| 


Plastics Div, Chemical Dept 0 
Gibson Refrigerotor C 47 
Gilbert Co, A C 169 
Grainger, Inc, W. W 192 
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Homilton Mtg. Co 94. 95 
Honkscraft Co 14 
Hoover Co, The 148 
Hotpoint, Inc 138, 139 
Hunter Fan & Ventilating Co 88 
Idea! Industries, Inc 199 
Inland Mfg. Div, General Motors 
Corp 183 
International Oil Burner Co 172 
lronrite, Inc 114, 115 
Koy-Way Corp 187 
Keen Mfg. Co 202 
Kelvinator, Div. of Nash-Kelvinator 
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Kitchen Maid Corp, The 174 
Ladies’ Home Journal 46 
Landers, Frory & Clork a 9 
Lau Blower Co, The 39 
Leonard, Div. of Nash- Kelvinator 
Corp 102, 103 
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Life 134, 135 
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Lyon Metol Products, Inc 52 


Marquette Appliances, Inc 170 
Mars Mtg. Co 203 
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Morrison Stee! Products, Inc 132 
Morton Mfg. C 190 
Motorola, Inc 50, 5! 


National Cash Register Co, The 38 
National Electrical Mfrs Assn 


153, 165 
National Enameling & Stamping 
C 40 
National Refrigerator Market 
Report 188 
Neal Products 202 
Nineteen Hundred Corp 105 
Noblitt Sporks Industries, Inc 7 


Norge Div, Borg-Warner Corp 121 


Odin Stove Manufacturing C 200 
Ohio Washer C 202 
Oster Mtg. Corp, John 6 
Owens-Corning Fiberglas Cory 10 
Packard Electric Div, General 

Motors C re 33 
Palmer Mfg. Core 191 
Pertex C rp 128 
Philc Lore 1 
Power Equ pment C 202 
Prentiss Wabers Products C 45 
Proctor Electric C 86, 87 
Queen Stove Works, Inc 133 
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Traveling Light 


Northern Pennsylvania 
Power Co. conducts an edu 
cational program in lighting 


with a traveling show 


big eumportance 
important 


A tiny Flag Label is appearing on 
flexible cords attached to lamps, elec- 
tric appliances, and electrical equip 
ment of all kinds 

It carries a word of special signifi- 
cance to everyone concerned —from 
the appliance manufacturer to the 
woman at home starting her vacuum 
cleaner 

That word is “Inspected” and 
what it means is ‘tested for electrical 
safety.”’ For the Flag Label signifies 
that the assembled cord—including 
the connecting plug-—has been sub- 
mitted for approval by Underwriters’ 
Laboratories, Inc. 

Leading producers of flexible cords 
take this means to safeguard the pub- 
lic against fire and shock hazards; to 
assist buyers in selecting cords which 
are properly constructed and safely 
insulated throughout. 

Distributors and retailers natural- 
ly endorse the Flag Label. It simpli- 


ment 


ing t 


ime ft) 0 an 


| 


BAROMETRIC DRAFT CONTROLS 
FOR THE FINEST 


5 WATER HEATERS 


Spoce Heaters 
and Ronges 


field 


SCOTTY 


6" Tee tor space heat 
ors with 6° outlets, or 67° Tee tor heaters 
cmd ranges with 7" outlets 26 gauge Tee 
ind stub, 24 gauge ring. Stub 5° to Tee 
“ee 10 For horizontal or vertical instella 
jon. Built to the famous Field design-—-more 
recurate, more sensitive for finer pertorm 
mce, greater economy 


by er 


For Automatic 
Heating Units 


field 


TYPE “M” 


Ire set or adjustable 


_ 


v 
AIR CONDITIONING CORP. 


5601 Walworth, Cleveland 2, O 


Type M Centrols serve you two 
as standard equipment on most 
they help cas 


FIELD 
ways ret 
automatic heating equipment 
sure greater customer satistaction through 
precisely accurate control of drafts. Second 
the Barochek model offers an opportunity for 
profitable sales to hand-fired homes, offering 
fuel savings up to 25% reater satety. longer 
furnace life, more even heat 


Write tor tull details on Field Barometric 
Draft Controls 


FIELD CONTROL DIVISION 


HM. ©. CONMHEY & CO MENDOTA ub 


hme. 


OR WAS THE 
YESTERDAY? 


GOT A CLEAN SHIRT 
CROWDED AGAIN 


HAVE 
LAUNDERETTE 
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campa 
tion of local school, fire de 
and power groups is steadily increaa- 


fies their own purchase of appliances; 
it stimulates sales because it provides 
an additional selling point. 

The public, too, is learning to look 
for the Flag Label—-to insist upon 
inspected cords on all electrical equip- 


A nation-wide educational 
n, together with the coopera- 
tment, 


importance and value of this 


quality safety identification. 
SAFE ELECTRICAL CORD COMMITTEE 
155 E. 44th St, New York 17,N. Y. 


Make sure the products you sell are equipped 
with sete electrical cords bearing the Fleg Lebe!. 


Modern Merchandise Displays 
Need LIGHTED MOTION! 


oto Sho 


ELECTRIC TURNTABLES 


The ACTION 
Display-Way 
to Boost 
your Sales 


Bo 


ODEL “712” ROTO-SHO'S two- 

way, built-in electric outlet, per 
mits novel, self-contained lighting 
effects by means of sliding contacts, as 
well as operation of electric devices 
while the turntable revolves three 
times a minute——lights turn with table! 
There’s nothing like "712" to revolu- 
tionize your window trim and stop 
passersby dead in their tracks. Sturdy, 
steel construction, guaranteed, it car 
ries wp to 200 Ibs. 18" diameter table 
Allover height just 7”. A.C. only 


© For winning displays, write TO 

DAY ter full intermation and our 

complete ROTO-PRODUCTS catalog 
GENERAL DIE AND STAMPING CO. 
Dept. 65, 267 Mott St. © New York 12, 6. Y 
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W rite 


2525 W. Kilbourn Ave 


Tough jobs MADE EASY 
WITH THE NEW 
YEATS APPLIANCE DOLLY 


for full mtormation 


YEATS APPLIANCE 


DOLLY SALES CO 


Milwoukee 3, Wis 


You ll have no worries about second story de 

leverves when you use the dolly with the Step 

Glide Climb those steps with less effort, in less 

time, and with more safety The 56” tall alumi 

num frome hos curved cross members for round appliances, straight 
slide on back for quick, easy loading, and a felt padded front 
YEATS 'S THE ONLY DOLLY WITH PATENTED STRAP RATCHET 


SEARCHLIGHT SECTION 








chines. etc. Proven record of earnings. 


from past employers and distributors; 


year exists 


DISTRICT SALES MANAGER 


Nationally known AAA concern seeks man experienced in establishment of fran 
chise distributors on exclusive patented major heavy household appliance. 

Qualifications: Proven ability in establishment and organizing of major household 
appliance distributors and dealers, such as refrigerators. 


territory covered. 

For individuals meeting these precise qualifications and who can supply the proof 
@ very unusual opportunity with earning possibilities of better than $15,000 per 
Give complete history and information in reply. All 
held confidential until after personal interv 


radios, washing ma 
Reference as to character and ability 


information 
lew. Our organization knows of this ad. 























— = 


WRITE FOR CATALOGUE 


Lightest easiest steirwey 
ENDLESS BELT MOVER menu 
fectured Adjustable ter 
height, @ two of four wheel 
dollic tor oll appliance mov 
ing Mokes U turns on stoir 
woyt Patented leverage strap 
tightener For rural delivery 
with straight steirweys, no 
turns, we hove on excellent 
mover with large preumetic 
wheels Your money beck 
Quarantee 


KEEN MFG. CO. 505 DOGWOOD, HARLINGEN, TEXAS 








For All Makes of Washers 


lroner Pads and Covers 
makes 


All sizes for all 
Price Sheets are available 


1223 SUPERIOR AVENUE 





LOVELL WRINGER ROLLS Soft—White 


Factory Machined Rolls Seve Time 


Washer and lroner Parts Aerobell, Conlon 
sy. Horton, Speed Queen, 1900, Thor, etc 


OHIO WASHER COMPANY 


CLEVELAND 14, OHIO 








exe 
= 


Tv 
tiling 
S19.95 
Money Buck oan 


MEAL PRODUCTS, Maribere 20, Mass 











WASHING MACHINE PARTS 


“For any and all makes” 
Most complete stock in N. W. 
Prompt Service 


Minnesota Appliance Parts Co. 


191 W. 7th Se. St. Pew! 2, Minn 





Established manufacturer of elec 
tric kitchen ventilating fans and 
the VENT.O-MATIC® Ceiling Fan 
is seeking sales and distribution 
representation in the states East 
of the Rockies. Representatives 
handling kindred lines wil) find 
the line of SIMPSON Ventilators 


particularly saleable and profit 
able. Write direct for complete 
information. 


* Reg Trode Mark 


Simpson Screen Co. 


1050 East 8th Street © Oakland 6, Calif 











PERMANENT REPAIRS 


Quickly, Easily Mode 





5 sizes f 
appliances and 
me Vested Sucee 
Write for 


MEND-IT SLEEVE “25° 


S606 Tatt Ave Gaebkiend 16. Calif 








, a 4 vr 
i 4 
MANUFACTURERS OF 


WASHING MACHINE PARTS | 


3450 EAST P3erd ST 


* CLEVELAND 5. O 








MOVING & WAREHOUSE SUPPLIES 


Write pe ne “lay f strate! price 
eeturing Appliance § ( T end 
. ont Oe s Mrep Fronqporens 
Porcelain end Furr * Kepeir 
rigers a Appliance T ks . 
ae ‘ ' Wrapping 
} 





ELKAY PRODUCTS CO. 
323.27 West 16th St, New York 11 
Phene WAthine §.1 148 


N.Y 








Our 462 page 
FREE °:...7°" FREE 
Washing Machine 4 Vacuum Cleaner Parts. 
Save money by ordering all your supplies 
trom one dependable source 
Quality, Service. Low Prices 
MIDWEST APPLIANCE PARTS CO 


5645.51 W. Fellertes Ave. Crteage 47. \iinets 











100,000 Washer Parts in Stock 
) urna! i “— . . om 
vlne Speed YQuewe —~ s 





Nee ert 
iis FREA. 






aaweue 












HEATING ELEMENTS 


Trafic Appliance repair shoes, write fer liet rr ee 
tteme, EXACT FIT and wattage for several stan 
ard makes of fatirens 
Parts lotbers and Agents inquiries welcome 
H. & HM. ELECTRIC MPG. CO 
1424 Ale. Ave Bessemer, Ala 





| 
| 








PRINTED CELLOPHANE 


Cole Self Adhenve aphs 
pay Easy to bey Easy to ape ured tor 
Packaging Pont of Sale advertonme - Parts mark 


ing and Avcceatt Wire 


terminal benthic atron 


YORK, PA. 





TOPFLIGHT TA 





This MERCHANDISING 
SUPPLEMENT Section 


is on adjunct to other advertising in 
this issue with these additional announce- 
ments of products and services of special 
interest im the sole and servicing of 
applionces and in other mer 


chondising opportunities 


electrical 


Electrical Merchandising 








~ MANUFACTURERS 
REPRESENTATIVE 
WANTED 
To Sell QUALITY Window Fans To 
APPLIANCE DEALERS 
FURNITURE DEALERS 
HARDWARE DEALERS 


SELLING FEATURES INCLUDE: Poweriul 
trouble-tree motor; QUIET because it is 
direct drive and rubber mounted motor 
runs at two quiet speeds; Ball bearings 
lubricated for life; GUARANTEED FIVE 


YEARS THESE, AND MANY OTHER 
FEATURES sell fan on demonstration 
16 20° and 24” sizes. Exclusive fran 
chises open to qualified commission 


representatives and distributors 


BALDOR ELECTRIC CO 
St. Lowis, 10, Mo 


Manutacturers of electric motors and mo 
tor driven products since 1920 








ATTENTION 
MANUFACTURER'S 
REPRESENTATIVE 


Ageressive, fast growing Kitehen ventilator mane 
facturer bas some highly desirable open areas 
Company well established and favorably known 
Product cationally advertised and distributed 

if you have established contacts with Kitchen cab 
inet, agotiances, electrical. or Buliding material 
Gistributors, and can advantageously handle 

















F-26048, Elect a1 M 
REI Ea 4 m D st you 
M CHIC Michigan A 
anufacturers eS 
POSITIONS ——. 
R ti ALES MANAGI fn les ‘ 
Wanted! Sor AR ies 
. ' ; x s need 


SELLING 2 OFFERED 











SALESMAN—Ope« for ex 
rienced wholesa “aupply and 
ance salesmar : 4 Idaho ter 

sw Ele M andising 

APPLIANCE SALESMA® Wa 1 A r 
e hor furniat g* with appliance 
artment needs ar icgress ape ance 

saleamar f “ nta s and se sales 

Ifcation Kaneas leta aining 

xpe ne ar age \ r es will be held 

nfidentia W ) Flect Merchan 
lising 

SELLING OPPORTUNITY WANTED 
MFG. REI Se ng A Ele and Hdwe 

Jobbers ir Ark Kane amd ¢ a Desires 
Fan and 7 r A Ww RA~-1892 

WHERE TO BUY 
ny oe Sewing Machine 
1 t ‘ al ge 
7 f ~ r a 
WANTED 
EXECUTIVES 
' ging Positions 





Make use of our aalon nationwide contacts. 
offer a unique, confidential & discrest 

te Executives desiring te contact employers. Write 

for 


Mutual Positions Pian Association 


55 William Street New York 6, N.Y 
Mutual, Non Profit Membership Or panteatio. 








Aggressive 
SALES EXECUTIVE 
20 yeors with one of largest utilities direct 


ing sales activity on gas and electric appl 


ences Desires opportunity to better self with 
monufacturer, jobber or utility } 

Thoroughly familiar with advertising, me i 
chandising—purchasing—-dealer and distribu 
tor operotions——-home service and customer 
relations Top meonufacturing and utility 
references 

Will locete anywhere 

SA.-2065 M x 

¥ N. ¥ 








MANUFACTURERS 

















wanted by manufacturer of nationally 


known table electric stoves. well estab 
lished with the jobbers trade. State terri 
tory and other products handled 


STANDARD HYGRADE ELECT co 
1372—39th Street Brooklyn 18, N 








Are you interested in competent industrial desiga 
major item, your communication will be w med and engineering service for your product costing 
Piease outline territery covered, listing lines now as little as $1800 per year Our record will stand 
handied. Coatidentiai ' stigation We will gladly furnish further in. 

formation concerning our plan. Ne obligation 
RW-1588, Electrical Merchandising 
‘ o% sing 
N. Michigan Ave “hiecago 11, 1 WA-1951 - s 
FACTORY REPRESENTATIVES ATTENTION! 





APPLIANCE MANUFACTURERS 


We are interested in buying direct, with 
distributor discounts: all types of electrical 
appliances, etc Let us hear from 
you 

Metropolitan Television Servi 


e Compony 
$05 Summit 


Avenue on City, New jersey 
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IT’S SENSATIONAL! 


THE NEW 1950 STREAMLINED 
ELECTRIC 


HEALTH-WAY 


Vegetable and Fruit Juice 
Extractor 
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Victor Ow 48 82 $3 
Regina Corp., The 89 
Revco, Inc 198 “ 
Roper Corp., Geo. D 154 , : 
(-tmevrtcas Sfraasl? 
nc 105115 | Sole letical Cod Commnee 20) | FARA AND HOME 
Velts Sams & Co, inc, Howerd W 203 i 
Semson United Corp 158 FREEZER , 
Saturday Evening Post, The 28 
" Searchlight Section 202 Dealers Sales and Factory pro- 
ik & Television C 185 
Retoil Price pena age sams let 136 duction records prove BEN-HUR 
re ae conga Co ca “America’s Finest,” and fastest 
Shirley Corp 
hi 
Shipping Signal Electric Mfg. Co 49 moving freezer. “0s 
Wi. Appres Silex Co., The 3 
19 tbs Smith Corp., A. O., Water Heater And no wonder! With all of the plus values BEN-HUR offers... 
F.O.8 Div 4 three classic modern models with Ben-Hur Blue Color Trim wo suit 
Les Angeles Soltesx & Co. John 195 : 
Stevens Appliance Truck Co 200 every demand . . . separate freezing compartment sturdy construction 
Stewart Mig. Co ad for a life f satisfact i 1 insul } erat 
Stewort-Warner Electric Div or a lifetime of satisfaction all-around insulation that cuts opera . 
Stewort-Warner Corp 42, 43 ing cost, improves performance and all of the exclusive BEN-HUR 
FEATURING Stromberg-Carlson Co 145 . 
: A Successful Forming 16 features for safety, economy, convenience... it's no wonder BEN 
rauehetion Sine Sutton Corp., The O. A 25 HUR is setting the pace in the freezer industry 
*Patent pulp leveler Swartzbaugh Mfg. Co., The 176 & - 
*More sparkling juice Sylvania Electric Products, Inc. 26, 27 Make it your business to make BEN-HUR your business _wi 
* . acha wi 
Clean tasy dete le be Write today for full details and information about " 
*New Simplimatic Cover Fastener . oT - é ies 
*Cushion-Quiet bal! bearing motor ne a omtggh e 199 a BEN-HUR franchise. ‘ 
*Exclusive cone shaped cutter Telecine, ton 12 
made of Nickel Silver Tele-tone Redie Corp 171 page cvarny on ey em 
Dealer & Jobber inqviries Invited a oe 7 c 162 be 634 E. Keefe Avenue, iiweukee 12, Wisconsin 
op ight Tape Co 
MARS MANUFACTURING CO. | Tuttle & Kitt, Inc 140 - | 
Exlusive World Distributors Tyler Fixture Corp 32 
6943 WILSHIRE BLVD., BEVERLY HILLS, CALIF ‘ia os 
Jnite of 19 a - 
United Refrigerator Co 6 DESIGNED TO SELL! 
NEW 20-GALLON 
Al R FLO AUTOMATIC Viking Air Conditioning Corp 201 , 
— 
CEILING SHUTTER MODERN 
Wohl! Clipper Corp 200 
Webb Manufacturing Co 196 Pibgel |) Vale ELECTRIC 
Webster Electric Co 177 h WATER HEATER 
Welch Co, W. W 108 ‘re yours witha 
West Bend Aluminum Co 179 they re y 
Westclox 84 
Westinghouse Electric Corp 
Appliance Div 3 
Westinghouse Electric Corp, 
Lamp Div 36, 37 ; 
Woman's Home Companion 93 Service Data Library 
ew-- Ore 299 MOULOND Wood Co. John 75 
FOR ATTIC FANS Saves Time 
Built so they can be installed practically Yeats Appliance Dolly Sales Co. 202 Boosts Output 
flush with the ceiling. AIR-FLO Ceiling Youngstown Kitchen Div., Mullins i ifies W rk 
shutters present a refined, finished ap Mfg. Corp 126, 127 Simpli es Wo 
pearance. Their natural aluminum color Cuts Parts Stock 
blends with any decoration. eliminating 
need for painting and no grille or winter Zenith Radio Corp 4 
cover is required. Furnished in 5 differ Proved in Hundreds 
ent widths, single panel up to 73” long. of Service Depts 
No operating mechanism shows. Built-in * 
fusible link. Meets fire underwriters’ re pce Baga meg nee ge ly or ig 0 
quirements. Write for illustrated catalog seven: dies tad aes caak talenians MODEL 
43A of the complete AIR-FLO line. } H ECT slysis of the receivers it covers. Uniform A.20 
' more jabs in lees time! 0 stonderdises proper | 0 0uugtn Wee—118-7. AC 
MI se y edures, cuts errors, simplifies © Bieck heat band type surface siement~ heat 
‘ © ports ventory~poys for itself because scrubs entire tank sidewall 
e OF t guarantees bigger repoir profits © Super sensitive snap action thermostat 
W © Vapor seal heat lock blanket insulation 
I . Table top convemence 
\ FR ° op 
p« a : — Folds te © Retail list $75 F OB factory 
‘ ofotact Folder on Other models fram 5% to #7 gallons 
“a any postwar receiver Alve tull line of water sotreners 
PROOF! BUDMnmEENE 
vidw FeO~w BLOW sto 
ner goat $e Ey Learn for yourselfot ovr expense how eosily | MODERN WATER EQUIPMENT CO., Dept. A 
HOTC c earns bigger repoir profits for West Chicage, Hlineis 
F sk for older covering @ post 
AIR CONDITIONING ~— Pe gh Hn Bod “ vod choice "ee am a. Send detatis on following model wate: heaters 
This index is published as a convenience Ss fun hades Sites tes conan Gintid fan SY-aet  12-gal.  20-gal.  SS-gal. 02 gal 
to the readers. Every care is taken to —_ fe vee 
PRODUCT CO. - ie accurate, bet ELECTRICAL the REE folder tedey Name 
2340 West Lafayette Blvd. ihbpaweum,. °° HOWARD W. SAMS & CO., INC. Aearess 
Detroit 16, Michigan 2203 EAST 46TH ST. © INDIANAPOLIS 5, IND. | cin, Stete 
7” Sseeeeee 
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“It means a lot to me 


“It's just a little pin—this 5-Star Emblem—but it means “I know my products thoroughly and how to present all 
a lot to me. It means that, in the eyes of the prospects who facts about their quality and features. 
come into our store, | am a professional salesman . .. pledged The result is. my relations with customers are bound to 
to give them the courteous, considerate and authoritative strengthen their respect for the integrity and reputation of 


selling attention they have received but from few salesmen 
- our store. 


im recent Vears. we. . 

“This practical training has made my work much more 
profitable—because I'm doing the thirgs that get results 
from my prospects. 


“tn completing Kelvinator’s VIS sales clinics, | have 
learned how to take full advantage of every sales oppor- 
tunity ... how, in being considerate of customers’ time, | That’ ae rs | pride j : ae 

. Se g = F: > « “g* » 2s a os « 
can complete the sales faster... and Ive learned how to nat 7 take specia om ™ wearimg m1) tar 
. : : , —_ Emblem— it’s the badge of the professional salesman. 

determine the prospects needs more accurately so | can 


recommend the right product to their greater satisfaction IT think that every salesman who wears one feels the same 


and greater profit for mvself and my dealer. way about it.” 


GET MORE eS 


ly, clhunator 


--++ THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


° NAS H-KELVINATOR CORPORATION, DEetrRoirT 32, MIicHIGAN 





